
 

 
  

DOI: 10.5281/zenodo.17490561 



 

 
 
 
 
 
 
 
2 
 

 
ANNEXES for DELIVERABLE 6.1 
Entrepreneurship School 
Training Programme 
 

Contents 
Annex .......................................................................................................................................... 5 

 EUt+ Entrepreneurship School Terms of Reference ........................................... 5 

 Fundamental and Advanced Modules for Short-term and Semester visits ..... 10 

 Sample Course Entry for Centralized Platform ................................................. 13 

 The 12 features of the European Degree ......................................................... 14 

 Climate Entrepreneurship Training ς List of participants ................................. 14 

 EUt+ Summer Schools ....................................................................................... 15 

A. Report of #Entrep_Bootcamp2024 summer camp by UTCN ....................................... 15 

B. Report of International #Entrep_Bootcamp2025 summer camp by UTCN ................. 27 

C. Report of EUt+ Student Start-up Challenge 2025: From Theory to Practice ............... 39 

 EUt+ Incubation programme ....................................................................... 43 

1. Promotional Materials and Timelines ................................................................... 43 

2. Registration Template ........................................................................................... 44 

3. Kick-off Event Agenda ........................................................................................... 45 

4. Masterclasses Flyers .............................................................................................. 46 

5. Masterclasses - Feedback Survey Template and Results ...................................... 47 

6. Certificate of Participation for Masterclasses ....................................................... 77 

7. EUt+ Boost Event ................................................................................................... 78 

8. Certificate of Participation ς Templates ............................................................... 85 

9. Overall EUt+ Incubation Programme Feedback Surveys....................................... 87 

10. Startup Support Agreement ................................................................................ 100 

11. Post- Summer Bootcamp survey ......................................................................... 101 



 

 
 
 
 
 
 
 
3 
 

 EUt+ Startup Support and Services ............................................................ 103 

 Support Materials for EUt+ Startups .............................................................. 105 

Soft-Landing Manual: Cyprus ......................................................................................... 106 

Soft-Landing Manual: Germany ..................................................................................... 106 

Soft-Landing Manual: Romania ...................................................................................... 107 

Soft-Landing Manual: Ireland ......................................................................................... 107 

Soft-Landing Manual: Italy ............................................................................................. 108 

Soft-Landing Manual: Latvia ........................................................................................... 109 

Soft-Landing Manual: Bulgaria ....................................................................................... 109 

Soft-Landing Manual: France ......................................................................................... 110 

Soft-Landing Manual: Spain ........................................................................................... 111 

 Mapping of Strategic Partnerships and External Collaborations ................... 112 

1. Formal Collaboration Agreements Established with Key Stakeholders per 
University ....................................................................................................................... 112 

2. Digital Innovation Hubs ....................................................................................... 158 

 EUt+ Innovation Talks ..................................................................................... 160 

1. Innovation Talk #1: Entrepreneurship in Sustainable Energy ............................. 160 

2. Innovation Talk #2: From UTT to Y Combinator .................................................. 161 

3. Innovation Talk #3: Entrepreneurship: From Theory to Practice........................ 163 

4. Innovation Talk #4: The Long Road of Healthcare Innovation ς Travel Tips and 
Tricks 164 

5. Innovation Talk #5: Digital Innovation and the Potential of AI for Sustainability
 165 

6. Innovation Talk #6: Benefits of an international team in entrepreneurship ...... 166 

7. Innovation Talk #7: Tackling the Impact Challenge ............................................. 168 

8. Innovation Talk #8: Sustainable business models-benefit for established firms 
and startups.................................................................................................................... 169 

9. Innovation Talk #9: Transforming Ideas into Reality: From Student to 
Entrepreneur .................................................................................................................. 171 

 Training & Sessions .................................................................................... 173 

Training on Open Science and Intellectual Property (IP) ............................................... 173 



 

 
 
 
 
 
 
 
4 
 

 Flyers Showcasing EUt+ Innovation and Collaboration Opportunities ..... 174 

1. Flyers for Connecting Researchers, Research Institutes & Industry Across Europe
 174 

2. Flyers for Empowering Students, Researchers and Research Institutes Across 
Europe ............................................................................................................................ 177 

 EUt+ Tech Showcase Days Reports ............................................................ 180 

A. Tech Showcase Day ς ¦ƴƛǾŜǊǎƛǘŀǘŜŀ ¢ŜƘƴƛŎŇ Řƛƴ /ƭǳƧ-Napoca (UTCN) Report ... 180 

B. Tech Showcase Day ς Università degli Studi di Cassino e del Lazio Meridionale 
(UNICAS) Report ............................................................................................................. 190 

C. Tech Showcase Day ς Riga Technical University (RTU) Report ........................... 202 

D. Tech Showcase Day ς Hochschule Darmstadt ς University of Applied Sciences 
Darmstadt (h_da) Report ............................................................................................... 211 

E. Tech Showcase Day ς Université de Technologie de Troyes (UTT) Report ......... 220 

Annex XV. Agreements with Companies, SMEs etc. .......................................................... 224 

1. Agreement with PwC Cyprus ............................................................................... 224 

2. Agreement with FreshBlood ............................................................................... 226 

3. Agreement with Schwarz Global Services ........................................................... 227 

4. Agreement with IREROBOT LTD .......................................................................... 229 

5. Agreement with SORVUS MEDIA ........................................................................ 230 

6. Agreement with CYENS Centre of Excellence ..................................................... 231 

Annex XVI. Communication .......................................................................................... 232 

Promotion of the EUt+ Incubation Programme ............................................................. 232 

CUT Student Innovation Fair (part of the EUt+ Incubation Programme) ...................... 232 

Final Competition Dissemination ................................................................................... 232 

CUT Summer Bootcamp for Winning Team (part of the EUt+ Incubation Programme) 233 

EUt+ Masterclasses ........................................................................................................ 233 

EUt+ Innovation talks ..................................................................................................... 234 

Flyers Showcasing WP6 Services .................................................................................... 236 

Podcasts.......................................................................................................................... 236 

Newsletters .................................................................................................................... 236 

 



 

 
 
 
 
 
 
 
5 
 

Annex 
 

 EUt+ Entrepreneurship School Terms of Reference 

The Terms of Reference (ToR) define the proposed governance, operational framework, and 
strategic direction of the EUt+ Entrepreneurship School. It serves as a common foundation for 
ŎƻƭƭŀōƻǊŀǘƛƻƴ ŀƳƻƴƎ ŀƭƭ ǇŀǊǘƴŜǊ ǳƴƛǾŜǊǎƛǘƛŜǎ ŀƴŘ ƻǳǘƭƛƴŜǎ ǘƘŜ {ŎƘƻƻƭΩǎ ƳƛǎǎƛƻƴΣ ǎǘǊǳŎǘǳǊŜΣ ŀƴŘ 
coordination mechanisms. 

The ToR has been shared among all EUt+ partners and discussed at various levels, including 
ǘƘŜ 9¦ǘҌ wŜŎǘƻǊǎ .ƻŀǊŘΦ CƻƭƭƻǿƛƴƎ ǘƘŜ wŜŎǘƻǊǎϥ .ƻŀǊŘΩǎ ŘŜŎƛǎƛƻƴ ƻŦ ол hŎǘƻōŜǊ нлнрΣ ǘƘŜ 
document is now in the process of being agreed by partners. Once finalised, it will formally 
ƎǳƛŘŜ ǘƘŜ {ŎƘƻƻƭΩǎ ŀŎǘƛǾƛǘƛŜǎΣ ŜƴǎǳǊƛƴƎ ŀƭƛƎƴƳŜƴǘ ǿƛǘƘ ǘƘŜ ǎǘǊŀǘŜƎƛŎ ǇǊƛƻǊƛǘƛŜǎ ŀƴŘ ƎƻǾŜǊƴŀƴŎŜ 
model of the EUt+ alliance. 

The partners have expressed their shared commitment to the establishment and long-term 
development of the EUt+ Entrepreneurship School and to working collaboratively towards 
ŦƛƴŀƭƛǎƛƴƎ ǘƘŜ ¢ŜǊƳǎ ƻŦ wŜŦŜǊŜƴŎŜ ǘƘǊƻǳƎƘ ǘƘŜ ŀƭƭƛŀƴŎŜΩǎ ŀƎǊŜŜŘ ŘŜŎƛǎƛƻƴ-making processes. 

The structure and main content of the agreement are outlined below. 
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 Fundamental and Advanced Modules for Short-term and 
Semester visits 

Tables below present examples of the catalogue of courses and modules offered within the 
EUt+ Entrepreneurship School, divided into Fundamental and Advanced modules (Table A and 
Table B, respectively). It provides an overview of the key details of each learning activity, 
including the course or module name, the institution responsible for delivery, the academic 
level, ECTS allocation, timeframe, and language of instruction. Each course is also mapped to 
its specific topic and aligned with the EntreComp Competence Framework. 

The catalogue serves as a centralized reference point for students, researchers, and 
professionals to identify suitable learning opportunities and plan their certification pathways 
within the programme. The list of modules will be updated annually, with new courses added 
and others removed depending on partner contributions and availability. 

A full list of modules available for 2025ς2026 is available on the EUt+ Entrepreneurship School 
Portal: https://eis-tech.eu/course/ 

  

https://eis-tech.eu/course/
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Table A. Example of Fundamental modules. 
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Marketing and 
Business Cases 

UNICAS Postgrad. 6 Full 
Semester 

English - Business 
Development & 
Strategy 

- Marketing & 
Sales 

- Valuing Ideas 
- Financial and 

Economic 
Literacy 

- Working with 
Others 

Creativity and 
Innovation in 
Design 

TUCN Undergrad. 2 Full 
Semester 

Romanian, 
English, 
German 

- Innovation - Creativity 
- Valuing Ideas 
- Spotting 

Opportunities 

Sustainable 
innovation and 
Entrepreneurship 
for engineering 
applications 

CUT Undergrad. 5 Full 
Semester 

English - Innovation 
- Entrepreneur-

ship 

- Spotting 
Opportunities 

- Valuing Ideas 
- Motivation and 

Perseverance 

Business Planning RTU Undergrad. 6 Full 
Semester 

Latvian, 

English 

- Business 
Development & 
Strategy 

- Spotting 
Opportunities 

- Creativity 
- Learning 

through 
Experience 

Small Business 
Management 

TU 
Dublin 

Undergrad. 5 Full 
Semester 

English - Business 
Development & 
Strategy 

- Working with 
Others 

- Motivation & 
Perseverance 

- Learning 
through 
Experience 

Business Planning 
and 
Entrepreneurship 

TUS Undergrad. 4 Full 
Semester 

Bulgarian, 
English 

- Business 
Development & 
Strategy 

- Creativity 
- Spotting 

Opportunities 
- Valuing Ideas 

Entrepreneurial 
and Innovative 
Culture 

UPCT Undergrad. 1 Full 
Semester 

Spanish - Innovation 
- Entrepreneur-

ship 

- Spotting 
Opportunities 

- Creativity 
- Working with 

Others 

Business and 
Commercial Law 

UTT Undergrad. 
& 
Postgrad. 

4 Full 
Semester 

French, 
English 

- Finance, Law & 
Operations 

- Ethical and 
Sustainable 
Thinking 

- Mobilizing 
Others 

- Planning and 
Management 
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Table B. Advanced Modules. 

C
o

u
rs

e
/ 

M
o

d
u

le
 N

a
m

e 

D
e

liv
e

re
d

 b
y 

C
o

u
rs

e
 L

e
ve

l 

E
C

T
S 

T
im

e
fr

a
m

e 

L
a

n
g
u

a
g
e 

T
o

p
ic
 

E
n

tr
e

C
o

m
p

 

C
o

m
p

e
te

n
c
e

s 

Accounting and 
Banking for SMEs 

UNICAS Postgrad. 3 Full 
Semester 

English - Finance, Law & 
Operations 

- Vision 
- Mobilizing 

Resources 
- Planning and 

Management 

New Business 
Development and 
Entrepreneurship 

HDA Postgrad. 6 Full 
Semester 
or Short-
term Visit 

English - Business 
Development & 
Strategy 

- Entrepreneur-
ship 

- Vision 
- Mobilizing 

resources 
- Planning and 

Management 

Product design CUT Undergrad. 6 Full 
Semester 

Greek - Innovation 
- Business 

Development & 
Strategy 

- Vision 
- Mobilizing 

Resources 
- Planning and 

Management 

International 
Project 
Management 

RTU Undergrad. 6 Full 
Semester 

Latvian, 

English 

- Business 
Development & 
Strategy 

- Vision 
- Planning & 

Management 
- Coping with 

Uncertainty 

Commercial 
Management II 

UPCT Undergrad. 4.5 Full 
Semester 

Spanish - Business 
Development & 
Strategy 

- Vision 
- Mobilizing 

Others 
- Planning & 

Management 

Intercultural 
Business and 
Management 

UTT Undergrad. 
& 
Postgrad. 

4 Full 
Semester 

French, 

English 

- Business 
Development & 
Strategy 

- Ethical and 
Sustainable 
Thinking 

- Mobilizing 
Others 

- Planning and 
Management 

Social 
Entrepreneurship 

TUS Undergrad.  4 Full 
Semester 

Bulgarian - Entrepreneur-
ship 

- Ethical & 
Sustainable 
Thinking 

- Mobilizing 
Others 

- Mobilizing 
Resources 

Start Up Lab TU 
Dublin 

Undergrad.  30 Full 
Semester 

English - Business 
Development & 
Strategy 

- Creativity 
- Learning 

through 
Experience 

- Taking the 
Initiative 
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Creativity and 
innovation in 
design 

TUCN Undergrad.  2 Full 
Semester 

Romania, 
English, 
German 

- Innovation - Creativity 
- Valuing ideas 
- Spotting 

opportunities 

 
 

 Sample Course Entry for Centralized Platform 

The following table provides an example of how entrepreneurship-related courses are 
displayed on the centralized digital learning platform (https://eis-tech.eu/course/) 
maintained by CUT. This standardized format ensures consistent access to key course 
information for all EUt+ participants. 
 
Table C. Sample Course Entry for Centralized Platform. 

Field Details 

Course Title  

Host University  

Course Level (Fundamental or Advanced)  

Course ID  

ECTS  

Language(s)  

Course Description  

EntreComp Framework  

Starting Dates  

Registration Deadline  

Course Registration Status (Open, Not Open Yet, 
Closed etc.) 

 

Formal (e.g., Campus, Online, Hybrid)  

Host University  

Instructor(s)  

 
  

https://eis-tech.eu/course/
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 The 12 features of the European Degree  

The 12 Features of the European Degree are a set of common criteria developed by the 
European Commission to support the creation of a European Degree label, a recognition 
awarded to joint programmes that demonstrate deep European integration in their design, 
delivery, and outcomes. 

These features aim to strengthen cross-border cooperation in higher education, enhance the 
visibility and recognition of joint degrees, and promote the development of the European 
Education Area. 

They have been adopted by the EUt+ Entrepreneurship School, which fosters both academic 
and civic competences, with an emphasis on interdisciplinarity, innovation, and experiential 
learning. For more information, please visit the EUt+ Entrepreneurship School Portal: 
https://eis-tech.eu/features-of-the-european-degree/  

  Climate Entrepreneurship Training ς List of participants 
 
Below, a list of participants per university is provided, along with the corresponding time 
period during which the Climate Entrepreneurship Training was delivered. For GDPR 
compliance, the names of students who participated in the programme are not displayed. 
Instead, each participant is represented by a unique personal identifier code to ensure 
anonymity while allowing for institutional tracking and reporting. 
 
An example of the participation list collected is shown below: 
 
Table D. Example of the participation list collected for Climate Entrepreneurship Training. 

Type of the 
programme 

Delivery 
type 

Unique personal 
identifier 

Gender Start date 
Completion 

date 

HEI 
delivered 

the 
program 

University 
module 
(CIV456) 

Online 

CUT_1_2024 Female 23/1/2024 16/1/2024 CUT 

CUT_2_2024 Female 23/1/2024 16/1/2024 CUT 

CUT_3_2024 Female 23/1/2024 16/1/2024 CUT 

CUT_4_2024 Female 23/1/2024 16/1/2024 CUT 

 
  

https://eis-tech.eu/features-of-the-european-degree/
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 EUt+ Summer Schools 
 

A. Report of #Entrep_Bootcamp2024 summer camp by UTCN 

1. Event overview 

From July 15ς19, 2024, the Technical University of Cluj-Napoca (UT/bύΣ ǘƘǊƻǳƎƘ ƛǘǎ {ǘǳŘŜƴǘǎΩ 
Entrepreneurial Society (SAS), hosted the #Entrep_Bootcamp2024 summer camp as part of 
the EUt+ alliance initiative. The summer camp brought together 33 students, including 22 
students from six EUt+ partner universities: UTT 3 students, h_da 4 students, UPCT 2 
students, TUS 1 student, UNICAS 3 students, UTCN 9 students.  
 
Table E. EUt+ students attending the summer camp. 

No. Student name and surname University 

1. Khaoula Benguagua UTT 

2. Abdou Ramane Diallo UTT 

3. Anais Volondat UTT 

4. Ida Tatsinda h_da 

5. Akhila Madhu h_da 

6. Paul Puchert h_da 

7. Lena Meinhold h_da 

8. Younes El Mghari UPCT 

9. Juan Antonio Granados Garre UPCT 

10. Aleksandr Dilchev TUS 

11. Chaltu Mosisa Hunduma UNICAS 

12. Shivani Singh UNICAS 

13. Joshua Jose UNICAS 

14. Sajid Latreche UTCN 

15. Alexandre Richard UTCN 

16. Nicolas Wandelst UTCN 

17. Guy Neveux UTCN 

18. Abderraouf Anseur UTCN 

19. Roxana-Maria Rus UTCN 

20. Ioana-Florina Vlad UTCN 

21. Darius Borda UTCN 

22. Andrei Curea UTCN 

 

Upon successful completion of the week-long programme, all EUt+ participating students 
received a certificate of attendance. 
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The Summer School was made possible through funding from the Institutional Development 
Fund (FDI), a national competitive grant programme. Through the funding offered by FDI, the 
organizers were able to design and implement a comprehensive entrepreneurial programme 
that combined workshops, fieldtrips, practical team activities, and presentations. This support 
not only covered the logistical aspects of the programme but also ensured that participants 
could benefit from a high-quality learning environment focused on developing 
entrepreneurial skills, innovative thinking, and effective teamwork. 

Participants were intentionally placed into six mixed interdisciplinary and multicultural teams 
to promote collaboration across diverse academic and cultural backgrounds, fostering 
innovation and creative problem-solving. 

The bootcamp focused on exploring the Rural-Urban Hub concept in the Cluj-Napoca regionτ
an approach aimed at strengthening ties between rural and urban communities. Key areas of 
focus included infrastructure, education, sustainable agriculture, and community 
ŘŜǾŜƭƻǇƳŜƴǘΦ ¢ƘŜ ǾƛƭƭŀƎŜ ƻŦ {ŇƭƛŎŜŀ ǎŜǊǾŜŘ ŀǎ ǘƘŜ ŦƻŎŀƭ ǇƻƛƴǘΣ ǇǊƻǾƛŘƛƴƎ ǎǘǳŘŜƴǘǎ ǿƛǘƘ ŀ ƘŀƴŘǎ-
on opportunity to engage with real-world rural challenges and develop entrepreneurial 
solutions. 

 
Figure A. Agenda of #Entrep_Bootcamp2024 summer camp. 
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¢ƘŜ ŜǾŜƴǘΩǎ ŀƎŜƴŘŀ όǎŜŜ CƛƎure A) was designed to promote both entrepreneurial mindset 
development and intercultural cooperation, through a combination of workshops, 
collaborative teamwork and cultural interactions. Throughout the week, participants took 
part in workshops, met with local entrepreneurs, and conducted field visits to better 
ǳƴŘŜǊǎǘŀƴŘ ǘƘŜ ŎƻƳƳǳƴƛǘȅΩǎ ƴŜŜŘǎΦ ¢ƘŜȅ ǘƘŜƴ Ǉroposed sustainable, human-centred 
ǎƻƭǳǘƛƻƴǎ ŀƭƛƎƴŜŘ ǿƛǘƘ ǘƘŜ 9¦ǘҌ ŀƭƭƛŀƴŎŜΩǎ ŎƻǊŜ ǾŀƭǳŜ ƻŦ ά¢Ƙƛƴƪ IǳƳŀƴ CƛǊǎǘΣέ ŜƴǎǳǊƛƴƎ ǘƘŀǘ 
innovation serves both societal and environmental well-being. 

Students engaged in various entrepreneurship and innovation workshops related to 
entrepreneurial journey, ideation and problem finding techniques, how to create and manage 
a start-up, the deal and positioning, customer discovery, financial aspects of start-ups, 
sustainable start-ups, market segmentation and target market, immersive technologies for 
start-ups, teams vs. workgroups, how to pitch. Half of these workshops was delivered by UTCN 
academic staff, while the other half featured international guest speakers from Hogeschool 
Van Amsterdam (HVA) from the Netherlands and Holon Institute of Technology (HIT) from 
Israel. 

To reach the desired outcome, students went through several stages ς from identifying the 
ŎƻƳƳǳƴƛǘȅΩǎ ǇǊƻōƭŜƳǎ όǎǳŎƘ ŀǎ ŀŎŎŜǎǎ ǘƻ ŜŘǳŎŀǘƛƻƴΣ ƘŜŀƭǘƘŎŀǊŜΣ ŀƴŘ ƛƴŦǊŀǎǘǊǳŎǘǳǊŜύΣ ǘƻ 
assessing the available local resources and how they could be used efficiently, collaborating 
with community leaders and stakeholders in the analysis and problem-solving process, and 
ultimately developing sustainable solutions.  

The solutions proposed by the six teams of students are briefly described below: 

1. Private School Project ς a private school project that bridges the gap by integrating 

local cultural knowledge into the curriculum and engaging students in hands-on 

learning; 

2. Rural Bridge ς a platform that connects urban consumers with rural farmers, offering 

fresh produce and immersive rural experiences; 

3. Unity Village ς a one-stop platform offering services to foster interaction between 

villagers and urban newcomers; 

4. Farm-to-Table Connection ς a platform connecting farmers with urban consumers for 

direct sales of fresh produce; 

5. Sellicea (Internet Awareness App) ς a mobile app that educates users on how to 

leverage the internet for personal and financial growth; 

6. The Hall ς a reliable one-stop solution for farmers.  
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The summer camp concluded with a Tech Showcase. The #Entrep_Bootcamp2024 Tech 
Showcase marked the conclusion of the week-long summer camp, during which student 
teams presented their innovative solutions to rural development challenges.  

Organized around the six student teams, the event featured entrepreneurial pitches evaluated 
by a jury of 13 members, including business and community leaders, industry professionals, 
investors, and representatives from academia and the local entrepreneurial ecosystem. For 
GDPR reasons, the list of judges' names will not be presented here. 
 
.ŜȅƻƴŘ ŜǾŀƭǳŀǘƛƴƎ ǘƘŜ ǇƛǘŎƘŜǎΣ ǘƘŜ ƧǳǊȅ ǇƭŀȅŜŘ ŀ ƪŜȅ ǊƻƭŜ ƴƻǘ ƻƴƭȅ ƛƴ ŀǎǎŜǎǎƛƴƎ ǎǘǳŘŜƴǘǎΩ 
pitches but also in creating a supportive environment that promoted dialogue, collaboration, 
and the consideration of real-world applications for the proposed solutions. Through 
thoughtful questions, constructive feedback, and the sharing of their professional insights, 
jury members helped connect theoretical concepts with practical implementation.  

Throughout the Tech Showcase, the jury actively encouraged discussions about turning the 
presented ideas into viable business ventures. By emphasizing partnerships between 
students, industry, and local communities, the jury facilitated conversations about securing 
funding, industry collaboration, and leveraging academic expertise to transform innovative 
ideas into real-world solutions. 
 

2. Impact 

Active learning through direct involvement in case analysis and problem-solving, 
contextualization through exposure to real community issues, stimulation of critical and 
creative thinking, problem-solving, teamwork, improved communication skills, reflection, and 
feedback are just some of the benefits students gained from participating in the summer 
camp. 

Following the event, students were invited to take part in a survey aimed at gathering their 
feedback on various aspects of the #Entrep_Bootcamp2024. This feedback is instrumental in 
evaluating the success of the event and its alignment with the overarching goals of the EUt+ 
alliance, which seeks to promote entrepreneurship and innovation.  

A questionnaire was administered to participants to evaluate the effectiveness of the 
entrepreneurial training delivered during the summer camp. The survey was designed to 
assess key constructs commonly associated with entrepreneurial development, including 
attitudes toward entrepreneurship, perceived behavioural control, entrepreneurial intention, 
ŜƴǘǊŜǇǊŜƴŜǳǊƛŀƭ ŎƻƳǇŜǘŜƴŎŜǎ ŀƴŘ ƻǘƘŜǊǎΦ Lƴ ŀŘŘƛǘƛƻƴΣ ǘƘŜ ǎǳǊǾŜȅ ŀƭǎƻ ŀŘŘǊŜǎǎŜŘ ǎǘǳŘŜƴǘǎΩ 
sustainability skills, given the theme of the summer camp, and the multicultural dimension of 
the event, considering that the participating students came from six different EUt+ campuses. 
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Students rated their responses using a five-point Likert scale, anchored by 1 (total 
disagreement) and 5 (total agreement).   

Out of the 22 participating students from the 6 EUt+ partner universities, 17 provided their 
responses, accounting for a 77.27% response rate. 

The main results of the survey are graphically presented below (see Figures B, C, D). They refer 
to the 17 respondents that filled the questionnaire. The numeric values presented in the 
graphs represent the average value for each item, measured on the previously mentioned 
scale (1 ς total disagreement, 5 ς total agreement), before and after the entrepreneurial 
training delivered within the summer camp.  

The quantitative results indicate positive shifts across all surveyed dimensions, suggesting that 
ǘƘŜ ǎǳƳƳŜǊ ŎŀƳǇ ŎƻƴǘǊƛōǳǘŜŘ ǘƻ ŀƴ ƻǾŜǊŀƭƭ ŜƴƘŀƴŎŜƳŜƴǘ ƻŦ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŜƴǘǊŜǇǊŜneurial 
orientation. Specifically, post-training scores demonstrated upward trends in self-reported 
attitudes (sample item ς ά! ŎŀǊŜŜǊ ŀǎ an ŜƴǘǊŜǇǊŜƴŜǳǊ ƛǎ ŀǘǘǊŀŎǘƛǾŜ ǘƻ ƳŜΦέύΣ ƛƴǘŜƴǘƛƻƴǎ 
(sample item ς άL ƘŀǾŜ ǘƘŜ ƛƴǘŜƴǘƛƻƴ ǘƻ ǎǘŀǊǘ ŀ ōǳǎƛƴŜǎǎ ǎƻƳŜŘŀȅέύ and capabilities related to 
entrepreneurship (sample item ς άL ƘŀǾŜ ŀƭƭ ǘƘŜ ǊŜǉǳƛǊŜŘ ǎƪƛƭƭǎ ŀƴŘ ŎŀǇŀōƛƭƛǘƛŜǎ ǘƻ ǎǳŎŎŜŜŘ ŀǎ 
ŀƴ ŜƴǘǊŜǇǊŜƴŜǳǊέύ όǎŜŜ Figure B).  

 
Figure BΦ {ǘǳŘŜƴǘǎΩ ŀǘǘƛǘǳŘŜ ǘƻǿŀǊŘǎ ŜƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇΣ ǇŜǊŎŜƛǾŜŘ ōŜƘŀǾƛƻǳǊŀƭ ŎƻƴǘǊƻƭ ŀƴŘ ŜƴǘǊŜǇǊeneurial intention, 

before and after the summer camp. 
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I have the intention to start a business some day.

L ǿƛƭƭ ƳŀƪŜ ŜǾŜǊȅ ŜŦŦƻǊǘ ǘƻ ǎǘŀǊǘ ŀƴŘ Ǌǳƴ Ƴȅ ƻǿƴΧ

My professional goal is to be an entrepreneur.

I am prepared to start a viable firm.

L ƘŀǾŜ ŀƭƭ ǘƘŜ ǊŜǉǳƛǊŜŘ ǎƪƛƭƭǎ ŀƴŘ ŎŀǇŀōƛƭƛǘƛŜǎ ǘƻ ǎǳŎŎŜŜŘΧ

I know the necessary practical details to start a firm.

!ƳƻƴƎ ǾŀǊƛƻǳǎ ŎŀǊŜŜǊ ƻǇǘƛƻƴǎΣ L ǿƻǳƭŘ ǊŀǘƘŜǊ ōŜ ŀƴΧ

A career as entrepreneur is attractive to me.

LŦ L ƘŀŘ ǘƘŜ ƻǇǇƻǊǘǳƴƛǘȅ ŀƴŘ ǊŜǎƻǳǊŎŜǎΣ L ǿƻǳƭŘ ƭƻǾŜ ǘƻΧ

Students' attitude and intention towards entrepreneurship

Before the training After the training
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In addition to measuring entrepreneurial attitudes, intentions, and perceived behavioural 
control, the survey also assessed the development of a specific set of entrepreneurial 
competences, many of which were drawn from the EntreComp (European Entrepreneurship 
Competence) framework. These competences included areas such as identifying 
opportunities, creativity, taking initiative, working with others, communication and digital 
skills, financial knowledge and others (see Figure C). The post-training results revealed 
increases in the mean values for all 11 competences, indicating a general positive trend in 
ǎǘǳŘŜƴǘǎΩ ǎŜƭŦ-perceived entrepreneurial skills.  

 
Figure CΦ {ǘǳŘŜƴǘǎΩ ŜƴǘǊŜǇǊŜƴŜǳǊƛŀƭ competencies, before and after the summer camp. 

 
Students also demonstrated notable improvements in their sustainability skills, as reflected in 
post-training evaluations (see Figure D). Across all six items, average scores increased, 
indicating heightened environmental awareness and responsibility. The most significant gains 
were observed in students' consideration of environmental impact when making decisions 
and their commitment to using products that do not harm the environment. Additionally, 
students reported greater willingness to launch environmentally friendly projects or startups 
and to adopt inconvenient but eco-friendly behaviours. These results suggest that the summer 
camp effectively fostered a stronger sense of environmental responsibility and a proactive 
mindset toward sustainable entrepreneurship. 
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I know how to provide solutions to identified problems.

I know how to work in a group.

I know how to develop new products and services.

I have basic financial and economic knowledge.

I have digital know-how.

I know how to communicate my ideas.

L Ŏŀƴ ŀǎǎŜǎǎ ǘƘŜ ŎƻƴǎŜǉǳŜƴŎŜǎ ŀƴŘ ƛƳǇŀŎǘ ƻŦ ƛŘŜŀǎΣΧ

L Ŏŀƴ ǊŜŎƻƎƴƛȊŜ ǘƘŜ ǇƻǘŜƴǘƛŀƭ ǘƘŀǘ ŀƴ ƛŘŜŀ Ƙŀǎ ŦƻǊΧ

L Ŏŀƴ ǾƛǎǳŀƭƛȊŜ ƻŦ ŦǳǘǳǊŜ ǎŎŜƴŀǊƛƻǎ ǘƻ ƎǳƛŘŜ ŜŦŦƻǊǘ ŀƴŘΧ

I can develop creative and purposeful ideas.

L Ŏŀƴ ƛŘŜƴǘƛŦȅ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ǘƻ ŎǊŜŀǘŜ ǾŀƭǳŜ ŀƴŘΧ

Students' entrepreneurial competences 

Before the training After the training
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Figure DΦ {ǘǳŘŜƴǘǎΩ ǎǳǎǘŀƛƴŀōƛƭƛǘȅ ǎƪƛƭƭǎΣ ōŜŦƻǊŜ ŀƴŘ ŀŦǘŜǊ ǘƘŜ ǎǳƳƳŜǊ ŎŀƳǇΦ 

 

 
Figure EΦ {ǘǳŘŜƴǘǎΩ ǇŜǊŎŜǇǘƛƻƴ ƻŦ ǘƘŜ ƳǳƭǘƛŎǳƭǘǳǊŀƭƛǎƳ ƻŦ ǘƘŜ ŜǾŜƴǘΦ 

¢ƘŜ ǎǳƳƳŜǊ ŎŀƳǇ ŀƭǎƻ ƘŀŘ ŀ ǇƻǎƛǘƛǾŜ ƛƳǇŀŎǘ ƻƴ ǎǘǳŘŜƴǘǎΩ Ƴǳƭǘƛcultural awareness and 
readiness, as reflected in the increased average scores across all related items (see Figure E). 
!ŎŎƻǊŘƛƴƎ ǘƻ ǎǘǳŘŜƴǘǎΩ ǇŜǊŎŜǇǘƛƻƴΣ ǘƘŜ ǎǳƳƳŜǊ ŎŀƳǇ ŜŦŦŜŎǘƛǾŜƭȅ ǇǊƻǾƛŘŜŘ ǘƘŜƳ ǿƛǘƘ 
opportunities for new experiences in a multicultural environment, allowed them to explore 
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I am willing to launch an environmentally-friendly project
or startup.

I am willing to be inconvenienced in order to take actions
that are more environmentally friendly.

I would describe myself as environmentally responsible.

I am concerned about wasting the resources of our
planet.

I consider the potential environmental impact of my
actions when making many of my decisions.

It is important to me that the products I use do not harm
the environment.

Students' sustainability skills

Before the training After the training

3,35

3,88

3,7

3,94

0 1 2 3 4 5

I would like to be better prepared to interact in a
multicultural environment.

The training allowed me to explore attitudes and beliefs
about my own and other cultures.

The training provided me an opportunity to develop and
practice effective cross-cultural strategies for

communication.

The training provided me with opportunities for new
experiences in a multicultural environment.

Multicultural dimension of the summer camp
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their own cultural beliefs and attitudes, as well as those of others and offered them a valuable 
opportunity to develop and practice cross-cultural communication strategies in real-life 
contexts. The rise in mean scores also indicates that the experience successfully exposed 
participants to diverse cultural settings, fostering greater openness and confidence in 
navigating multicultural environments. 

The final section of the survey included questions about the socio-demographic characteristics 
of the respondents. The distribution of the sample consisting of the 17 respondent students, 
according to various criteria, are presented below. Results show that most respondents are 
between 21 and 25 years old (58.8%), have their major in engineering, computer science or 
other technical degree (70.6%), are not currently self-employed (82.4%). The distribution of 
the sample by gender is relatively balanced (52.9% female, 47.1% male).  
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3. Key Takeaways 

¶ The event was well-received by both the participating students and the jury as well.  

¶ The entrepreneurial solutions developed by students were seen as innovative and 

relevant to rural development and entrepreneurial challenges, with many focused on 

sustainable solutions that bridge urban-rural gaps. 

¶ ¢ƘŜ ǎǳƳƳŜǊ ŎŀƳǇ ŎƻƴǘǊƛōǳǘŜŘ ǘƻ ŀƴ ƻǾŜǊŀƭƭ ŜƴƘŀƴŎŜƳŜƴǘ ƻŦ ǇŀǊǘƛŎƛǇŀƴǘǎΩ 

entrepreneurial orientation. Specifically, post-training scores demonstrated upward 

trends in self-reported attitudes, intentions and capabilities related to 

entrepreneurship.  

¶ ¢ƘŜ ǊŜǎǳƭǘǎ ŀƭǎƻ ƛƴŘƛŎŀǘŜŘ ŀ ƎŜƴŜǊŀƭ ǇƻǎƛǘƛǾŜ ǘǊŜƴŘ ƛƴ ǎǘǳŘŜƴǘǎΩ ǎŜƭŦ-perceived 

entrepreneurial skills (identifying opportunities, developing creative and purposeful 

ideas, assessing the impact of ideas, opportunities and actions, communication, digital 

know-how, financial knowledge, working in groups and others).  

¶ The event effectively fostered a stronger sense of environmental responsibility and a 

proactive mindset toward sustainable entrepreneurship among students.  

¶ The experience successfully exposed participants to diverse cultural settings, fostering 

greater openness and confidence in navigating multicultural environments. 

¶ While all surveyed items exhibited increased mean values following the summer camp 

and suggest a shift toward more confident student self-assessments, interpreting the 

results should also take into consideration the short duration of the intervention, 

spanning only one week. Nevertheless, the observed gains are noteworthy and 
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underscore the potential of short-term, immersive programmes to lay the groundwork 

for future entrepreneurial learning and growth. 

¶ The findings suggest that even brief experiential learning interventionsτwhen 

designed to include active participation, real-world problem-solving, and intercultural 

collaborationτcan have a measurable and positive impact on students' 

entrepreneurial development. However, for even more significant and lasting 

outcomes, future implementations may benefit from extended training formats, 

ongoing mentorship, or follow-up activities aimed at reinforcing and deepening the 

competences introduced during the summer camp. 

 
4. Photos 

This section includes various photos taken during the 2024 summer camp, including some 
promotional materials prepared for dissemination purposes by UTCbΩǎ {ǘǳŘŜƴǘǎΩ 
Entrepreneurial Society (SAS). All photos are publicly available, and participants provided their 
consent for their use and publication during the registration process. 
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B. Report of International #Entrep_Bootcamp2025 summer camp by UTCN 

Invitation 

  
1. Event overview 

From July 14ς18, 2025, the Technical University of Cluj-Napoca (UT/bύΣ ǘƘǊƻǳƎƘ ƛǘǎ {ǘǳŘŜƴǘǎΩ 
Entrepreneurial Society (SAS), hosted the International #Entrep_Bootcamp2025 summer camp 
as part of the EUt+ alliance initiative. The summer camp aims to build a transnational 
educational ecosystem focused on innovation, sustainability and human-centred development. 
It is aligned with EUt+ goals by empowering students to develop entrepreneurial solutions to 
global challenges through intercultural teamwork and experiential learning. The summer camp 
welcomed 25 students, including 11 students from four EUt+ partner universities: CUT 4 
students, RTU 1 student, UTT 2 students, UTCN 4 students.  

Table F. EUt+ students attending the summer camp. 

No. Student name and surname University 

1. Alexandros Savvidis CUT 

2. Elli Panagi CUT 

3. Stavriana Kyriakou CUT 

4. Vasiliki Petrou CUT 

5. Anna Paula Roga RTU 

6. Aiman Ennaji UTT 

7. Imene Toumi UTT 
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8. Francois Dieudonne Junior Kenmoe Pola UTCN 

9. Patricia-Raluca Hojda  UTCN 

10. Dan Curea UTCN 

11. Erich-Adrian Lukas UTCN 

 

Participants were intentionally placed into mixed interdisciplinary and multicultural teams to 
promote and stimulate collaboration across diverse academic and cultural backgrounds, 
fostering innovation and creative problem-solving. 

The primary objective of the Entrep-Bootcamp 2025 Summer School was to provide 
participants with a comprehensive, hands-on learning experience focused on 
entrepreneurship, innovation, and teamwork. The programme aimed to guide participants 
through the entrepreneurial process, from identifying opportunities and validating problems 
to creating viable business solutions and delivering convincing pitches. 

The key objectives were: 

1. Entrepreneurial Knowledge and Skills ς To introduce participants to the fundamental 

principles of entrepreneurship, including how to create and manage a startup, market 

segmentation, customer discovery, branding, and storytelling. 

2. Innovation and Problem-Solving ς To encourage innovative thinking by analysing 

practical case studies and collaboratively developing feasible solutions. 

3. Teamwork and Collaboration ς To encourage effective collaboration through group 

projects, and teamwork exercises. 

4. Practical Experience and Mentorship ς To offer hands-on learning opportunities such 

as workshops, panel discussions with entrepreneurs, and direct feedback from 

mentors. 

5. Pitching and Communication Skills ς To prepare participants for presenting their ideas 

confidently by focusing on pitching techniques, storytelling, and clear communication. 

6. Sustainability and social impact integration ς To highlight the importance of building 

sustainable, impactful businesses. 

 
Through these objectives, the programme aimed to empower participants with the skills, 
mindset, and confidence to develop innovative entrepreneurial solutions and present them in 
a professional setting. 
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The event's agenda (see Figure F) was crafted to foster an entrepreneurial mindset and 
encourage intercultural collaboration. This was achieved through a mix of workshops, team-
based collaboration, and cultural exchanges. 

 
Figure F. Agenda of #Entrep_Bootcamp2025 summer camp. 

Over the course of the week, participants engaged in hands-on workshops, connected with 
local entrepreneurs, and undertook field visits.  

Students engaged in various workshops related to the entrepreneurial journey, including 
entrepreneurial values, opportunity discovery, creating and managing a start-up, 
entrepreneurship of innovative technological projects, market segmentation, success stories 
of sustainable entrepreneurship, how to pitch, customer discovery, personal branding, video 
marketing for social media, and storytelling.  

These workshops were delivered not only by academic staff from UTCN, but also by faculty 
members from other Romanian universities, such as University of Oradea and University of 
Arts and Design of Cluj-Napoca, and by international guest speakers from Holon Institute of 
Technology (Israel) and University of Rochester (USA). Participants had the opportunity to 
connect with local entrepreneurs through a panel with entrepreneurs, but also as two of the 
workshops were delivered by entrepreneurs from the local environment. 
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Drawing from all the experiences provided during the summer camp, students developed 
sustainable, human-ŎŜƴǘǊŜŘ ǎƻƭǳǘƛƻƴǎ ǘƘŀǘ ǊŜŦƭŜŎǘ ǘƘŜ 9¦ǘҌ ŀƭƭƛŀƴŎŜΩǎ ƎǳƛŘƛƴƎ ǇǊƛƴŎƛǇƭŜ ƻŦ 
ά¢Ƙƛƴƪ IǳƳŀƴ CƛǊǎǘΣέ ŜƴǎǳǊƛƴƎ ƛƴƴƻǾŀǘƛƻƴ ōŜƴŜŦƛǘǎ ǘƘŜ ǎƻŎƛŜǘȅ ŀƴŘ ǘƘŜ ŜƴǾƛǊƻƴƳŜƴǘΦ 
The solutions proposed by the five teams of students are briefly described below: 

1. EcoFlight ς provide sustainable, electric drone delivery solutions to reduce urban 

emissions and improved delivery efficiency;  

2. FASTRA ς a mobile app for smarter, more sustainable travel; 

3. FoodCircle ς a platform that enables businesses to sell unsold food cheaply instead of 

wasting it; 

4. Smart Light and Safe Cities ς a solution for outdoor intelligent lighting in cities; 

5. SmartSort ς an AI powered waste management solution. 

The summer camp concluded with a final pitch event, during which student teams presented 
their innovative solutions developed during the week-long bootcamp. This event featured 
ǎǘǳŘŜƴǘ ǘŜŀƳǎΩ ŜƴǘǊŜǇǊŜƴŜǳǊƛŀƭ ǇƛǘŎƘŜǎ ŜǾŀƭǳŀǘŜŘ ōȅ ŀ ƧǳǊȅ ƻŦ у ƳŜƳōŜǊǎΣ ƛƴŎƭǳŘƛƴƎ ōǳǎƛƴŜǎǎ 
and community leaders, industry professionals, and representatives from academia and the 
local entrepreneurial ecosystem. For GDPR reasons, the list of judges' names will not be 
presented here. 

During the final pitch sessions, the jury played a significant role not only in evaluating stuŘŜƴǘǎΩ 
presentations but also in fostering a supportive and engaging atmosphere. Through insightful 
questions, constructive feedback, and sharing their professional expertise, jury members 
helped bridge the gap between theoretical knowledge and practical implementation, focusing 
ŘƛǎŎǳǎǎƛƻƴǎ ƻƴ Ƙƻǿ ǎǘǳŘŜƴǘǎΩ ƛŘŜŀǎ ŎƻǳƭŘ ƘŀǾŜ ǊŜŀƭ-word applicability and evolve into viable 
ōǳǎƛƴŜǎǎ ǾŜƴǘǳǊŜǎΦ LƳǇƻǊǘŀƴǘ ŦŜŜŘōŀŎƪ ŦƻǊ ƛƳǇǊƻǾƛƴƎ ǎǘǳŘŜƴǘǎΩ ǇƛǘŎƘƛƴƎ ǎƪƛƭƭǎ ǿŀǎ ŀƭǎƻ 
provided.  

Upon successful completion of the week-long programme, all EUt+ participating students 
received a certificate of attendance. 

¢ƘŜ {ǳƳƳŜǊ {ŎƘƻƻƭ ǿŀǎ ƻǊƎŀƴƛȊŜŘ ǿƛǘƘ ǘƘŜ ǎǳǇǇƻǊǘ ƻŦ ǘƘŜ wƻƳŀƴƛŀƴΩǎ Lƴǎǘƛǘǳǘƛƻƴŀƭ 
Development Fund (FDI), a national competitive grant scheme coordinated by the Ministry of 
Education and Research in order to support the development and modernization of higher 
education institutions in Romania. The FDI provides financial resources to projects that aim to 
improve institutional performance, encourage innovation in education, and enhance the 
academic and professional skills of students. 

Through the funding offered by FDI, the organizers were able to design and implement a 
comprehensive entrepreneurial programme that combined workshops, fieldtrips, practical 
team activities, and presentations. This support not only covered the logistical aspects of the 
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programme but also ensured that participants could benefit from inclusion of expert trainers 
and international speakers and from a high-quality learning environment focused on 
developing entrepreneurial skills, innovative thinking, and effective teamwork. 
 

2. Impact 

Entrep-Bootcamp 2025 intended to be not just an entrepreneurship camp, but a real step 
toward a sustainable future, built by young people motivated to create meaningful change in 
their communities. 

The summer camp emphasized active learning and real-life case studies, offering participants 
an authentic and hands-on educational experience. Participants were able to develop their 
skills and benefit of various opportunities:  

V In-depth understanding of sustainable entrepreneurship principles 

V Development of critical thinking and creativity 

V Working in international teams 

V Pitching and communication skills 

V Networking with real entrepreneurs and investors 

V Personalized feedback to improve their ideas.  

At the end of the week-long camp, students were invited to take part in a survey aimed at 
gathering their feedback, which is instrumental in evaluating the success of the event and its 
alignment with the overarching goals of the EUt+ alliance, which seeks to promote 
entrepreneurship and innovation.  

A questionnaire was administered to participants to evaluate the effectiveness of the 
entrepreneurial training delivered during the summer camp. The survey was designed to 
assess key constructs commonly associated with entrepreneurial development, including 
attitudes toward entrepreneurship, perceived behavioural control, entrepreneurial intention, 
ŜƴǘǊŜǇǊŜƴŜǳǊƛŀƭ ŎƻƳǇŜǘŜƴŎŜǎ ŀƴŘ ƻǘƘŜǊǎΦ Lƴ ŀŘŘƛǘƛƻƴΣ ǘƘŜ ǎǳǊǾŜȅ ŀƭǎƻ ŀŘŘǊŜǎǎŜŘ ǎǘǳŘŜƴǘǎΩ 
sustainability skills and the multicultural nature of the event. Students rated their responses 
using a five-point Likert scale, anchored by 1 (total disagreement) and 5 (total agreement).    
Out of the 11 participating students from the 4 EUt+ partner universities, 8 provided their 
responses, representing a response rate of 72.72%.  

The main results of the survey are graphically presented below (see Figures G, H, I). They refer 
to the 8 respondents that filled the questionnaire. The numeric values presented in the graphs 
represent the average value for each item, measured on the previously mentioned scale (1 ς 
total disagreement, 5 ς total agreement), before and after the entrepreneurial training 
delivered within the summer camp.  
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The entrepreneurial training during thŜ ŎŀƳǇ ƘŀŘ ŀ ƴƻǘŀōƭŜ ǇƻǎƛǘƛǾŜ ƛƳǇŀŎǘ ƻƴ ǎǘǳŘŜƴǘǎΩ 
attitudes and intentions toward entrepreneurship (see Figure G). For all items assessing 
entrepreneurial attitudes and intentions, mean values were 4 or higher on a 5-point Likert 
scale, indicating general agreement. This suggests that, by the end of the camp, students 
expressed strong enthusiasm for entrepreneurship as a career path and showed a clear 
willingness to pursue entrepreneurial opportunities if given the chance. 

However, when it comes to perceived behavioural controlτnamely, students' confidence in 
their own skills and preparedness to start a business τ the results were more modest. 
Although the mean values for these items increased compared to pre-training scores, they 
remained in the mid-range (around 3 on the Likert scale), indicating neutral responses. This 
suggests that while the camp was effective in inspiring entrepreneurial interest and 
ƳƻǘƛǾŀǘƛƻƴΣ ŦǳǊǘƘŜǊ ǎǳǇǇƻǊǘ ŀƴŘ ǘǊŀƛƴƛƴƎ Ƴŀȅ ōŜ ƴŜŜŘŜŘ ǘƻ ǎǘǊŜƴƎǘƘŜƴ ǎǘǳŘŜƴǘǎΩ ǎŜƭŦ-efficacy 
and practical readiness to launch a business. 
 

 
Figure GΦ {ǘǳŘŜƴǘǎΩ ŀǘǘƛǘǳŘŜ ǘƻǿŀǊŘǎ ŜƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇΣ ǇŜǊŎŜƛǾŜŘ ōŜƘŀǾƛƻǳǊŀƭ ŎƻƴǘǊƻƭ ŀƴŘ ŜƴǘǊŜǇǊŜƴŜǳǊƛŀƭ ƛƴǘŜƴǘƛƻƴΣ 

before and after the summer camp. 

In addition to measuring entrepreneurial attitudes, intentions, and perceived behavioural 
control, the survey also assessed the development of a specific set of entrepreneurial 
competences, many of which were drawn from the EntreComp (European Entrepreneurship 
/ƻƳǇŜǘŜƴŎŜύ ŦǊŀƳŜǿƻǊƪΦ {ǘǳŘŜƴǘǎΩ ǎŜƭŦ-assessments indicate a generally high perceived 
improvement across a range of entrepreneurial competences. Using a 5-point Likert scale, 
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I have the intention to start a business some day.

I will make every effort to start and run my own business.

My professional goal is to be an entrepreneur.

I am prepared to start a viable firm.

L ƘŀǾŜ ŀƭƭ ǘƘŜ ǊŜǉǳƛǊŜŘ ǎƪƛƭƭǎ ŀƴŘ ŎŀǇŀōƛƭƛǘƛŜǎ ǘƻ ǎǳŎŎŜŜŘΧ

I know the necessary practical details to start a firm.

!ƳƻƴƎ ǾŀǊƛƻǳǎ ŎŀǊŜŜǊ ƻǇǘƛƻƴǎΣ L ǿƻǳƭŘ ǊŀǘƘŜǊ ōŜ ŀƴΧ

A career as entrepreneur is attractive to me.

LŦ L ƘŀŘ ǘƘŜ ƻǇǇƻǊǘǳƴƛǘȅ ŀƴŘ ǊŜǎƻǳǊŎŜǎΣ L ǿƻǳƭŘ ƭƻǾŜ ǘƻΧ

Students' attitude and intention towards entrepreneurship

Before the training After the training
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most items received mean scores of 4 or above, reflecting agreement and suggesting that 
participants felt the camp contributed meaningfully to their competence development (see 
Figure H).  

The strongest areas of perceived growth were in the ability to work in a group (mean score: 
4.625), provide solutions to identified problems (4.5), and recognize the potential of an idea 
to create value (4.375). These results suggest that the camp was particularly effective in 
fostering collaborative skills and practical entrepreneurial thinking. On the other hand, out of 
the 11 analysed competences, only 3 received slightly lower average scores, though still close 
to the neutral point: the ability to visualize future scenarios to guide actions (3.75), assess the 
broader impact of ideas and actions (3.75), and possess basic financial and economic 
knowledge (3.25). While these results still reflect some perceived development, they also 
highlight areas where additional support or more targeted learning experiences may be 
beneficial in future editions of the camp. 

 
Figure HΦ {ǘǳŘŜƴǘǎΩ ŜƴǘǊŜǇǊŜƴŜǳǊƛŀƭ ŎƻƳǇŜǘŜƴŎƛŜǎΣ ōŜŦƻǊŜ ŀƴŘ ŀŦǘŜǊ ǘƘŜ ǎǳƳƳŜǊ ŎŀƳǇΦ 

 
The results indicatŜ ǘƘŀǘ ǘƘŜ ǎǳƳƳŜǊ ŎŀƳǇ ŀƭǎƻ ƘŀŘ ŀ ǎǘǊƻƴƎ ǇƻǎƛǘƛǾŜ ƛƴŦƭǳŜƴŎŜ ƻƴ ǎǘǳŘŜƴǘǎΩ 
sustainability-related attitudes and intentions (see Figure I). All six items assessing 
sustainability skills received average scores above 4 on a 5-point Likert scale, reflecting 
consistent agreement among participants. Students expressed a strong sense of 
environmental responsibility, and it is important for them to use products that do not harm 
de environment. Notably, they also indicated a willingness to initiate eco-friendly projects or 

4,5

4,625

4

3,25

4,125

4,25

3,75

4,375

3,75

4

4

3,125

3,625

2,375

2,625

3,125

2,625

2,375

2,875

2,625

3,125

2,875

0 1 2 3 4 5

I know how to provide solutions to identified problems.

I know how to work in a group.

I know how to develop new products and services.

I have basic financial and economic knowledge.

I have digital know-how.

I know how to communicate my ideas.

L Ŏŀƴ ŀǎǎŜǎǎ ǘƘŜ ŎƻƴǎŜǉǳŜƴŎŜǎ ŀƴŘ ƛƳǇŀŎǘ ƻŦ ƛŘŜŀǎΣΧ

L Ŏŀƴ ǊŜŎƻƎƴƛȊŜ ǘƘŜ ǇƻǘŜƴǘƛŀƭ ǘƘŀǘ ŀƴ ƛŘŜŀ Ƙŀǎ ŦƻǊΧ

L Ŏŀƴ ǾƛǎǳŀƭƛȊŜ ƻŦ ŦǳǘǳǊŜ ǎŎŜƴŀǊƛƻǎ ǘƻ ƎǳƛŘŜ ŜŦŦƻǊǘ ŀƴŘΧ

I can develop creative and purposeful ideas.

L Ŏŀƴ ƛŘŜƴǘƛŦȅ ƻǇǇƻǊǘǳƴƛǘƛŜǎ ǘƻ ŎǊŜŀǘŜ ǾŀƭǳŜ ŀƴŘΧ

Students' entrepreneurial competences 

Before the training After the training
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startups. These results suggest that the camp successfully raised awareness of sustainability 
and encouraged students to integrate environmental considerations into their future 
entrepreneurial and personal decision-making. 

 
Figure IΦ {ǘǳŘŜƴǘǎΩ ǎǳǎtainability skills, before and after the summer camp. 

 
Similarly, the multicultural dimension of the camp was positively received by participants, as 
reflected in mean scores exceeding 4 for all related items (see Figure J). Students reported 
that the training offered valuable opportunities to engage in multicultural environments, 
develop effective cross-cultural communication strategies, and reflect on cultural attitudes 
and beliefsτincluding their own. The high level of agreement with the statement expressing 
a desire to be better prepared to interact in multicultural settings suggests that the experience 
not only raised awareness but also inspired students to continue building intercultural 
competencies.  

4,375

4,25

4,125

4,25

4,25

4,5

3,75

3,625

3,5

3,875

3,875

3,75
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I am willing to launch an environmentally-friendly project
or startup.

I am willing to be inconvenienced in order to take actions
that are more environmentally friendly.

I would describe myself as environmentally responsible.

I am concerned about wasting the resources of our
planet.

I consider the potential environmental impact of my
actions when making many of my decisions.

It is important to me that the products I use do not harm
the environment.

Students' sustainability skills

Before the training After the training
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Figure JΦ {ǘǳŘŜƴǘǎΩ ǇŜǊŎŜǇǘƛƻƴ ƻƴ ǘƘŜ ƳǳƭǘƛŎǳƭǘǳralism of the event. 

 
The final section of the survey included questions about the socio-demographic characteristics 
of the respondents. The distribution of the sample consisting of the 8 respondent students, 
according to various criteria, are presented below. Results show that half of respondents are 
between 21 and 25 years old (50%), most of them are females (62.5%), have their major in 
engineering, computer science or other technical degree (87.5%), and none of them is 
currently self-employed. 
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I would like to be better prepared to interact in a
multicultural environment.

The training allowed me to explore attitudes and beliefs
about my own and other cultures.

The training provided me an opportunity to develop and
practice effective cross-cultural strategies for

communication.

The training provided me with opportunities for new
experiences in a multicultural environment.

Multicultural dimension of the summer camp
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3. Key Takeaways 

¶ The event was well-received by the participating students.  

¶ The entrepreneurial solutions developed by students were seen as innovative and 

relevant to sustainability challenges. 

¶ The camp effectively fostered strong entrepreneurial motivation and a positive shift in 

ǎǘǳŘŜƴǘǎΩ ŀǘǘƛǘǳŘŜǎ ŀƴŘ ƛƴǘŜƴǘƛƻƴǎ ǘƻǿŀǊŘ ǇǳǊǎǳƛƴƎ ŜƴǘǊŜǇǊŜƴŜǳǊǎƘƛǇ ŀǎ ŀ ŎŀǊŜŜǊ ǇŀǘƘΦ 

¶ ¢ƘŜ ǎǳƳƳŜǊ ŎŀƳǇ ŀƭǎƻ ǎǳǇǇƻǊǘŜŘ ǘƘŜ ŘŜǾŜƭƻǇƳŜƴǘ ƻŦ ǎǘǳŘŜƴǘǎΩ ƪŜȅ ŜƴǘǊŜǇǊŜƴŜǳǊƛŀƭ 

competences, especially in collaboration, problem-solving and value creation.  

¶ !ǘ ǘƘŜ ǎŀƳŜ ǘƛƳŜΣ ǿƘŜƴ ƛǘ ŎƻƳŜǎ ǘƻ ǇŜǊŎŜƛǾŜŘ ōŜƘŀǾƛƻǳǊŀƭ ŎƻƴǘǊƻƭΣ ƴŀƳŜƭȅ ƛƴŘƛǾƛŘǳŀƭΩǎ 

belief in their ability to successfully start and manage a business, the findings are 
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favourable, but also highlight a need for further training and support focused on 

ōǳƛƭŘƛƴƎ ǎǘǳŘŜƴǘǎΩ ŎƻƴŦƛŘŜƴŎŜ ŀƴŘ ǇǊŀŎǘƛŎŀƭ ŎƻƳǇŜǘŜƴŎŜǎΣ ǘƻ ōŜǘǘŜǊ ŜǉǳƛǇ ǘƘŜƳ ŦƻǊ 

turning entrepreneurial aspirations into viable ventures.   

¶ ¢ƘŜ ŎŀƳǇ ǎǳŎŎŜǎǎŦǳƭƭȅ ǎǘǊŜƴƎǘƘŜƴŜŘ ǎǘǳŘŜƴǘǎΩ ŎƻƳƳƛǘƳŜƴǘ ǘƻ ǎǳǎǘŀƛƴŀōƛƭƛǘȅΣ 

encouraging environmentally responsible attitudes and intentions to pursue green 

initiatives.  

¶ At the same time, it fostered valuable intercultural awareness, equipping participants 

with skills to navigate and collaborate in diverse, multicultural environments. 

¶ Despite its short ŘǳǊŀǘƛƻƴΣ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ƻǇƛƴƛƻƴǎ ƻƴ ǘƘŜ ǎǳƳƳŜǊ ŎŀƳǇ ŘŜƳƻƴǎǘǊŀǘŜ 

that well-designed, immersive learning experiences can spark meaningful growth in 

ǎǘǳŘŜƴǘǎΩ ŜƴǘǊŜǇǊŜƴŜǳǊƛŀƭ ŘŜǾŜƭƻǇƳŜƴǘΦ  

¶ ¢ƘŜ ǇƻǎƛǘƛǾŜ ƻǳǘŎƻƳŜǎ ƻŦ ǘƘŜ ŎŀƳǇΣ ŎƻƳōƛƴŜŘ ǿƛǘƘ ǇŀǊǘƛŎƛǇŀƴǘǎΩ ŦŜŜŘōŀŎk expressing 

a desire for more time to work on their entrepreneurial solutions, highlight both the 

value and limitations of short-term interventions. While the summer camp successfully 

engaged students and supported their entrepreneurial development, extending its 

duration in future editions could provide deeper learning opportunities and stronger 

consolidation of key competences.  

 
4. Photos 

This section includes various photos taken during the 2025 summer camp, including some 
promotional materials prepared for dissemination purposes by UT/bΩǎ {ǘǳŘŜƴǘǎΩ 
Entrepreneurial Society (SAS).  
 
In addition, short videos highlighting the main activities of each day of the summer camp 
have been produced by SAS and are available on their Instagram account.  
 
Á Day 1 https://www.instagram.com/p/DMHr01xiFQi/  
Á Day 2 https://www.instagram.com/p/DMN1n2hCssO/  
Á Day 4 https://www.instagram.com/p/DMTE_qEiJO6/  
Á Day 5 Pitch Day https://www.instagram.com/p/DMXd31nCNjB/  

 
 

All photos and videos are publicly available, and participants provided their consent for their 
use and publication during the registration process. 
        

  

https://www.instagram.com/p/DMHr01xiFQi/
https://www.instagram.com/p/DMN1n2hCssO/
https://www.instagram.com/p/DMTE_qEiJO6/
https://www.instagram.com/p/DMXd31nCNjB/
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C. Report of EUt+ Student Start-up Challenge 2025: From Theory to Practice 

 
1. Invitation 
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2. Agenda 

 
  



 

 
 
 
 
 
 
 
41 
 

3. Certificate of Participation ς Example  
 

 
 
 

4. Feedback survey results 
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5. Photos 
 

 
*All photos are publicly available, and participants provided their consent for their use and publication during the registration process.  
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 EUt+ Incubation programme 
 

1. Promotional Materials and Timelines 

Below is the promotional flyer that was distributed across the nine campuses, shared on social 
media, and presented during internal meetings. 

 

The flyer directed interested participants to the EUt+ main website for further information 
(https://www.univ-tech.eu/eut-incubation-program-empowering-the-next-wave-of-
entrepreneurs). 
 
The timeline of the programme is presented below: 
 

 

https://www.univ-tech.eu/eut-incubation-program-empowering-the-next-wave-of-entrepreneurs
https://www.univ-tech.eu/eut-incubation-program-empowering-the-next-wave-of-entrepreneurs
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2. Registration Template 

Below is the registration template for the EUt+ Incubation Programme: 
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3. Kick-off Event Agenda 
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4. Masterclasses Flyers 

This annex includes the promotional flyers for each of the nine masterclasses delivered during 
the EUt+ Incubation Programme. These flyers were circulated on EUt+ social media channels 
following the completion of each session to highlight the topic, speaker, and host institution, 
and to raise awareness about the ongoing entrepreneurial training efforts across the alliance. 
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5. Masterclasses - Feedback Survey Template and Results 

Masterclass Feedback Survey Template 

Below is the template from the surveys completed by teams and solopreneurs at the end of 
each masterclass. 

   



 

 
 
 
 
 
 
 
48 
 

   

Below are the results from the surveys completed by teams/solopreneurs at the end of each 
masterclass. These surveys were used to evaluate student understanding of the presented 
concepts, collect feedback on content quality and delivery, and identify areas for 
improvement. The feedback provided valuable insights to ensure the continuous 
enhancement of the EUt+ entrepreneurial training experience. 
 

Masterclass #1: Innovation Management (TUS) ς Dimcho Dimov, Academia 
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What key concepts or skills did you learn during the masterclass that directly benefit your startup or idea? 

During the lesson we appreciated the management system section and how to apply it to our project, in 
particular the logical steps of the innovation strategy, from deciding on the innovation objectives to move 
from the evaluation of alternative innovations to the first sale. 

Attending the Innovation Management class was transformative for me. Firstly, it helped reduce my long-
held fear of transitioning fully into self-employment. It gave me the confidence to see that this path is not 
as daunting as I had imagined. 
 
Secondly, the class emphasized the importance of identifying a clear starting point, with a focus on 
Innovation and Marketing as the core pillars of building a successful business. Since my field is well-
established, I learned that the key to standing out and attracting clients lies in revolutionizing existing 
market methodologiesτprimarily through the extensive use of technology and Artificial Intelligence (AI). 
These tools can enhance the affordability, speed, and accuracy of services, making them more 
competitive. 
 
Additionally, the class strongly underscored that innovation is the driving force behind solving existing 
problems and transforming the world. It is not only a catalyst for positive change but also a pathway to 
building personal capacity, creating a better quality of life, and generating sustainable wealth. 
 
Attending the Innovation Management class has reshaped my perspective, equipping me with the mindset 
to pursue entrepreneurial ventures with greater confidence and a clearer sense of direction. 

Innovation management focuses on turning new ideas into reality by identifying trends, fostering 
collaboration, managing risks, and aligning goals with business strategy. It cultivates creativity and drives 
competitiveness and growth. 

This masterclass provided a broader view of all the business elements that should be taken into 
consideration when developing our innovative product. Interesting concept was the idea of merging skills 
and needed business elements as a puzzle depending on the business model. Our team will evaluate our 
skills and apply this idea to achieve maximum effectiveness in teamwork. One of the most important take-
aways were the 3 key elements in business world : innovation, management & entrepreneurship. Our 
team will do our best to focus on all parts mentioned, making sure our idea is supported through a well 
managed team and has the best potential to be competitive in the existing market.  

 
During the masterclass, I learned that true innovation goes beyond invention. It requires solving a real 
problem while fostering collaboration and action. A successful innovation is shaped not only by the idea 
itself but also by the people involved and how it resonates with the community. Applying the Blue Ocean 
Strategy to target an underserved market is a powerful approach, making it essential to define Remy's 
unique value proposition for affordable assistive robotics in dementia care. I also discovered that 
innovation extends beyond the product itself, encompassing business management, marketing, and 
customer engagement, with marketing innovation playing a crucial role in positioning Remy effectively. I 
also recognized the necessity of balancing logical thinking with creativity and the value of collaboration, as 
partnerships with research institutions, healthcare providers, and tech companies drive growth. Most 
importantly, I learned that failure is not a setback but an opportunity for redirection and improvement. 
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Sometimes, detaching from old approaches is the key to innovation. By considering these principles, I aim 
to shape Remy into a well-rounded and sustainable solution for dementia care. 

Understanding the innovation process and how to validate ideas before market entry. 
Importance of customer-driven innovation to ensure real business value. 
Strategies for managing innovation in a structured way rather than relying solely on intuition. 

The importance of innovating for the customers, not for you. We liked the quote: "The money you will 
have is right now in someone else's pocket". Innovation should be done FOR customers, not for us. 

The masterclass introduced Design Thinking and Lean Startup methods, which help refine the smart plant 
pod by validating ideas and reducing risks. Strategic innovation management provided insights into 
adapting the product to market needs. 

During the Innovation Management masterclass, I assimilated fundamental concepts that perfectly align 
with FuturyTeg's evolution toward a platform integrating Industry 4.0 technologies with human potential 
development. I would particularly highlight: 
 
The clear distinction between invention and innovation according to the Oslo Manual, which has allowed 
me to understand that FuturyTeg 2.0 needs not only to develop novel technologies but also to ensure 
their effective implementation and the generation of real value in the market. This is essential for our 
hybrid business model. 
The concept of innovation types (product, process, organizational, and marketing) has broadened my 
vision of how we can diversify our value proposition, especially in combining technological services with 
personal development. 
The innovation talent management framework presented by Dr. Dimov has provided me with practical 
tools to identify and develop the technical and transversal competencies needed both within my team and 
in the programmes we offer to our clients. 
The presentation on innovation diffusion (Rogers' Theory) has helped me better understand how to 
structure our market entry strategies, specifically identifying how to approach different adopter profiles 
for our integrated solutions. 
The emphasis on "knowledge must flow" has inspired me to design mechanisms that facilitate 
bidirectional knowledge transfer between technological implementation and personal development, thus 
creating a continuous learning ecosystem that will strengthen the core of FuturyTeg 2.0. 
 
These concepts are being directly applied in redesigning our business model and structuring our services 
to maximize both the technological impact and human potential development of our clients. 

I learned that it is important to take risks, do research on what is already out there, first you have to think 
about the audience and their needs. For team it is important to have logical and creative thinking to make 
a greater innovation.  

The fact that through training were presented so many perspectives of innovation, successful 
people/businesses and ways of thinking it made me look at our startup as a very complex topic and taking 
into consideration many elements that before were overlooked. The key concepts which I retained and 
helped me to create a new perspective are : Ikigai (the representation of Ikigai concept made me wrote 
down its components and from now consider it as a gold rule for our startup - through this visual concept I 
identified our team in the stages of our startup and realized why in specific moments we felt "empty") and 
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the so many steps of an Innovation (make me understood how important it is to consider important each 
step/element and work on it - many times we skipped steps that later "haunted" us and we still had to 
come back).  
Note: I liked the fact that the presentation has many visual elements that brings out many perspectives 
and for sure I will keep it to look through it when our startup is at an impasse in search of a new or fresh 
perspective. 

That creativity and problem solving are a crucial part in the innovation process. So continuous adaptation 
is important in this changing world. That is why we decided to use new technologies like AI in our 
education app, considering the rapid growth of AI, so that means that we should not avoid these 
technologies but use them as tools the right way. For example we want to use AI as a tool in our app that 
can help with the visualisation and the gamification of school work so that students, especially with 
learning disabilities, can have more fun doing their homework. 
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Masterclass #2: Unique Selling Proposition (UTCN) ς /Ǌƛǎǘƛŀƴŀ .ƻƎŇǚŜŀƴǳΣ .ǳǎƛƴŜǎǎ 
Development Specialist at Nagarro 

 

 
What key concepts or skills did you learn during the masterclass that directly benefit your startup 
or idea? 

How to write USP 

The masterclass taught me how to clearly define what makes my startup unique, communicate 
that value effectively to my target audience, and position my brand to stand out in the market. 

The masterclass taught me how to clearly define what makes my startup unique, communicate 
that value effectively to my target audience, and position my brand to stand out in the market. 

We know what is unique selling proposition (USP) and its meaning towards business. We learned 
about 6 steps of creating USP, which helps us to be in right way to differentiate and be more 
competitive compared to the others. We also went through a lot of examples and exercises to 
better understand the topic. 

We learn about the Unique Selling Proposition(USP), how to create our own USP and from the 
examples and case studies we understand how strong is USP 

From this masterclass we gained a better understanding of USP and client perspective of what the 
business has to offer. Now we are equipped with the skills of forming a well thought out Unique 
Selling Proposition and will apply it to our innovative product. During our product development 
we'll look into the user experience and also do a better competitors review, as the masterclass 
included tips on how to recognize strong and weak points of your business.  

We learned to differentiate our market proposition to make it as unique as possible. During the 
masterclass, we were taught to identify and highlight those aspects of our product or service that 
make it truly distinctive compared to the competition. 

How to make our product more unique using different ways 


















































































































































































































































































































































































