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Annex 
 

 EUt+ Entrepreneurship School Terms of Reference 

The Terms of Reference (ToR) define the proposed governance, operational framework, and 
strategic direction of the EUt+ Entrepreneurship School. It serves as a common foundation for 
collaboration among all partner universities and outlines the School’s mission, structure, and 
coordination mechanisms. 

The ToR has been shared among all EUt+ partners and discussed at various levels, including 
the EUt+ Rectors Board. Following the Rectors' Board’s decision of 30 October 2025, the 
document is now in the process of being agreed by partners. Once finalised, it will formally 
guide the School’s activities, ensuring alignment with the strategic priorities and governance 
model of the EUt+ alliance. 

The partners have expressed their shared commitment to the establishment and long-term 
development of the EUt+ Entrepreneurship School and to working collaboratively towards 
finalising the Terms of Reference through the alliance’s agreed decision-making processes. 

The structure and main content of the agreement are outlined below. 
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 Fundamental and Advanced Modules for Short-term and 
Semester visits 

Tables below present examples of the catalogue of courses and modules offered within the 
EUt+ Entrepreneurship School, divided into Fundamental and Advanced modules (Table A and 
Table B, respectively). It provides an overview of the key details of each learning activity, 
including the course or module name, the institution responsible for delivery, the academic 
level, ECTS allocation, timeframe, and language of instruction. Each course is also mapped to 
its specific topic and aligned with the EntreComp Competence Framework. 

The catalogue serves as a centralized reference point for students, researchers, and 
professionals to identify suitable learning opportunities and plan their certification pathways 
within the programme. The list of modules will be updated annually, with new courses added 
and others removed depending on partner contributions and availability. 

A full list of modules available for 2025–2026 is available on the EUt+ Entrepreneurship School 
Portal: https://eis-tech.eu/course/ 

  

https://eis-tech.eu/course/
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Table A. Example of Fundamental modules. 
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Marketing and 
Business Cases 

UNICAS Postgrad. 6 Full 
Semester 

English - Business 
Development & 
Strategy 

- Marketing & 
Sales 

- Valuing Ideas 
- Financial and 

Economic 
Literacy 

- Working with 
Others 

Creativity and 
Innovation in 
Design 

TUCN Undergrad. 2 Full 
Semester 

Romanian, 
English, 
German 

- Innovation - Creativity 
- Valuing Ideas 
- Spotting 

Opportunities 

Sustainable 
innovation and 
Entrepreneurship 
for engineering 
applications 

CUT Undergrad. 5 Full 
Semester 

English - Innovation 
- Entrepreneur-

ship 

- Spotting 
Opportunities 

- Valuing Ideas 
- Motivation and 

Perseverance 

Business Planning RTU Undergrad. 6 Full 
Semester 

Latvian, 

English 

- Business 
Development & 
Strategy 

- Spotting 
Opportunities 

- Creativity 
- Learning 

through 
Experience 

Small Business 
Management 

TU 
Dublin 

Undergrad. 5 Full 
Semester 

English - Business 
Development & 
Strategy 

- Working with 
Others 

- Motivation & 
Perseverance 

- Learning 
through 
Experience 

Business Planning 
and 
Entrepreneurship 

TUS Undergrad. 4 Full 
Semester 

Bulgarian, 
English 

- Business 
Development & 
Strategy 

- Creativity 
- Spotting 

Opportunities 
- Valuing Ideas 

Entrepreneurial 
and Innovative 
Culture 

UPCT Undergrad. 1 Full 
Semester 

Spanish - Innovation 
- Entrepreneur-

ship 

- Spotting 
Opportunities 

- Creativity 
- Working with 

Others 

Business and 
Commercial Law 

UTT Undergrad. 
& 
Postgrad. 

4 Full 
Semester 

French, 
English 

- Finance, Law & 
Operations 

- Ethical and 
Sustainable 
Thinking 

- Mobilizing 
Others 

- Planning and 
Management 
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Table B. Advanced Modules. 
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Accounting and 
Banking for SMEs 

UNICAS Postgrad. 3 Full 
Semester 

English - Finance, Law & 
Operations 

- Vision 
- Mobilizing 

Resources 
- Planning and 

Management 

New Business 
Development and 
Entrepreneurship 

HDA Postgrad. 6 Full 
Semester 
or Short-
term Visit 

English - Business 
Development & 
Strategy 

- Entrepreneur-
ship 

- Vision 
- Mobilizing 

resources 
- Planning and 

Management 

Product design CUT Undergrad. 6 Full 
Semester 

Greek - Innovation 
- Business 

Development & 
Strategy 

- Vision 
- Mobilizing 

Resources 
- Planning and 

Management 

International 
Project 
Management 

RTU Undergrad. 6 Full 
Semester 

Latvian, 

English 

- Business 
Development & 
Strategy 

- Vision 
- Planning & 

Management 
- Coping with 

Uncertainty 

Commercial 
Management II 

UPCT Undergrad. 4.5 Full 
Semester 

Spanish - Business 
Development & 
Strategy 

- Vision 
- Mobilizing 

Others 
- Planning & 

Management 

Intercultural 
Business and 
Management 

UTT Undergrad. 
& 
Postgrad. 

4 Full 
Semester 

French, 

English 

- Business 
Development & 
Strategy 

- Ethical and 
Sustainable 
Thinking 

- Mobilizing 
Others 

- Planning and 
Management 

Social 
Entrepreneurship 

TUS Undergrad.  4 Full 
Semester 

Bulgarian - Entrepreneur-
ship 

- Ethical & 
Sustainable 
Thinking 

- Mobilizing 
Others 

- Mobilizing 
Resources 

Start Up Lab TU 
Dublin 

Undergrad.  30 Full 
Semester 

English - Business 
Development & 
Strategy 

- Creativity 
- Learning 

through 
Experience 

- Taking the 
Initiative 
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Creativity and 
innovation in 
design 

TUCN Undergrad.  2 Full 
Semester 

Romania, 
English, 
German 

- Innovation - Creativity 
- Valuing ideas 
- Spotting 

opportunities 

 
 

 Sample Course Entry for Centralized Platform 

The following table provides an example of how entrepreneurship-related courses are 
displayed on the centralized digital learning platform (https://eis-tech.eu/course/) 
maintained by CUT. This standardized format ensures consistent access to key course 
information for all EUt+ participants. 
 
Table C. Sample Course Entry for Centralized Platform. 

Field Details 

Course Title  

Host University  

Course Level (Fundamental or Advanced)  

Course ID  

ECTS  

Language(s)  

Course Description  

EntreComp Framework  

Starting Dates  

Registration Deadline  

Course Registration Status (Open, Not Open Yet, 
Closed etc.) 

 

Formal (e.g., Campus, Online, Hybrid)  

Host University  

Instructor(s)  

 
  

https://eis-tech.eu/course/
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 The 12 features of the European Degree  

The 12 Features of the European Degree are a set of common criteria developed by the 
European Commission to support the creation of a European Degree label, a recognition 
awarded to joint programmes that demonstrate deep European integration in their design, 
delivery, and outcomes. 

These features aim to strengthen cross-border cooperation in higher education, enhance the 
visibility and recognition of joint degrees, and promote the development of the European 
Education Area. 

They have been adopted by the EUt+ Entrepreneurship School, which fosters both academic 
and civic competences, with an emphasis on interdisciplinarity, innovation, and experiential 
learning. For more information, please visit the EUt+ Entrepreneurship School Portal: 
https://eis-tech.eu/features-of-the-european-degree/  

  Climate Entrepreneurship Training – List of participants 
 
Below, a list of participants per university is provided, along with the corresponding time 
period during which the Climate Entrepreneurship Training was delivered. For GDPR 
compliance, the names of students who participated in the programme are not displayed. 
Instead, each participant is represented by a unique personal identifier code to ensure 
anonymity while allowing for institutional tracking and reporting. 
 
An example of the participation list collected is shown below: 
 
Table D. Example of the participation list collected for Climate Entrepreneurship Training. 

Type of the 
programme 

Delivery 
type 

Unique personal 
identifier 

Gender Start date 
Completion 

date 

HEI 
delivered 

the 
program 

University 
module 
(CIV456) 

Online 

CUT_1_2024 Female 23/1/2024 16/1/2024 CUT 

CUT_2_2024 Female 23/1/2024 16/1/2024 CUT 

CUT_3_2024 Female 23/1/2024 16/1/2024 CUT 

CUT_4_2024 Female 23/1/2024 16/1/2024 CUT 

 
  

https://eis-tech.eu/features-of-the-european-degree/
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 EUt+ Summer Schools 
 

A. Report of #Entrep_Bootcamp2024 summer camp by UTCN 

1. Event overview 

From July 15–19, 2024, the Technical University of Cluj-Napoca (UTCN), through its Students’ 
Entrepreneurial Society (SAS), hosted the #Entrep_Bootcamp2024 summer camp as part of 
the EUt+ alliance initiative. The summer camp brought together 33 students, including 22 
students from six EUt+ partner universities: UTT 3 students, h_da 4 students, UPCT 2 
students, TUS 1 student, UNICAS 3 students, UTCN 9 students.  
 
Table E. EUt+ students attending the summer camp. 

No. Student name and surname University 

1. Khaoula Benguagua UTT 

2. Abdou Ramane Diallo UTT 

3. Anais Volondat UTT 

4. Ida Tatsinda h_da 

5. Akhila Madhu h_da 

6. Paul Puchert h_da 

7. Lena Meinhold h_da 

8. Younes El Mghari UPCT 

9. Juan Antonio Granados Garre UPCT 

10. Aleksandr Dilchev TUS 

11. Chaltu Mosisa Hunduma UNICAS 

12. Shivani Singh UNICAS 

13. Joshua Jose UNICAS 

14. Sajid Latreche UTCN 

15. Alexandre Richard UTCN 

16. Nicolas Wandelst UTCN 

17. Guy Neveux UTCN 

18. Abderraouf Anseur UTCN 

19. Roxana-Maria Rus UTCN 

20. Ioana-Florina Vlad UTCN 

21. Darius Borda UTCN 

22. Andrei Curea UTCN 

 

Upon successful completion of the week-long programme, all EUt+ participating students 
received a certificate of attendance. 
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The Summer School was made possible through funding from the Institutional Development 
Fund (FDI), a national competitive grant programme. Through the funding offered by FDI, the 
organizers were able to design and implement a comprehensive entrepreneurial programme 
that combined workshops, fieldtrips, practical team activities, and presentations. This support 
not only covered the logistical aspects of the programme but also ensured that participants 
could benefit from a high-quality learning environment focused on developing 
entrepreneurial skills, innovative thinking, and effective teamwork. 

Participants were intentionally placed into six mixed interdisciplinary and multicultural teams 
to promote collaboration across diverse academic and cultural backgrounds, fostering 
innovation and creative problem-solving. 

The bootcamp focused on exploring the Rural-Urban Hub concept in the Cluj-Napoca region—
an approach aimed at strengthening ties between rural and urban communities. Key areas of 
focus included infrastructure, education, sustainable agriculture, and community 
development. The village of Sălicea served as the focal point, providing students with a hands-
on opportunity to engage with real-world rural challenges and develop entrepreneurial 
solutions. 

 
Figure A. Agenda of #Entrep_Bootcamp2024 summer camp. 
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The event’s agenda (see Figure A) was designed to promote both entrepreneurial mindset 
development and intercultural cooperation, through a combination of workshops, 
collaborative teamwork and cultural interactions. Throughout the week, participants took 
part in workshops, met with local entrepreneurs, and conducted field visits to better 
understand the community’s needs. They then proposed sustainable, human-centred 
solutions aligned with the EUt+ alliance’s core value of “Think Human First,” ensuring that 
innovation serves both societal and environmental well-being. 

Students engaged in various entrepreneurship and innovation workshops related to 
entrepreneurial journey, ideation and problem finding techniques, how to create and manage 
a start-up, the deal and positioning, customer discovery, financial aspects of start-ups, 
sustainable start-ups, market segmentation and target market, immersive technologies for 
start-ups, teams vs. workgroups, how to pitch. Half of these workshops was delivered by UTCN 
academic staff, while the other half featured international guest speakers from Hogeschool 
Van Amsterdam (HVA) from the Netherlands and Holon Institute of Technology (HIT) from 
Israel. 

To reach the desired outcome, students went through several stages – from identifying the 
community’s problems (such as access to education, healthcare, and infrastructure), to 
assessing the available local resources and how they could be used efficiently, collaborating 
with community leaders and stakeholders in the analysis and problem-solving process, and 
ultimately developing sustainable solutions.  

The solutions proposed by the six teams of students are briefly described below: 

1. Private School Project – a private school project that bridges the gap by integrating 

local cultural knowledge into the curriculum and engaging students in hands-on 

learning; 

2. Rural Bridge – a platform that connects urban consumers with rural farmers, offering 

fresh produce and immersive rural experiences; 

3. Unity Village – a one-stop platform offering services to foster interaction between 

villagers and urban newcomers; 

4. Farm-to-Table Connection – a platform connecting farmers with urban consumers for 

direct sales of fresh produce; 

5. Sellicea (Internet Awareness App) – a mobile app that educates users on how to 

leverage the internet for personal and financial growth; 

6. The Hall – a reliable one-stop solution for farmers.  
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The summer camp concluded with a Tech Showcase. The #Entrep_Bootcamp2024 Tech 
Showcase marked the conclusion of the week-long summer camp, during which student 
teams presented their innovative solutions to rural development challenges.  

Organized around the six student teams, the event featured entrepreneurial pitches evaluated 
by a jury of 13 members, including business and community leaders, industry professionals, 
investors, and representatives from academia and the local entrepreneurial ecosystem. For 
GDPR reasons, the list of judges' names will not be presented here. 
 
Beyond evaluating the pitches, the jury played a key role not only in assessing students’ 
pitches but also in creating a supportive environment that promoted dialogue, collaboration, 
and the consideration of real-world applications for the proposed solutions. Through 
thoughtful questions, constructive feedback, and the sharing of their professional insights, 
jury members helped connect theoretical concepts with practical implementation.  

Throughout the Tech Showcase, the jury actively encouraged discussions about turning the 
presented ideas into viable business ventures. By emphasizing partnerships between 
students, industry, and local communities, the jury facilitated conversations about securing 
funding, industry collaboration, and leveraging academic expertise to transform innovative 
ideas into real-world solutions. 
 

2. Impact 

Active learning through direct involvement in case analysis and problem-solving, 
contextualization through exposure to real community issues, stimulation of critical and 
creative thinking, problem-solving, teamwork, improved communication skills, reflection, and 
feedback are just some of the benefits students gained from participating in the summer 
camp. 

Following the event, students were invited to take part in a survey aimed at gathering their 
feedback on various aspects of the #Entrep_Bootcamp2024. This feedback is instrumental in 
evaluating the success of the event and its alignment with the overarching goals of the EUt+ 
alliance, which seeks to promote entrepreneurship and innovation.  

A questionnaire was administered to participants to evaluate the effectiveness of the 
entrepreneurial training delivered during the summer camp. The survey was designed to 
assess key constructs commonly associated with entrepreneurial development, including 
attitudes toward entrepreneurship, perceived behavioural control, entrepreneurial intention, 
entrepreneurial competences and others. In addition, the survey also addressed students’ 
sustainability skills, given the theme of the summer camp, and the multicultural dimension of 
the event, considering that the participating students came from six different EUt+ campuses. 
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Students rated their responses using a five-point Likert scale, anchored by 1 (total 
disagreement) and 5 (total agreement).   

Out of the 22 participating students from the 6 EUt+ partner universities, 17 provided their 
responses, accounting for a 77.27% response rate. 

The main results of the survey are graphically presented below (see Figures B, C, D). They refer 
to the 17 respondents that filled the questionnaire. The numeric values presented in the 
graphs represent the average value for each item, measured on the previously mentioned 
scale (1 – total disagreement, 5 – total agreement), before and after the entrepreneurial 
training delivered within the summer camp.  

The quantitative results indicate positive shifts across all surveyed dimensions, suggesting that 
the summer camp contributed to an overall enhancement of participants’ entrepreneurial 
orientation. Specifically, post-training scores demonstrated upward trends in self-reported 
attitudes (sample item – “A career as an entrepreneur is attractive to me.”), intentions 
(sample item – “I have the intention to start a business someday”) and capabilities related to 
entrepreneurship (sample item – “I have all the required skills and capabilities to succeed as 
an entrepreneur”) (see Figure B).  

 
Figure B. Students’ attitude towards entrepreneurship, perceived behavioural control and entrepreneurial intention, 

before and after the summer camp. 
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In addition to measuring entrepreneurial attitudes, intentions, and perceived behavioural 
control, the survey also assessed the development of a specific set of entrepreneurial 
competences, many of which were drawn from the EntreComp (European Entrepreneurship 
Competence) framework. These competences included areas such as identifying 
opportunities, creativity, taking initiative, working with others, communication and digital 
skills, financial knowledge and others (see Figure C). The post-training results revealed 
increases in the mean values for all 11 competences, indicating a general positive trend in 
students’ self-perceived entrepreneurial skills.  

 
Figure C. Students’ entrepreneurial competencies, before and after the summer camp. 

 
Students also demonstrated notable improvements in their sustainability skills, as reflected in 
post-training evaluations (see Figure D). Across all six items, average scores increased, 
indicating heightened environmental awareness and responsibility. The most significant gains 
were observed in students' consideration of environmental impact when making decisions 
and their commitment to using products that do not harm the environment. Additionally, 
students reported greater willingness to launch environmentally friendly projects or startups 
and to adopt inconvenient but eco-friendly behaviours. These results suggest that the summer 
camp effectively fostered a stronger sense of environmental responsibility and a proactive 
mindset toward sustainable entrepreneurship. 
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Figure D. Students’ sustainability skills, before and after the summer camp. 

 

 
Figure E. Students’ perception of the multiculturalism of the event. 

The summer camp also had a positive impact on students’ multicultural awareness and 
readiness, as reflected in the increased average scores across all related items (see Figure E). 
According to students’ perception, the summer camp effectively provided them with 
opportunities for new experiences in a multicultural environment, allowed them to explore 
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their own cultural beliefs and attitudes, as well as those of others and offered them a valuable 
opportunity to develop and practice cross-cultural communication strategies in real-life 
contexts. The rise in mean scores also indicates that the experience successfully exposed 
participants to diverse cultural settings, fostering greater openness and confidence in 
navigating multicultural environments. 

The final section of the survey included questions about the socio-demographic characteristics 
of the respondents. The distribution of the sample consisting of the 17 respondent students, 
according to various criteria, are presented below. Results show that most respondents are 
between 21 and 25 years old (58.8%), have their major in engineering, computer science or 
other technical degree (70.6%), are not currently self-employed (82.4%). The distribution of 
the sample by gender is relatively balanced (52.9% female, 47.1% male).  
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3. Key Takeaways 

• The event was well-received by both the participating students and the jury as well.  

• The entrepreneurial solutions developed by students were seen as innovative and 

relevant to rural development and entrepreneurial challenges, with many focused on 

sustainable solutions that bridge urban-rural gaps. 

• The summer camp contributed to an overall enhancement of participants’ 

entrepreneurial orientation. Specifically, post-training scores demonstrated upward 

trends in self-reported attitudes, intentions and capabilities related to 

entrepreneurship.  

• The results also indicated a general positive trend in students’ self-perceived 

entrepreneurial skills (identifying opportunities, developing creative and purposeful 

ideas, assessing the impact of ideas, opportunities and actions, communication, digital 

know-how, financial knowledge, working in groups and others).  

• The event effectively fostered a stronger sense of environmental responsibility and a 

proactive mindset toward sustainable entrepreneurship among students.  

• The experience successfully exposed participants to diverse cultural settings, fostering 

greater openness and confidence in navigating multicultural environments. 

• While all surveyed items exhibited increased mean values following the summer camp 

and suggest a shift toward more confident student self-assessments, interpreting the 

results should also take into consideration the short duration of the intervention, 

spanning only one week. Nevertheless, the observed gains are noteworthy and 
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underscore the potential of short-term, immersive programmes to lay the groundwork 

for future entrepreneurial learning and growth. 

• The findings suggest that even brief experiential learning interventions—when 

designed to include active participation, real-world problem-solving, and intercultural 

collaboration—can have a measurable and positive impact on students' 

entrepreneurial development. However, for even more significant and lasting 

outcomes, future implementations may benefit from extended training formats, 

ongoing mentorship, or follow-up activities aimed at reinforcing and deepening the 

competences introduced during the summer camp. 

 
4. Photos 

This section includes various photos taken during the 2024 summer camp, including some 
promotional materials prepared for dissemination purposes by UTCN’s Students’ 
Entrepreneurial Society (SAS). All photos are publicly available, and participants provided their 
consent for their use and publication during the registration process. 
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B. Report of International #Entrep_Bootcamp2025 summer camp by UTCN 

Invitation 

  
1. Event overview 

From July 14–18, 2025, the Technical University of Cluj-Napoca (UTCN), through its Students’ 
Entrepreneurial Society (SAS), hosted the International #Entrep_Bootcamp2025 summer camp 
as part of the EUt+ alliance initiative. The summer camp aims to build a transnational 
educational ecosystem focused on innovation, sustainability and human-centred development. 
It is aligned with EUt+ goals by empowering students to develop entrepreneurial solutions to 
global challenges through intercultural teamwork and experiential learning. The summer camp 
welcomed 25 students, including 11 students from four EUt+ partner universities: CUT 4 
students, RTU 1 student, UTT 2 students, UTCN 4 students.  

Table F. EUt+ students attending the summer camp. 

No. Student name and surname University 

1. Alexandros Savvidis CUT 

2. Elli Panagi CUT 

3. Stavriana Kyriakou CUT 

4. Vasiliki Petrou CUT 

5. Anna Paula Roga RTU 

6. Aiman Ennaji UTT 

7. Imene Toumi UTT 
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8. Francois Dieudonne Junior Kenmoe Pola UTCN 

9. Patricia-Raluca Hojda  UTCN 

10. Dan Curea UTCN 

11. Erich-Adrian Lukas UTCN 

 

Participants were intentionally placed into mixed interdisciplinary and multicultural teams to 
promote and stimulate collaboration across diverse academic and cultural backgrounds, 
fostering innovation and creative problem-solving. 

The primary objective of the Entrep-Bootcamp 2025 Summer School was to provide 
participants with a comprehensive, hands-on learning experience focused on 
entrepreneurship, innovation, and teamwork. The programme aimed to guide participants 
through the entrepreneurial process, from identifying opportunities and validating problems 
to creating viable business solutions and delivering convincing pitches. 

The key objectives were: 

1. Entrepreneurial Knowledge and Skills – To introduce participants to the fundamental 

principles of entrepreneurship, including how to create and manage a startup, market 

segmentation, customer discovery, branding, and storytelling. 

2. Innovation and Problem-Solving – To encourage innovative thinking by analysing 

practical case studies and collaboratively developing feasible solutions. 

3. Teamwork and Collaboration – To encourage effective collaboration through group 

projects, and teamwork exercises. 

4. Practical Experience and Mentorship – To offer hands-on learning opportunities such 

as workshops, panel discussions with entrepreneurs, and direct feedback from 

mentors. 

5. Pitching and Communication Skills – To prepare participants for presenting their ideas 

confidently by focusing on pitching techniques, storytelling, and clear communication. 

6. Sustainability and social impact integration – To highlight the importance of building 

sustainable, impactful businesses. 

 
Through these objectives, the programme aimed to empower participants with the skills, 
mindset, and confidence to develop innovative entrepreneurial solutions and present them in 
a professional setting. 
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The event's agenda (see Figure F) was crafted to foster an entrepreneurial mindset and 
encourage intercultural collaboration. This was achieved through a mix of workshops, team-
based collaboration, and cultural exchanges. 

 
Figure F. Agenda of #Entrep_Bootcamp2025 summer camp. 

Over the course of the week, participants engaged in hands-on workshops, connected with 
local entrepreneurs, and undertook field visits.  

Students engaged in various workshops related to the entrepreneurial journey, including 
entrepreneurial values, opportunity discovery, creating and managing a start-up, 
entrepreneurship of innovative technological projects, market segmentation, success stories 
of sustainable entrepreneurship, how to pitch, customer discovery, personal branding, video 
marketing for social media, and storytelling.  

These workshops were delivered not only by academic staff from UTCN, but also by faculty 
members from other Romanian universities, such as University of Oradea and University of 
Arts and Design of Cluj-Napoca, and by international guest speakers from Holon Institute of 
Technology (Israel) and University of Rochester (USA). Participants had the opportunity to 
connect with local entrepreneurs through a panel with entrepreneurs, but also as two of the 
workshops were delivered by entrepreneurs from the local environment. 
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Drawing from all the experiences provided during the summer camp, students developed 
sustainable, human-centred solutions that reflect the EUt+ alliance’s guiding principle of 
“Think Human First,” ensuring innovation benefits the society and the environment. 
The solutions proposed by the five teams of students are briefly described below: 

1. EcoFlight – provide sustainable, electric drone delivery solutions to reduce urban 

emissions and improved delivery efficiency;  

2. FASTRA – a mobile app for smarter, more sustainable travel; 

3. FoodCircle – a platform that enables businesses to sell unsold food cheaply instead of 

wasting it; 

4. Smart Light and Safe Cities – a solution for outdoor intelligent lighting in cities; 

5. SmartSort – an AI powered waste management solution. 

The summer camp concluded with a final pitch event, during which student teams presented 
their innovative solutions developed during the week-long bootcamp. This event featured 
student teams’ entrepreneurial pitches evaluated by a jury of 8 members, including business 
and community leaders, industry professionals, and representatives from academia and the 
local entrepreneurial ecosystem. For GDPR reasons, the list of judges' names will not be 
presented here. 

During the final pitch sessions, the jury played a significant role not only in evaluating students’ 
presentations but also in fostering a supportive and engaging atmosphere. Through insightful 
questions, constructive feedback, and sharing their professional expertise, jury members 
helped bridge the gap between theoretical knowledge and practical implementation, focusing 
discussions on how students’ ideas could have real-word applicability and evolve into viable 
business ventures. Important feedback for improving students’ pitching skills was also 
provided.  

Upon successful completion of the week-long programme, all EUt+ participating students 
received a certificate of attendance. 

The Summer School was organized with the support of the Romanian’s Institutional 
Development Fund (FDI), a national competitive grant scheme coordinated by the Ministry of 
Education and Research in order to support the development and modernization of higher 
education institutions in Romania. The FDI provides financial resources to projects that aim to 
improve institutional performance, encourage innovation in education, and enhance the 
academic and professional skills of students. 

Through the funding offered by FDI, the organizers were able to design and implement a 
comprehensive entrepreneurial programme that combined workshops, fieldtrips, practical 
team activities, and presentations. This support not only covered the logistical aspects of the 
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programme but also ensured that participants could benefit from inclusion of expert trainers 
and international speakers and from a high-quality learning environment focused on 
developing entrepreneurial skills, innovative thinking, and effective teamwork. 
 

2. Impact 

Entrep-Bootcamp 2025 intended to be not just an entrepreneurship camp, but a real step 
toward a sustainable future, built by young people motivated to create meaningful change in 
their communities. 

The summer camp emphasized active learning and real-life case studies, offering participants 
an authentic and hands-on educational experience. Participants were able to develop their 
skills and benefit of various opportunities:  

✓ In-depth understanding of sustainable entrepreneurship principles 

✓ Development of critical thinking and creativity 

✓ Working in international teams 

✓ Pitching and communication skills 

✓ Networking with real entrepreneurs and investors 

✓ Personalized feedback to improve their ideas.  

At the end of the week-long camp, students were invited to take part in a survey aimed at 
gathering their feedback, which is instrumental in evaluating the success of the event and its 
alignment with the overarching goals of the EUt+ alliance, which seeks to promote 
entrepreneurship and innovation.  

A questionnaire was administered to participants to evaluate the effectiveness of the 
entrepreneurial training delivered during the summer camp. The survey was designed to 
assess key constructs commonly associated with entrepreneurial development, including 
attitudes toward entrepreneurship, perceived behavioural control, entrepreneurial intention, 
entrepreneurial competences and others. In addition, the survey also addressed students’ 
sustainability skills and the multicultural nature of the event. Students rated their responses 
using a five-point Likert scale, anchored by 1 (total disagreement) and 5 (total agreement).    
Out of the 11 participating students from the 4 EUt+ partner universities, 8 provided their 
responses, representing a response rate of 72.72%.  

The main results of the survey are graphically presented below (see Figures G, H, I). They refer 
to the 8 respondents that filled the questionnaire. The numeric values presented in the graphs 
represent the average value for each item, measured on the previously mentioned scale (1 – 
total disagreement, 5 – total agreement), before and after the entrepreneurial training 
delivered within the summer camp.  
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The entrepreneurial training during the camp had a notable positive impact on students’ 
attitudes and intentions toward entrepreneurship (see Figure G). For all items assessing 
entrepreneurial attitudes and intentions, mean values were 4 or higher on a 5-point Likert 
scale, indicating general agreement. This suggests that, by the end of the camp, students 
expressed strong enthusiasm for entrepreneurship as a career path and showed a clear 
willingness to pursue entrepreneurial opportunities if given the chance. 

However, when it comes to perceived behavioural control—namely, students' confidence in 
their own skills and preparedness to start a business — the results were more modest. 
Although the mean values for these items increased compared to pre-training scores, they 
remained in the mid-range (around 3 on the Likert scale), indicating neutral responses. This 
suggests that while the camp was effective in inspiring entrepreneurial interest and 
motivation, further support and training may be needed to strengthen students’ self-efficacy 
and practical readiness to launch a business. 
 

 
Figure G. Students’ attitude towards entrepreneurship, perceived behavioural control and entrepreneurial intention, 

before and after the summer camp. 

In addition to measuring entrepreneurial attitudes, intentions, and perceived behavioural 
control, the survey also assessed the development of a specific set of entrepreneurial 
competences, many of which were drawn from the EntreComp (European Entrepreneurship 
Competence) framework. Students’ self-assessments indicate a generally high perceived 
improvement across a range of entrepreneurial competences. Using a 5-point Likert scale, 
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most items received mean scores of 4 or above, reflecting agreement and suggesting that 
participants felt the camp contributed meaningfully to their competence development (see 
Figure H).  

The strongest areas of perceived growth were in the ability to work in a group (mean score: 
4.625), provide solutions to identified problems (4.5), and recognize the potential of an idea 
to create value (4.375). These results suggest that the camp was particularly effective in 
fostering collaborative skills and practical entrepreneurial thinking. On the other hand, out of 
the 11 analysed competences, only 3 received slightly lower average scores, though still close 
to the neutral point: the ability to visualize future scenarios to guide actions (3.75), assess the 
broader impact of ideas and actions (3.75), and possess basic financial and economic 
knowledge (3.25). While these results still reflect some perceived development, they also 
highlight areas where additional support or more targeted learning experiences may be 
beneficial in future editions of the camp. 

 
Figure H. Students’ entrepreneurial competencies, before and after the summer camp. 

 
The results indicate that the summer camp also had a strong positive influence on students’ 
sustainability-related attitudes and intentions (see Figure I). All six items assessing 
sustainability skills received average scores above 4 on a 5-point Likert scale, reflecting 
consistent agreement among participants. Students expressed a strong sense of 
environmental responsibility, and it is important for them to use products that do not harm 
de environment. Notably, they also indicated a willingness to initiate eco-friendly projects or 
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startups. These results suggest that the camp successfully raised awareness of sustainability 
and encouraged students to integrate environmental considerations into their future 
entrepreneurial and personal decision-making. 

 
Figure I. Students’ sustainability skills, before and after the summer camp. 

 
Similarly, the multicultural dimension of the camp was positively received by participants, as 
reflected in mean scores exceeding 4 for all related items (see Figure J). Students reported 
that the training offered valuable opportunities to engage in multicultural environments, 
develop effective cross-cultural communication strategies, and reflect on cultural attitudes 
and beliefs—including their own. The high level of agreement with the statement expressing 
a desire to be better prepared to interact in multicultural settings suggests that the experience 
not only raised awareness but also inspired students to continue building intercultural 
competencies.  
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Figure J. Students’ perception on the multiculturalism of the event. 

 
The final section of the survey included questions about the socio-demographic characteristics 
of the respondents. The distribution of the sample consisting of the 8 respondent students, 
according to various criteria, are presented below. Results show that half of respondents are 
between 21 and 25 years old (50%), most of them are females (62.5%), have their major in 
engineering, computer science or other technical degree (87.5%), and none of them is 
currently self-employed. 

 

4,375

4,25

4,125

4,25

0 1 2 3 4 5

I would like to be better prepared to interact in a
multicultural environment.

The training allowed me to explore attitudes and beliefs
about my own and other cultures.

The training provided me an opportunity to develop and
practice effective cross-cultural strategies for

communication.

The training provided me with opportunities for new
experiences in a multicultural environment.

Multicultural dimension of the summer camp



 

 
 
 
 
 
 
 
36 
 

 

 



 

 
 
 
 
 
 
 
37 
 

 
 

3. Key Takeaways 

• The event was well-received by the participating students.  

• The entrepreneurial solutions developed by students were seen as innovative and 

relevant to sustainability challenges. 

• The camp effectively fostered strong entrepreneurial motivation and a positive shift in 

students’ attitudes and intentions toward pursuing entrepreneurship as a career path. 

• The summer camp also supported the development of students’ key entrepreneurial 

competences, especially in collaboration, problem-solving and value creation.  

• At the same time, when it comes to perceived behavioural control, namely individual’s 

belief in their ability to successfully start and manage a business, the findings are 
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favourable, but also highlight a need for further training and support focused on 

building students’ confidence and practical competences, to better equip them for 

turning entrepreneurial aspirations into viable ventures.   

• The camp successfully strengthened students’ commitment to sustainability, 

encouraging environmentally responsible attitudes and intentions to pursue green 

initiatives.  

• At the same time, it fostered valuable intercultural awareness, equipping participants 

with skills to navigate and collaborate in diverse, multicultural environments. 

• Despite its short duration, participants’ opinions on the summer camp demonstrate 

that well-designed, immersive learning experiences can spark meaningful growth in 

students’ entrepreneurial development.  

• The positive outcomes of the camp, combined with participants’ feedback expressing 

a desire for more time to work on their entrepreneurial solutions, highlight both the 

value and limitations of short-term interventions. While the summer camp successfully 

engaged students and supported their entrepreneurial development, extending its 

duration in future editions could provide deeper learning opportunities and stronger 

consolidation of key competences.  

 
4. Photos 

This section includes various photos taken during the 2025 summer camp, including some 
promotional materials prepared for dissemination purposes by UTCN’s Students’ 
Entrepreneurial Society (SAS).  
 
In addition, short videos highlighting the main activities of each day of the summer camp 
have been produced by SAS and are available on their Instagram account.  
 

▪ Day 1 https://www.instagram.com/p/DMHr01xiFQi/  
▪ Day 2 https://www.instagram.com/p/DMN1n2hCssO/  
▪ Day 4 https://www.instagram.com/p/DMTE_qEiJO6/  
▪ Day 5 Pitch Day https://www.instagram.com/p/DMXd31nCNjB/  

 
 

All photos and videos are publicly available, and participants provided their consent for their 
use and publication during the registration process. 
        

  

https://www.instagram.com/p/DMHr01xiFQi/
https://www.instagram.com/p/DMN1n2hCssO/
https://www.instagram.com/p/DMTE_qEiJO6/
https://www.instagram.com/p/DMXd31nCNjB/
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C. Report of EUt+ Student Start-up Challenge 2025: From Theory to Practice 

 
1. Invitation 
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2. Agenda 
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3. Certificate of Participation – Example  
 

 
 
 

4. Feedback survey results 
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5. Photos 
 

 
*All photos are publicly available, and participants provided their consent for their use and publication during the registration process.  
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 EUt+ Incubation programme 
 

1. Promotional Materials and Timelines 

Below is the promotional flyer that was distributed across the nine campuses, shared on social 
media, and presented during internal meetings. 

 

The flyer directed interested participants to the EUt+ main website for further information 
(https://www.univ-tech.eu/eut-incubation-program-empowering-the-next-wave-of-
entrepreneurs). 
 
The timeline of the programme is presented below: 
 

 

https://www.univ-tech.eu/eut-incubation-program-empowering-the-next-wave-of-entrepreneurs
https://www.univ-tech.eu/eut-incubation-program-empowering-the-next-wave-of-entrepreneurs
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2. Registration Template 

Below is the registration template for the EUt+ Incubation Programme: 
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3. Kick-off Event Agenda 
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4. Masterclasses Flyers 

This annex includes the promotional flyers for each of the nine masterclasses delivered during 
the EUt+ Incubation Programme. These flyers were circulated on EUt+ social media channels 
following the completion of each session to highlight the topic, speaker, and host institution, 
and to raise awareness about the ongoing entrepreneurial training efforts across the alliance. 
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5. Masterclasses - Feedback Survey Template and Results 

Masterclass Feedback Survey Template 

Below is the template from the surveys completed by teams and solopreneurs at the end of 
each masterclass. 
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Below are the results from the surveys completed by teams/solopreneurs at the end of each 
masterclass. These surveys were used to evaluate student understanding of the presented 
concepts, collect feedback on content quality and delivery, and identify areas for 
improvement. The feedback provided valuable insights to ensure the continuous 
enhancement of the EUt+ entrepreneurial training experience. 
 

Masterclass #1: Innovation Management (TUS) – Dimcho Dimov, Academia 
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What key concepts or skills did you learn during the masterclass that directly benefit your startup or idea? 

During the lesson we appreciated the management system section and how to apply it to our project, in 
particular the logical steps of the innovation strategy, from deciding on the innovation objectives to move 
from the evaluation of alternative innovations to the first sale. 

Attending the Innovation Management class was transformative for me. Firstly, it helped reduce my long-
held fear of transitioning fully into self-employment. It gave me the confidence to see that this path is not 
as daunting as I had imagined. 
 
Secondly, the class emphasized the importance of identifying a clear starting point, with a focus on 
Innovation and Marketing as the core pillars of building a successful business. Since my field is well-
established, I learned that the key to standing out and attracting clients lies in revolutionizing existing 
market methodologies—primarily through the extensive use of technology and Artificial Intelligence (AI). 
These tools can enhance the affordability, speed, and accuracy of services, making them more 
competitive. 
 
Additionally, the class strongly underscored that innovation is the driving force behind solving existing 
problems and transforming the world. It is not only a catalyst for positive change but also a pathway to 
building personal capacity, creating a better quality of life, and generating sustainable wealth. 
 
Attending the Innovation Management class has reshaped my perspective, equipping me with the mindset 
to pursue entrepreneurial ventures with greater confidence and a clearer sense of direction. 

Innovation management focuses on turning new ideas into reality by identifying trends, fostering 
collaboration, managing risks, and aligning goals with business strategy. It cultivates creativity and drives 
competitiveness and growth. 

This masterclass provided a broader view of all the business elements that should be taken into 
consideration when developing our innovative product. Interesting concept was the idea of merging skills 
and needed business elements as a puzzle depending on the business model. Our team will evaluate our 
skills and apply this idea to achieve maximum effectiveness in teamwork. One of the most important take-
aways were the 3 key elements in business world : innovation, management & entrepreneurship. Our 
team will do our best to focus on all parts mentioned, making sure our idea is supported through a well 
managed team and has the best potential to be competitive in the existing market.  

 
During the masterclass, I learned that true innovation goes beyond invention. It requires solving a real 
problem while fostering collaboration and action. A successful innovation is shaped not only by the idea 
itself but also by the people involved and how it resonates with the community. Applying the Blue Ocean 
Strategy to target an underserved market is a powerful approach, making it essential to define Remy's 
unique value proposition for affordable assistive robotics in dementia care. I also discovered that 
innovation extends beyond the product itself, encompassing business management, marketing, and 
customer engagement, with marketing innovation playing a crucial role in positioning Remy effectively. I 
also recognized the necessity of balancing logical thinking with creativity and the value of collaboration, as 
partnerships with research institutions, healthcare providers, and tech companies drive growth. Most 
importantly, I learned that failure is not a setback but an opportunity for redirection and improvement. 
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Sometimes, detaching from old approaches is the key to innovation. By considering these principles, I aim 
to shape Remy into a well-rounded and sustainable solution for dementia care. 

Understanding the innovation process and how to validate ideas before market entry. 
Importance of customer-driven innovation to ensure real business value. 
Strategies for managing innovation in a structured way rather than relying solely on intuition. 

The importance of innovating for the customers, not for you. We liked the quote: "The money you will 
have is right now in someone else's pocket". Innovation should be done FOR customers, not for us. 

The masterclass introduced Design Thinking and Lean Startup methods, which help refine the smart plant 
pod by validating ideas and reducing risks. Strategic innovation management provided insights into 
adapting the product to market needs. 

During the Innovation Management masterclass, I assimilated fundamental concepts that perfectly align 
with FuturyTeg's evolution toward a platform integrating Industry 4.0 technologies with human potential 
development. I would particularly highlight: 
 
The clear distinction between invention and innovation according to the Oslo Manual, which has allowed 
me to understand that FuturyTeg 2.0 needs not only to develop novel technologies but also to ensure 
their effective implementation and the generation of real value in the market. This is essential for our 
hybrid business model. 
The concept of innovation types (product, process, organizational, and marketing) has broadened my 
vision of how we can diversify our value proposition, especially in combining technological services with 
personal development. 
The innovation talent management framework presented by Dr. Dimov has provided me with practical 
tools to identify and develop the technical and transversal competencies needed both within my team and 
in the programmes we offer to our clients. 
The presentation on innovation diffusion (Rogers' Theory) has helped me better understand how to 
structure our market entry strategies, specifically identifying how to approach different adopter profiles 
for our integrated solutions. 
The emphasis on "knowledge must flow" has inspired me to design mechanisms that facilitate 
bidirectional knowledge transfer between technological implementation and personal development, thus 
creating a continuous learning ecosystem that will strengthen the core of FuturyTeg 2.0. 
 
These concepts are being directly applied in redesigning our business model and structuring our services 
to maximize both the technological impact and human potential development of our clients. 

I learned that it is important to take risks, do research on what is already out there, first you have to think 
about the audience and their needs. For team it is important to have logical and creative thinking to make 
a greater innovation.  

The fact that through training were presented so many perspectives of innovation, successful 
people/businesses and ways of thinking it made me look at our startup as a very complex topic and taking 
into consideration many elements that before were overlooked. The key concepts which I retained and 
helped me to create a new perspective are : Ikigai (the representation of Ikigai concept made me wrote 
down its components and from now consider it as a gold rule for our startup - through this visual concept I 
identified our team in the stages of our startup and realized why in specific moments we felt "empty") and 
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the so many steps of an Innovation (make me understood how important it is to consider important each 
step/element and work on it - many times we skipped steps that later "haunted" us and we still had to 
come back).  
Note: I liked the fact that the presentation has many visual elements that brings out many perspectives 
and for sure I will keep it to look through it when our startup is at an impasse in search of a new or fresh 
perspective. 

That creativity and problem solving are a crucial part in the innovation process. So continuous adaptation 
is important in this changing world. That is why we decided to use new technologies like AI in our 
education app, considering the rapid growth of AI, so that means that we should not avoid these 
technologies but use them as tools the right way. For example we want to use AI as a tool in our app that 
can help with the visualisation and the gamification of school work so that students, especially with 
learning disabilities, can have more fun doing their homework. 

 

 

 
 
 
 
 
 
  



 

 
 
 
 
 
 
 
52 
 

Masterclass #2: Unique Selling Proposition (UTCN) – Cristiana Bogățeanu, Business 
Development Specialist at Nagarro 

 

 
What key concepts or skills did you learn during the masterclass that directly benefit your startup 
or idea? 

How to write USP 

The masterclass taught me how to clearly define what makes my startup unique, communicate 
that value effectively to my target audience, and position my brand to stand out in the market. 

The masterclass taught me how to clearly define what makes my startup unique, communicate 
that value effectively to my target audience, and position my brand to stand out in the market. 

We know what is unique selling proposition (USP) and its meaning towards business. We learned 
about 6 steps of creating USP, which helps us to be in right way to differentiate and be more 
competitive compared to the others. We also went through a lot of examples and exercises to 
better understand the topic. 

We learn about the Unique Selling Proposition(USP), how to create our own USP and from the 
examples and case studies we understand how strong is USP 

From this masterclass we gained a better understanding of USP and client perspective of what the 
business has to offer. Now we are equipped with the skills of forming a well thought out Unique 
Selling Proposition and will apply it to our innovative product. During our product development 
we'll look into the user experience and also do a better competitors review, as the masterclass 
included tips on how to recognize strong and weak points of your business.  

We learned to differentiate our market proposition to make it as unique as possible. During the 
masterclass, we were taught to identify and highlight those aspects of our product or service that 
make it truly distinctive compared to the competition. 

How to make our product more unique using different ways 
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During the masterclass, I understood the importance of how my product is perceived by the 
public. I realized that public perception can be crucial to a product’s success, as even the best idea 
can fail if it has a poor image. No matter how great an idea is, it is essential to ensure that the 
public sees it the same way. 
I learned that a Unique Selling Proposition (USP) should clearly highlight how customers benefit 
from my product and what sets it apart, all in a concise and engaging manner. Additionally, I now 
understand that tailoring the product’s presentation to the target audience is vital for gaining a 
strong response and standing out from competitors. 
Finally, I discovered that a USP should not be constrained by time. An effective one should remain 
relevant for years. I will take all these aspects into account during the customer presentation 
phase of my product, ensuring that the public clearly understands how they can benefit from 
using it. 

The masterclass helped us focus on what makes our smart plant pot special—its water sensor that 
prevents over- or under-watering. We learned how to better understand our customers, like busy 
plant owners, and how to clearly explain our product’s benefits. It also made us think about how 
to pitch our idea, build a strong brand, and stand out from regular plant pots. These skills will help 
us attract customers and investors. 

During the Unique Selling Proposition (USP) masterclass, I learned fundamental concepts that 
perfectly align with what I'm developing at Inspira. I understood the importance of clearly 
identifying my target audience and defining how my solution addresses their specific problems. 
 
The clear distinction between features and innovation shared by Cristiana Bogățeanu, where she 
emphasized that what's fundamental for creating a USP is not just having advanced technology, 
but solving a real problem in a unique way, has changed my perspective. This is special for my 
business model, which is why I changed the name of the idea to "Inspira." 
 
Particularly useful was understanding the 6 steps to develop a powerful USP: identifying the target 
audience, analyzing competitors, defining unique strengths, focusing on customer benefits, 
creating a clear and concise statement, and constantly testing and refining. 
 
The practical examples of successful USPs allowed me to visualize how to combine technical and 
human elements in a clear message. The concept that "features inform, but benefits sell" was 
especially valuable for communicating Inspira's value proposition, where I integrate technologies 
with personal development. 
 
I understood that to stand out in a competitive market, I must focus not on being different for the 
sake of being different, but on solving a problem in a unique and meaningful way. 
 
The importance of staying concise and clear, the persuasive design exercises, and the TikTok case 
study helped me understand how to clearly articulate my value proposition and communicate it 
effectively to my target audience, which will be key to Inspira's success. 
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During the Unique Selling Proposition (USP) masterclass, I learned fundamental concepts that 
perfectly align with what I'm developing at Inspira. I understood the importance of clearly 
identifying my target audience and defining how my solution addresses their specific problems. 
 
The clear distinction between features and innovation shared by Cristiana Bogățeanu, where she 
emphasized that what's fundamental for creating a USP is not just having advanced technology, 
but solving a real problem in a unique way, has changed my perspective. This is special for my 
business model, which is why I changed the name of the idea to "Inspira." 
 
Particularly useful was understanding the 6 steps to develop a powerful USP: identifying the target 
audience, analyzing competitors, defining unique strengths, focusing on customer benefits, 
creating a clear and concise statement, and constantly testing and refining. 
 
The practical examples of successful USPs allowed me to visualize how to combine technical and 
human elements in a clear message. The concept that "features inform, but benefits sell" was 
especially valuable for communicating Inspira's value proposition, where I integrate technologies 
with personal development. 
 
I understood that to stand out in a competitive market, I must focus not on being different for the 
sake of being different, but on solving a problem in a unique and meaningful way. 
 
The importance of staying concise and clear, the persuasive design exercises, and the TikTok case 
study helped me understand how to clearly articulate my value proposition and communicate it 
effectively to my target audience, which will be key to Inspira's success. 

During this masterclass I learned what Unique Selling Proposition (USP) is and how to create it, 
understanding why a strong USP is important, how to identify the target audience and how to 
analyze the competitors 

Albeit not completely understanding the subject, we have managed to deduce that our marketing 
strategy was not as refined as it should be according to this class 

The 6 key steps were very helpful to develop an unique selling proposition, and make sure that it 
could work. There were multiple key sentences that stuck in mind, that helped improve original 
ideas. For example, to make the proposition in an universal language, to get an outside opinion 
from a person, who is not related to your company in any way and more. 

In the masterclass on USP, I learned how to define what makes the product unique, identify the 
target audience, and communicate this value clearly. These skills are directly applicable to refining 
the startup’s positioning and making the offering stand out in the market. 

Cristiana really emphasized the importance of having something that really makes you unique on 
the market, but something that is relevant to the users you are addressing to. I learned that 
having an unique product is not an advantage if the user does not benefit from that unique 
attribute. For example, you can do a pair of shoes with umbrellas. No one has seen such thing, you 
might be the first in the world who does that, but will someone buy such a product? It made me 
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realize that you always need to ask yourself this question: Why would someone pay for my 
product instead of the competitor’s product? And find that key benefit that you can add to your 
product. 
We are in the process of designing a product and there are few competitors, but having this 
mindset helps us come with relevant features based on users’ feedback.  

 
 

 
 
 

Masterclass #3: Business Model Canvas (UPCT) – José Rivera Cuello, Business Consultant 
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What key concepts or skills did you learn during the masterclass that directly benefit your startup 
or idea? 

Business Modell 

The masterclass helped me on how to structure my startups by defining key components like 
customer segments, revenue streams of BMC 

The Business Model Canvas helps you visualize and structure key components of your TriNomad 
startup, like value propositions and revenue streams. This course clarifies your business model, 
identifies essential partnerships, and enhances strategic planning. Overall, it strengthens your 
startup’s foundation and guides its growth. 

During the masterclass i have learnt about the business plan, and all the segments of the model 
canvas. 

the key steps that allows us to set a properly built canvas business plan 

I have seen how to create a Business Model Canvas for our startup. It helps me a lot because I can 
see my business structure in a page. 

I learnt the elements for planing Business Model Canvas, and i learnt how to think the business 
from various business elements for example the supplier and consumer. 

During the masterclass, I gained valuable insights into the Business Model Canvas and its role in 
structuring and validating a startup idea. I learned that a startup is a temporary organization 
focused on finding a scalable and repeatable business model, requiring constant testing and 
adaptation. Understanding the BMC framework allowed me to break down my idea into key 
components such as value proposition, customer segments, revenue streams, and cost structure, 
helping me create a clearer roadmap for execution. 
The masterclass also highlighted the importance of flexibility and adaptability in a volatile, 
uncertain, complex, and ambiguous environment.  
Additionally, I learned about the significance of customer relationships, channels, and revenue 
models in ensuring sustainability and growth. Real-world examples, such as Amazon, Google, and 
Airbnb, demonstrated how startups can leverage the BMC to refine their strategies and scale 
effectively. 

I've learned how to build a Business Model Canvas for any kind of business, which helps to 
understand and set on paper the business environment it is in. It also helps start-up's to highlight 
innovation risk and see some scalability of the business idea 

Clear explanation of BMC — key partnerships, activities, resources, customer segments, channels, 
value propositions, cost structures, and revenue streams. 

Creating the businness model and exploring it 

About a characteristics of a startup business and the strategic of business model. Also gained 
insights into how startups transition from temporary  

Concepts that directly benefit our idea - value proposition, key resources, customer segments.  

BMC creation and structure 
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having already attended similar courses, the lesson on the business model canvas was, for me, 
more of a repetition of the topic 

During the Business Model Canvas masterclass, I acquired fundamental knowledge that will 
significantly transform the development of Inspira. I understood the importance of holistically 
visualizing all interconnected components of the business model on a single canvas, which is 
crucial for Inspira, where we integrate technologies with human potential development. The 
structuring of the BMC into its nine blocks provided me with a systematic framework to organize 
the essential elements of Inspira: from clearly identifying our customer segments (companies 
seeking technological transformation and professionals who want to maximize their potential) to 
defining a unique value proposition that combines technological innovation with personal growth. 
 
Particularly valuable was understanding the conceptual division of the canvas into its three 
fundamental parts (internal, commercial, and financial), allowing me to recognize that Inspira's 
success depends on the balance between these components with the value proposition as the 
central core. The concepts about BMC adaptability in VUCA environments (Volatility, Uncertainty, 
Complexity, and Ambiguity) resonated especially with my vision, as Inspira operates at the 
intersection of emerging technologies and human development, a space characterized by rapid 
changes and uncertainty. 
 
The practical methodology for completing each block of the BMC provided me with concrete tools 
to refine critical aspects such as revenue sources (combining technological implementation 
services with personal development programmes) and distribution channels (digital platforms, in-
person remote events, and strategic alliances). The examples presented on hybrid business 
models helped me visualize how to efficiently articulate Inspira's unique proposal, which is not 
simply technological or merely formative, but an innovative integration of both dimensions to 
maximize impact on both organizations and individuals. 

As a team whose entirety of degrees focus on Science, we did not even know what a business 
canvas is, or any of the ways to approach a business plan. This lesson helped us completely 
understand how to follow up with whose needs, the problems and everything related 

During the masterclass on the Business Model Canvas, we learned how to structure and visualize 
our startup’s key components, such as value propositions, customer segments, and revenue 
streams. This framework helps us refine our business strategy, identify potential risks, and ensure 
our innovation aligns with market needs. 

Understanding and applying the Business Model Canvas, identifying key resources, activities, and 
partnerships for a successful business and revenue strategies. 

I undrestood the VUCA style and where there can be found risks in all kind of organisations and 
preferable resolutions, understood that startup is all about teamwork and how to do that, I got 
what it takes to do BMC and why is that needed. 

During the masterclass, we learned how to map out our business model using the Business Model 
Canvas. This helped us identify key areas like customer segments, value propositions, and revenue 
streams. It also taught us how to align these elements to create a more cohesive and scalable 
strategy for our startup.  
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The Business Model Canvas is a tool that helps startups plan their business and deal with 
challenges. The Lean Startup method is also important because it helps test ideas quickly and 
make changes based on feedback. For our educational app that uses AI to gamify homework, 
these ideas are really useful. Since my app is new and uses technology in a creative way, it follows 
the startup model. The Business Model Canvas can help us plan out how the app will work, who 
my users are, and how I can make it successful. 

In the first place as BMC it's an important element that you always have to come back and update, 
this masterclass highlighted the essential reasons why this is vital for a business. A new concept 
that I learned during presentation and from now I will took it into consideration for out startup it's 
VUCA. I liked the micro approach to each concept and this helped me to understand how to define 
the elements in our case. BMC it's not a new concept for us but here, as in the case of VUCA, it 
helped that each component was dissected because there are always updates needed for the 
template as you understand more and more about your startup. Last but not least, the examples 
applied on large companies are always inspiring and this again contributed to the understanding 
of the perspective we should take in startup development. 

 
 

Masterclass #4: Marketing and Sales (UNICAS) – Roberto Bruni, Academia 
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Masterclass #5: Financing Strategies (CUT) – Katerina Ioannou, Manager, PwC 
 

 
 

What key concepts or skills did you learn during the masterclass that directly benefit your startup 
or idea? 

Financial Opportunities 

Funding is essential for the initial development of a product, covering research, prototyping, and 
marketing. It helps manage operational costs like salaries and rent, and supports growth through 
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expansion and innovation. With sufficient resources, startups can attract talent and manage risks. 
Additionally, successful fundraising boosts investor confidence and opens up new opportunities. 

During the masterclass, I learned about the lifecycle of a startup and the critical role that financing 
plays in each of its phases. I now understand which funding sources are suitable at different 
stages, for example, relying on personal savings and family support during the pre-seed stage, 
seeking angel investors, crowdfunding, or incubators in the seed stage, and turning to banks only 
in later stages. 
I also discovered various funding options that I wasn’t previously aware of, including European 
funding programmes and country-specific opportunities, such as those available in Romania. 
These insights are valuable, as they highlight potential financial resources that could support my 
startup. Additionally, I learned about initiatives that connect startups across Europe, promoting 
networking and collaboration opportunities. 
Real-life examples of successful startups like Airbnb, Uber, and BioNTech showed how businesses 
can grow from small-scale funding sources, such as personal savings or angel investments, to 
achieving global success. Hearing these stories was particularly encouraging as an aspiring 
entrepreneur. 

Now I understand better the vocabulary for raising money (seed, pre seed, serie A, B...) 

Understanding Different Funding Options: Learning about bootstrapping, grants, angel investors, 
venture capital, and crowdfunding. 
Financial Planning & Budgeting: How to structure our startup’s financial roadmap for sustainable 
growth. 

we understood how to manage the financies that we may earn through strategies that you 
explained to us. 

I learned how to assess funding needs, find sources like investors and grants, and create a 
financing plan. This helps in securing funding for the smart flowerpot. 

I learned essential concepts related to startup financing, including different funding options, 
investor expectations, financial planning and risk management. 

that there are different sources of funding more or less adequate based on the project and the 
areas/countries of interest. Furthermore, being about to start a crowdfunding campaign I found 
the topic very interesting 

During the Startup Financing masterclass, I acquired fundamental concepts that will directly 
impact the development of Inspira. I learned the importance of strategically aligning my financial 
needs with long-term business objectives, a crucial aspect for the hybrid model I am developing 
that integrates Industry 4.0 technologies with human potential development. Understanding the 
complete financing cycle, from pre-seed stage to potential Series A rounds, has provided me with 
a clear roadmap to plan Inspira's growth, allowing me to identify that we are currently in the 
business model validation phase, ideal for exploring options such as angel investors and 
acceleration programmes. 
 
Particularly valuable was the exposure to diverse non-traditional financing options like revenue-
based financing and specific EU grants (Horizon Europe, EIC), as these mechanisms can be ideal for 
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Inspira given our social impact and digital transformation component. Success stories like 
BioNTech, which leveraged European funds to develop innovative technology, gave me a practical 
vision of how startups can combine different capital sources according to their development 
stage. The focus on creating an effective pitch deck and the importance of developing a clear 
value proposition will be extremely useful for communicating Inspira's unique vision that 
combines technological elements with human development, a concept that can frequently be 
complex to convey to potential investors. 

Considering neither of the group mates could afford such a project, it was crucial to know at least 
some Latvian funds and how to impress angel investors. Even though a lot of concepts looked self-
explanatory, it always feels a lot better seeing them brought together in a cohesive way.  

Properly proposing ideas to investors in order to come up with funding for a business, was 
something we could not perform. None of the team members has experience with sales, and we 
say sales since even though we re not selling the product to the investors, we are selling the Idea, 
and Katerina helped us improve our ways of approaching potential investors 

I came up with ideas for new strategies 

I learned how to strategically align my startup’s financial needs with its growth goals by 
understanding the different funding stages—from pre-seed to IPO—and the types of investors or 
resources relevant at each stage. 

Well, first of all, one aspect that really stayed in my mind was product development - testing and 
prototyping. In view of the fact that we have physical product, it is really importatnt to make 
several prototypes that needs to be tested to get to our perfect goal. Also, talking about the main 
concept of this masterclass which is financing, it is also important to analyze the market and 
competitors to determine our business financial strategy to get better view of our potential 
clients. 

During the "Financing Your Startup: Strategies and Solutions" masterclass, we explored various 
funding options, including venture capital, EU funding, and crowdfunding. While this information 
was insightful, we already possessed considerable knowledge in this area, so the content served 
more as a reinforcement than new learning. 

In the masterclass, we learned about different financing options like venture capital, 
crowdfunding, and bootstrapping. We also gained insights into financial planning and preparing 
for investor pitches, which will help us secure funding and manage our startup’s finances. 

The masterclass helped us understand startup financing, covering investor attraction and 
alternative funding options like grants and partnerships. We learned to pitch our app by 
highlighting its impact, market potential, and revenue model. The importance of financial planning 
and cost efficiency in early development was also emphasized. Given our app's focus on 
accessibility for individuals who cannot walk, we see strong opportunities for collaboration with 
nonprofits and relevant funding. We're now more confident in securing financial support for our 
idea. 
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The section with financial opportunities in Europe and Romania has been the most important for 
us, and highlighted the fact that we could aim higher than local businesses to empower our early 
steps. 

First of all, for us it was extremely important that all the possible financing solutions for a startup 
were presented and linked to the stages that a startup is going through. because we had minimal 
knowledge on this domain. We often asked ourselves how can we attract funds to sustain and 
grow our business. We participated in a competition where there was a possibility to gain an 
investment from a VC. But at that time we didn't even know what an investment from a VC was or 
what it required from us and our business. Now, these concepts are a lot more clear in our minds 
and with the knowledge we gained we know that at that time we wouldn't have been prepared 
for an investment. This helped us to identify in what stage we are and what are the best options 
for now at this moment, which we think are grants and competitions. We also learned that a 
crowdfunding option would really suit our business in the near future.  
Since focusing on grants and competitions, it was very helpful for us that the main opportunities in 
Romania were presented and explained, and we already searched for more details and consider 
applying to them. 
We always knew that we need money. But after this masterclass, we learned that it is extremely 
important to know WHAT you need the money for and how is that related to achieving your long-
term goals. We started to search for funding sources and made financial projections for the next 
year. We also started to make presentation for clients and focused on how to link our unique 
value proposition to their needs and potential benefits. 

From "Financing Your Startup: Strategies and Solutions," I learned about various funding sources, 
including bootstrapping, angel investors, venture capital, and crowdfunding. The course 
emphasized the importance of creating an effective pitch to capture investor interest and 
developing realistic financial projections and budgets to attract funding. I also gained insights into 
building a solid business plan as a key component in securing financing, as well as techniques for 
networking with potential investors. Additionally, I learned about the legal considerations 
involved in financing, such as contracts and equity agreements, and best practices for managing 
relationships with investors after funding is secured. 

Funding programmes that could help finance start up especially here in Cyprus opportunities like 
Cyprus start up visa, European Office of Cyprus , Information Portal for funding programmes and 
key financing resources like the Research and innovation Foundation. 
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Masterclass #6: Intellectual Property (UTT) – Germain Malnoury, Academia 
 

 
 

What key concepts or skills did you learn during the masterclass that directly benefit your startup 
or idea? 

During the masterclass, I gained valuable insights into Intellectual Property and how to balance 
protecting an innovation while still sharing it with the public. I learned about the power of 
trademarks and how even simple but original sounds or images can become instantly associated 
with a company. Interestingly, trademarks can be used by different companies as long as they 
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represent distinct products, which is useful knowledge when considering branding strategies. 
I also understood the concept of patents and initially believed that obtaining one was always 
beneficial. However, the masterclass highlighted that it’s not always economically viable due to 
the high maintenance costs, especially for products that aren’t easily commercialized. I learnt that 
in order to monetize a patent, one must create a license and find users willing to implement it, 
reinforcing the importance of strategic planning when handling intellectual property. I also found 
out about patent expiration and how companies strategically wait for patents to expire to 
capitalize on the public domain technology, as seen in a real example at UTT. 
Another important aspect was understanding how competitors may attempt to sue others 
strategically to weaken their IP rights over a technology or design. This insight is important for my 
future projects, as it could help me anticipate potential legal challenges and protect my work 
effectively. 
These concepts will be particularly useful in ensuring that any project I develop is both protected 
and positioned for sustainable commercialization without unnecessary financial strain. 

Understanding Intellectual Property (IP) Types: Learning about patents, trademarks, copyrights, 
and trade secrets. 
IP Protection for 3D Printing: How to safeguard custom 3D designs, branding elements, and 
software from imitation. 

Patent Considerations – Learning about the possibility of patenting a unique design or innovative 
aspect of my paper box to prevent competitors from copying it. Copyright Basics – Gaining insight 
into how copyright applies to packaging designs, marketing materials, and instructional content. 

We learned that we have to make treasure of our project defining it as an our intellectual 
property 

The masterclass helped me understand how to protect my smart flowerpot idea with IP rights, 
such as patents for technology, trademarks for branding, and industrial design protection for the 
pot's look. It also covered how to prevent counterfeiting. 

During the Intellectual Property Masterclass, I acquired fundamental knowledge that will 
significantly transform the development of Inspira. I understood the crucial distinction between 
ideas and their materialization, which allowed me to understand that, although my concept of 
integration between technology and human development cannot be protected as an abstract 
idea, I can protect its various concrete manifestations. Particularly valuable was learning about the 
four pillars of IP: especially understanding that the personal development methodologies I am 
creating are automatically protected by copyright, and that the "Inspira" brand can and should be 
registered as a trademark to distinguish our unique services in the market. It was also enlightening 
to understand the conditions of patentability (novelty, inventiveness, and industrial application), 
which will help me evaluate which specific technological components of my solution could be 
patentable. The section on confidentiality management and non-disclosure agreements (NDAs) 
was immediately applicable, providing me with tools to protect my intellectual property during 
negotiation phases with potential investors and technological partners, especially considering the 
hybrid nature of my model that integrates technology with personal development methodologies.  
 
Finally, understanding the different types of Creative Commons licenses offered me flexible 
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options for sharing certain training content while maintaining protection over the most valuable 
elements of my value proposition. 

This masterclass provided a look into the meaning and workings of intellectual property. The 
examples of everyday life IP usage reminded us to be careful of what concepts from outside can 
be taken and adapted in the making of our product without causing any legal issues. Before this 
masterclass we didn’t know that an idea or a concept alone cannot be protected and given a 
patent, but the real materialization can. Since our idea is a digital app, we should be mindful with 
whom we share inside information prior to developing and launching, to protect our ideas. 

I have improved my skills a lot because before I didn't know how to proceed when I had to tell 
someone an idea when it was already well developed, and the truth is that I was afraid, but now I 
have a clear idea of the process 

As students of a sector of Science, we already knew about the concept of Intellectual Property. 
References in Science Papers, are there to give credit to researchers who came up with any data 
used in articles. However, with this masterclass, we learned more about Intellectual Property, and 
how to follow the rules and respect other peoples' work. 

Deeper understanding about patents, how expensive they can be and generall procedure and how 
useful can be to have open source patented ideas 

During the masterclass, I learned how to protect my startup idea using the four key types of 
intellectual property—patents, trademarks, copyrights, and industrial designs—and the 
importance of confidentiality through NDAs. This knowledge will help me keep safe my ideas 
while still sharing them with potential clients and investors. 

During the "Introduction to Intellectual Property (IP)" masterclass, we reviewed the various types 
of IP rights, including patents, trademarks, copyrights, and trade secrets. This reinforced our 
existing knowledge from a prior consultation with the INPI. 

During the masterclass, we learned about the importance of protecting intellectual property, such 
as patents, trademarks, and copyrights. The case studies helped us understand how to navigate IP 
challenges and integrate protection strategies into our startup to avoid legal issues and secure our 
innovations. 

I can not answer as I did not participate in the class. I don't want, however, want to disturb the 
quality of the data. 

I can not answer as I did not participate in the class. I don't want, however, want to disturb the 
quality of the data. 

They key differences for the specific CC licenses. A great help of understanding it were the many 
examples and the psychological analyses of the brands. Patents for inventions are very useful to 
copyright your invention. However, it usually works for your certain country. For each country 
there is to be made a new patent and the patent needs to be renewed/extended annually. If the 
invention is in the market or existing for a year and has a patent, for example, in France. After the 
one year it is not possible to create a patent in a different country.  
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During the masterclass, I gained valuable insights into intellectual property, especially the 
differences and connections between patents, trademarks, and copyrights. I found particularly 
useful the explanation of how patenting begins locally and can then be extended internationally, 
as well as the strategic importance of the one-year window to expand protection. The concept of 
licensing a patented technology was eye-opening — understanding that you can patent a new 
solution and allow others to use it through licensing agreements. I also learned how important it is 
to keep your innovation confidential before applying for a patent, as any public disclosure can 
make it ineligible for protection. All of these insights are highly relevant for our team as we 
develop a hardware-based product. 

Prior to this masterclass, intellectual property was not really our concern at all. Now, we have new 
insights and we know where to start when it is time to protect our work and ideas. 

we learned about the different types of intellectual property, including patents, trademarks, 
copyrights, and trade secrets. The course covered the importance of protecting IP to maintain a 
competitive advantage and the processes involved in applying for and enforcing these 
protections. We also explored the significance of IP in innovation and business strategy, as well as 
the legal implications of infringement. Additionally, the course highlighted how to identify and 
assess IP assets within a startup and the role of IP in attracting investors and partners. 

During the masterclass, I have learnt about the different types of intellectual property and also 
more about the inventor of the products/ author's rights and copyrights.  

It educates on intellectual property rights, including patents, trademarks, and copyrights, 
emphasizing their significance in protecting innovation and creativity. As well as having the 
practical knowledge or expertise in a specific area. Especially when our topic is education in kids 
and more specifically, kids with learning disabilities, diagnosed or not. 
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Masterclass #7: Pitch Preparation (TU Dublin) – Gavan Cleary, GROWTHhub Project 
 

 
 

What key concepts or skills did you learn during the masterclass that directly benefit your startup or 
idea? 

We learned the importance of a clear and effective structure for the pitch, in particular how to 
communicate the problem, the solution and the added value in a concise and impactful way. 

Storytelling in Pitches: How to make a compelling narrative that captures investors' attention. 
Visual & Design Best Practices: How to structure slides for maximum impact and clarity. 

The masterclass gave me a logical and powerful structure for crafting my pitch, helping me present 
a clear and compelling argument about the problem, solution, and my role in executing it. I learned 
the importance of getting straight to the point and it was valuable to see real examples of good and 
bad pitches. Analyzing these helped me understand common mistakes, such as using overly 
complex explanations, failing to establish credibility, or not structuring the pitch effectively.  
Additionally, I gained insights into presenting my business model effectively by demonstrating 
financial feasibility, scalability, and market demand. I also found out about Techniques like the 
"Rule of Three" for strategic placement of key data in presentations that I was not aware of. 

How to pitch and inspire the audiences  

How to create our pitch deck , important components , presentation skills and targeting the most 
important part of our product in order to sell it 

Understanding your key audience is the first thing you should discuss before making a presentation 
and speech. Your audience should understand you and you should understand your audience. 

I learned about to pitch your idea in a competition or to an investor. 

Pitchdeck Preparation, what to include or not to include in the pitch, real life examples 

Pitching your idea correctly is the key to get investments and make your idea gain the heart of the 
people. It's one of the basis of the success of an idea in the market. If through the pitch you reach 
to convince well enough the costumers and most importantly the users and the promises from the 
pitch are kept then the business idea should have no problem to develop and grow. 
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having already attended similar courses, the lesson on the Pitchdeck was, for me, more of a 
repetition of the topic.  

During the pitching masterclass, I understood the importance of structuring my pitch around key 
elements: value, market, scalability, and team. Particularly valuable was understanding that an 
effective pitch is not just about showing passion for my idea, but about concisely communicating 
how I solve a real market problem. 
 
The detailed analysis of the 12 essential questions that any pitch must answer provided me with a 
structured framework to articulate the unique proposal of inspira with a platform that will be called 
TalentSpaces: a platform that connects technology experts with human development facilitators to 
transform organizations. I understood the importance of demonstrating demand with concrete 
data and presenting a diversified revenue model (commissions, subscriptions, certifications). 
 
The example of the AirBnB pitch was revealing, showing me how a disruptive idea can be 
communicated with clarity, focusing on specific problems (such as the disconnection between 
technological implementation and human development) and presenting concrete solutions (our 
integrated platform). This structure will help me effectively communicate how TalentSpaces is not 
simply another professional network, but an innovation that creates a new market by integrating 
traditionally separate domains. 

- You need to have a pitch of max 2 min to answer all the questions so you can use it in any 
circumstance. It must be clear, concise and spark interest. 
- It s not about how brilliant your idea is but the fact that you can convince an investor that you can 
turn it into a successful business.  
- People tend to remember things in groups of 3, so I left here 3 ideas :) 

Learned how to structure a pitch effectively by addressing key elements, identifying the problem, 
presenting a solution, proving market demand, outlining revenue potential, and demonstrating a 
competitive advantage. The masterclass emphasized that an effective pitch must communicate 
value, scalability, and why the team is the best fit to execute the idea. The Airbnb pitch example 
provided a clear framework on how to build a compelling case for investment. 

During the "Pitch Deck Preparation" masterclass, we gained valuable insights into structuring and 
delivering compelling presentations to potential investors. The interactive nature of the session 
allowed us to practice crafting clear narratives, emphasizing key metrics, and effectively 
communicating our value proposition. This hands-on approach significantly enhanced our ability to 
present our startup convincingly. 

The main points and ideas that need to be presented in the pitch. The most important thing is to 
clearly explain why we are making this product, how we will produce it, and why there will be a 
demand for it. The pitch needs to have clear ideas and a well-structured approach. We need to 
show the investors that we have thought about everything.  

Addressing strength and weaknesses based on information that was given to us by an expert (a 
professor/teacher) and how we took into consideration her opinion and her experience. Also, we 
will highlight clearly the target audience/market as well as making clear what our 
product/application is unique selling point. 

Since we will be given the opportunity to present our business idea, this masterclass provided very 
useful tips and tricks of pitching an idea. During this masterclass we learned how to present the 
value of our business, existing market, scalability and our team. The most important takeaway from 
this masterclass is that a pitch should have a clear vision and structure, it should give a very clear 
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overview of the business idea and it should be unique for the listeners, investors etc. to be willing to 
cooperate. 

We have attended many training on the subject of creating a pitch deck, but this has been by far the 
best. Great examples, structure and captivating. The slide containing a pitch evaluation was very 
helpful, and will help us test and refine our future pitches. 

we learned how to create an effective pitch deck that clearly communicates our business idea to 
potential investors. The course covered essential components of a pitch deck, including the 
problem statement, value proposition, market analysis, business model, competitive landscape, and 
financial projections. We also explored techniques for crafting a compelling narrative and the 
importance of visual storytelling. Additionally, we learned best practices for design and formatting 
to enhance clarity and engagement, as well as strategies for anticipating and addressing investor 
questions during the presentation. 

How make interesting pitch 

During the masterclass I have learnt about the things investors or stakeholders would like to see in 
our business plans. How to present in the right way our brands/ products and what are the 
important questions we need to ask ourselves as entrepreneurs. 
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Masterclass #8: Global Impact (h_da) – Patricia Moock, Business Consultant 
 

 
 

What key concepts or skills did you learn during the masterclass that directly benefit your startup 
or idea? 

Understanding Global Markets: How to adapt our 3D printing solutions for international 
businesses. 
Sustainability & Social Impact: How eco-friendly materials in 3D printing contribute to sustainable 
business practices. 

In this masterclass, we learned how to scale our startup for global impact by addressing universal 
challenges and leveraging technology effectively. We also gained insights into aligning our 
business with global trends and sustainability goals, making it more attractive to international 
investors and partners 

We learned that the market and business worldwide is going to be centralized in the sustainability 
and innovation projects. 

I learned how to make my idea more regenerative by using eco-friendly materials and thinking 
about how it can help the environment. 

I realized how important sustainability is right from the start of a business. Investors and banks 
focus more on funding eco-friendly projects, employees prefer working for companies that care 
about the environment, and customers are more likely to choose sustainable products. This made 
me see that making my business more sustainable could actually help it grow and be more 
successful in the long run. 
One of the most useful things I learned was the Sustainable Business Model Canvas, which 
includes both the environmental and social costs and benefits of a business. Thinking about these 
aspects helped me evaluate how sustainable my idea really is. Also, learning about the Sustainable 
Development Goals (SDGs) made me reflect on how my startup could contribute to solving global 
challenges. 
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When opening a business or doing any kind of project we have to be aware about the impact it 
can have over its surroundings, it be social, environmental and even economic. 
It is important to keep this in mind to be able to bring the highest amount of value to the society 
while preserving and improving it.  

that Global Impact is now an essential and indispensable element to take into consideration for 
the realization of the project, so much so that the innovative element of pet-ternity embraces 
various elements of the SDGs 

I've learnt to appreciate the whole sustainability part, because once I thought about the idea, I 
didn't even think about that part 

I've learned about sustainability models, socio - ecological costs and how to develop sustainable 
goals. 

in line with the other masterclasses we are seeing the latest aspects of the business world that we 
usually neglect, thinking only about the development of our product 

Important things like sustainability and inovation, that would be important for the futue 
development of our project 

During the Sustainability masterclass, I acquired fundamental concepts that will significantly 
transform the development of Inspira. I understood the crucial difference between conventional, 
sustainable, and regenerative business models, which has allowed me to visualize how Inspira can 
evolve towards a genuinely regenerative approach. Particularly valuable was the understanding of 
how to strategically implement the Sustainable Development Goals (SDGs) in my business model, 
identifying both positive and negative impacts. The analysis of the Sustainable Business Model 
Canvas provided a structured tool to evaluate socio-ecological aspects that perfectly complement 
the knowledge acquired in previous masterclasses on business models. The exploration of how 
companies can transcend sustainability to become regenerative, creating a net positive impact 
instead of simply reducing harm, is especially relevant for Inspira, whose vision integrates 
technological development with human potential. This regenerative perspective will allow me to 
design TalentSpaces as a platform that not only connects technology experts with human 
development facilitators but actively restores and strengthens the social and professional 
ecosystems where we operate. 

During this masterclass I learned how to create a sustainable business model, starting from what 
sustainability is and why it is important, talking about the Sustainable Development Goals (SDG) 
and how a business model can have a positive or negative impact on them 

In all fairness, global impact was something we did not include in our presentation and 
furthermore our entire project. After this excellent masterclass session, we believe we have 
managed to cover all ends regarding potential global impacts of our product 

Gained new knowledge about different sustainability models, and which ones to avoid using and 
which are the best ones, so it is way easier to choose the best model type to use for the 
startup.There were also some key takeaways that would help the start up, for example, to focus 
mostly on one of the big sustainable development goals, to set goals and provide data that you 
can prove by numbers or in a different way, but make sure you can prove it, and others. 
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During the "Global Impact" masterclass, we explored strategies for scaling our startup's influence 
on an international level. The use of the interactive Miro platform facilitated dynamic 
collaboration and visualization of global expansion plans, enhancing our strategic approach. 

Sustainable development goals, companies sustainability  

Designing products/services for cross-border adaptation (e.g., localization challenges). 

We learned about the importance of aligning business goals with global sustainability and social 
impact, but the session was more theoretical than actionable. 

The knowledge about sustainability was presented from a different perspective 

We support the nested circles approach: recognizing that a healthy economy depends on a 
healthy society, and both rely on sustainability, which emphasizes balancing economic, 
environmental, and social factors. This mindset shaped how we developed our app. Specifically for 
us, we recognize that not all students are diagnosed with learning difficulties, and not everyone 
has access to the resources they need to succeed academically. That’s why our app is designed to 
support all students whether they’ve been diagnosed or not, and especially those who can’t 
attend extra lessons from professionals or get help at home. We also understand that not every 
household has access to mobile devices or computers. That’s why our app is built to be used 
during class time, with activities that teachers can integrate into their lessons. Anything that 
happens after class is helpful, but not required, making sure no student is left behind due to lack 
of access. Our goal is simple: to create a sustainable, inclusive learning tool that supports students 
where they are, with what they have. 

During the EUt+ masterclass on global impact, I learned how to integrate sustainability and impact 
measurement into my startup strategy. I also gained valuable skills in cross-cultural collaboration 
and stakeholder engagement, helping me scale and create meaningful global impact. 

The masterclass offered valuable insight into integrating sustainability and global impact into our 
business model. We explored the three main pillars of sustainability — economic, environmental, 
and social. A highlight was working with the sustainable business model canvas, which helped us 
identify the benefits of our idea in each of these areas. Discussing SDGs and understanding the 
differences between conventional, sustainable, and regenerative business models also helped us 
realize that we’re already on a good path toward a regenerative approach. One key takeaway was 
the importance of co-creating with the affected community — in our case, involving deaf 
individuals directly in our team and development process. 

While constructing our business plan, sustainability was nowhere to be found. This masterclass 
highlighted this aspect and why we need to take it into acount. 

we learned about the significance of creating solutions that address pressing global challenges, 
such as climate change, poverty, and inequality. The course emphasized the role of innovation in 
driving social change and the importance of sustainable practices in business. We explored various 
frameworks for measuring social impact and assessing the effectiveness of initiatives. Additionally, 
we discussed strategies for scaling solutions globally and collaborating with diverse stakeholders, 
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including governments, NGOs, and the private sector, to maximize impact. This session highlighted 
the potential for businesses to contribute positively to society while achieving financial success. 

During the masterclass I have learnt about the three types of sustainability product designer 
(theorist, champion, practitioner), the sustainability business models and the development goals. 
This information will definitely help me to clear my project idea and business plan.  

 

 
 
 

Masterclass #9: Presentation Skills (RTU) – Vita Brakovska, Academia 
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What key concepts or skills did you learn during the masterclass that directly benefit your startup 
or idea? 

I understood the importance of structuring a compelling pitch by focusing on the "why" before the 
"how" and "what," following Simon Sinek's approach. This helps in clearly communicating the 
purpose behind my idea and making it more impactful. Additionally, I gained insights into delivering 
an engaging and memorable presentation by using a strong hook, storytelling, and emotional 
appeal to connect with the audience. I also learned that speaking clearly and at a steady pace 
improves understanding, and that body language plays a significant role in conveying confidence 
and passion. 
From a business perspective, I learned how to highlight the uniqueness of my idea by addressing 
competitors, showcasing business potential, and emphasizing sustainability and impact. Moreover, 
I now understand the power of an effective closing slide, where I can include a call to action, a QR 
code for feedback, and contact details to maintain engagement beyond the presentation. 

The masterclass gave us the information that we needed to build up a presentation that can 
stimulate and mantaine the interess of the people while we describe our project, so it will be 
impactful enough towards thecustomers and investors. Moreover, we have to keep the focus on 
the reason that bringed us to invest in this project as the people will be more interested if we can 
share our purpose. 

One of the skills, i thought was valuable was NABC approach, it helps me define my ideas problem 
solving capabilities, that is, "need", "approach", "benifit" and "competition". This framework helps 
me structure my pitch. 

One of the most valuable takeaways was the importance of structuring a compelling pitch. The 
session also highlighted the effectiveness of using hooks. Amother crucial lesson was the role of 
storytelling and persona creation in making a presentation more engaging and relatable. I also 
gained a deeper understanding of how voice, intonation, and energy contribute significantly to 
audience engagement, often more than visual aids. 

At this final masterclass, I learned about the purpouse of great presentation, the core elements of 
a strong pitch, the length of the pitch, some "hooks" to have audience attention, and the structure 
of a pitch. 

We learned the importance of a clear and engaging structure for the pitch, dividing the speech into 
problem, solution, market and business model. 

During this masterclass I learned how to make an adequate presentation, so that it hits the mark 
and allows you to make an excellent elevator pitch 

Having presented multiple times in the past, our entire team was familiar with proper presenting a 
subject, may that be a science review, or a specific subject. However, this Masterclass helped us see 
how we can properly prepare and present a presentation on our Product, since this time it looks 
more like a business presentation and not a science review. 

Effective presentation structure (10%-80%-10% rule) for strong openings and closings. Crafting 
persuasive pitches using the NABC framework (Need, Approach, Benefit, Competitors).How to build 
a strong call to action and make messages convincing using short, powerful words. 
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During the pitching masterclass, I acquired fundamental concepts that will significantly transform 
the development of Inspira. I understood the essential 10-80-10 structure that will allow me to 
organize my presentation with an impactful start, solid development, and a memorable close. 
Particularly valuable was understanding the power of the "initial hook" and how I have just 5 
seconds to capture my audience's attention, which is crucial to effectively communicate the unique 
value of my platform that connects technology experts with human development facilitators.  
 
The analysis of Simon Sinek's Golden Circle method provided me with a clear structure to 
communicate my vision, starting with the inspiring "why" before talking about the "how" and 
"what", allowing me to articulate that Inspira's purpose goes beyond mere technological 
implementation. The concepts about how to build a compelling story with context-problem-
solution-benefit will help me convey how my platform solves the disconnect between technological 
implementation and human development in a clear and persuasive way. 
 
In addition, the techniques for formulating a convincing message (maximum 12 words, clear 
language, focused on benefits) and the NABC structure (Need, Approach, Benefit, Competition) 
provided me with concrete tools to communicate Inspira's differential value and capture the 
interest of potential partners and investors. 

Learned how to structure a pitch effectively (10% intro, 80% content, 10% closing) and apply the 
elevator pitch technique in different time formats (1 sentence, 60 sec, 3-5 min). The session 
emphasized using hooks like questions, bold statements, and audience exercises to engage 
listeners. The NABC model was particularly useful in defining a strong value proposition. Storytelling 
and persuasion techniques were key takeaways for making a pitch more compelling. 

The "Presentation Skills" masterclass enhanced our abilities in delivering engaging and effective 
presentations. We learned techniques to structure our content compellingly, utilize visual aids 
effectively, and engage our audience, building upon the skills we developed during the Pitch Deck 
Preparation session. 

Body Language & Voice: Reducing filler words, confident posture, and pacing 

- Every word you say outside of your presentation is a victory 
- You have to be the one who defines your own title—if you don’t, someone else will do it for you 
- People don’t buy what you do; they buy why you do it 
-An interesting insight: the position on the left side of the presentation is better than the right side. 
Since we read from left to right, the main focus should be on the team 

I learned how to deliver clear, confident, and engaging presentations by using storytelling, body 
language, and audience interaction. This helps in pitching ideas effectively to investors, partners, 
and stakeholders. 

As a team, we didn’t just want to share information we wanted to tell a story that is understandable 
and sticks. That’s why we’re starting with our main idea right away, so you know exactly where 
we’re headed. We kept our slides simple and focused, using just a few keywords to guide the 
message without overwhelming the audience. More importantly, we made sure to highlight the 
“why” behind everything because that’s what really gives our work meaning and puts our message 
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across to the audience and main stakeholders. Our goal isn’t just to inform the audience, it’s to 
inspire something in them or give them some food for thought. 

We have experience with delivering presentations; however this masterclass highlighted concepts 
and ideas that will help us deliver remarkable presentations. Many of the concepts presented were 
known, but their explanations and examples truly inspired us to create impressive presentations 
and fine-tune them to our needs. 

we learned techniques for delivering engaging and effective presentations. The course covered key 
elements such as structuring content logically, using storytelling to connect with the audience, and 
incorporating visual aids to enhance understanding. We practiced vocal techniques, body language, 
and eye contact to improve delivery and audience engagement. Additionally, we explored strategies 
for managing nerves and handling questions confidently. The importance of tailoring presentations 
to the audience's needs and expectations was emphasized, along with tips for practicing and 
refining our presentation style. 

About mainly presentation skills 

During the masterclass Vita Brakovska has walked us through the physicological aspect of 
presenting and the things we should focus on making our business plan.  

This masterclass gave valuable insights into how to present our idea effectively and capture the 
audience’s attention from the very first moments. One of the most useful concepts was the 
structure of a successful pitch — starting with a strong hook, clearly defining the problem, and 
showcasing how our solution stands out. This is especially relevant for our startup, as we aim to 
communicate not just the functionality, but also the social value of our product. Going forward, our 
team will implement these skills to create a compelling and professional pitch that resonates with 
users, partners, and investors. 
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6. Certificate of Participation for Masterclasses 

As part of the EUt+ Incubation Programme, a certificate of participation was issued to all 
individuals who attended the full series of masterclasses and submitted the required feedback 
surveys. This certificate formally recognizes the participants' engagement and learning 
throughout the educational phase of the programme, prior to the internal team selection for 
advancement to the next stages. A sample certificate is shown below for your reference. 
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7. EUt+ Boost Event 

Photos 

 

Screenshots taken from the EUt+ Boost event that took place in April 2025. 
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EUt+ Boost event – Team Feedback Survey Template 

This annex contains the template of the feedback survey provided to each team or 
solopreneur who participated in the EUt+ Boost Event. 

 

 

EUt+ Boost event – Team Feedback Survey per University 
 
Below is the feedback provided to each team or solopreneur who participated in the EUt+ 
Boost Event. The feedback was prepared by entrepreneurship experts and mentors from the 
EUt+ partner universities and focuses on each team's strengths, areas for improvement, and 
suggestions for enhancing their business ideas and pitches. These comments served as a key 
developmental resource in preparation for the Final Competition and reflect the collaborative 
support model of the EUt+ Incubation Programme. 
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Feedback for UTCN Teams 
 
UTT experts provided feedback to the UTCN teams. 

            
  

 

Feedback for UPCT Teams 
 
UTCN experts provided feedback to the UPCT teams. 
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82 
 

Feedback for h_da Teams 
 
UPCT experts provided feedback to the H_DA teams. 
 

            
 
 

Feedback for UTT Teams 
 
H_DA experts provided feedback to the UTT teams. 
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Feedback for RTU Teams 
 
UNICAS experts provided feedback to the RTU teams. 
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Feedback for CUT Teams 
 
RTU experts provided feedback to the CUT teams. 
 

           
 

 

Feedback for TUS Teams 
 
CUT experts provided feedback to the TUS teams. 
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Feedback for UNICAS Teams 
 
TUS experts provided feedback to the UNICAS teams. 

 

           
 

 

8. Certificate of Participation – Templates 

Masterclasses series 

As part of the EUt+ Incubation Programme, a certificate of participation was issued to all 
individuals who attended the full series of masterclasses and submitted the required feedback 
surveys. This certificate formally recognizes the participants' engagement and learning 
throughout the educational phase of the programme, prior to the internal team selection for 
advancement to the next stages. A sample certificate is shown below for your reference. 
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Final Competition – Template 

A dedicated certificate was issued to all team members and solopreneurs who represented 
their universities in the Final Competition of the EUt+ Incubation Programme, held in 
Darmstadt on June 3rd, 2025. This certificate acknowledges their selection as finalists, their 
active participation in the pitching event, and their contribution to showcasing 
entrepreneurial talent within the EUt+ alliance. A sample of the Final Competition certificate 
is shown below for your reference. 
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9. Overall EUt+ Incubation Programme Feedback Surveys 

Feedback Survey Template 

Below is the template of the overall feedback survey conducted at the end of the EUt+ 
Incubation Programme. Key areas of evaluation included satisfaction with the Masterclasses, 
mentorship effectiveness, perceived growth in entrepreneurial skills, and the relevance of the 
support provided.  
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Feedback Survey Results 
 
The following section presents the aggregated results from the overall feedback surveys 
conducted at the end of the EUt+ Incubation Programme. These surveys were completed by 
participating teams and solopreneurs to assess the usefulness, structure, and impact of the 
programme. The insights gathered offer a comprehensive understanding of the programme’s 
strengths and areas for improvement, helping to inform and enhance future editions of the 
EUt+ Incubation Programme. 
 

Overall Experience 
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Masterclasses 
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EUt+ Boost Event 
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Impact and Future Support 
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Demographic Information 
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Please provide us any final thoughts, ideas or suggestions, related to the masterclasses or Boost 
event, to help us improve the next edition of the incubation programme. Thank you for your 
support!  

About the masterclasses, the only thing I have to say is that the ones that were more than 1:30 
hours were a little bit tiring and difficult to focus on.  
Unfortunately, I did not take part in the EUt+ Boost Event in order to have an opinion. 
Apart from that, everything was great. Thank you very much for this unique opportunity!! 

It would be better to have 10 minutes to show your idea, not 5 

All the presentations were very interesting and useful. I am happy that I was part of the 
incubation programme, had the opportunity to join the masterclasses and get feedback about my 
project and all my ideas I have about it. For the next edition, I would recommend more workshops 
and practical tasks, in addition to the presentations. 

I love this kind of project as. I am looking forward to further working on this programme. 

From my perspective, only 5 minutes for a good pitch isn’t enough.  

Perfect opportunity 

More offline engagements.  

 

10. Startup Support Agreement 

The document below is the Startup Support Agreement signed between CUT and 
RhythmTouch, outlining both the support already provided and the framework for any future 
collaboration. 
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11. Post- Summer Bootcamp survey 
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.  
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 EUt+ Startup Support and Services 
 
The table below reports all the services provided by each partner for startup support within 
the alliance-wide collaboration. 
 

Partner 
Service 
Name 

Service Type Descripton 

Is this 
service 
open to all 
EUt+ 
members? 

External 
partner 
provides 
this service 

Stages 

CUT 
CUTing Edge 
Innovation 
Centre 

Co-working 
Space/ 
Mentoring 
Hub 

Provides 
mentoring, co-
working space, 
and event hosting 
for early-stage 
startups. 

Yes, open to 
all 

N/A 1. Idea or concept 
stage 

2. Product 
prototype 
stage 

3. Market tests or 
customer trials 

CUT PwC Cyprus 

Mentoring, 
Consulting, 
Legal, Financial 
guidance  

Partnership with 
CUT - Provides 
mentorship 
programmes, 
educational 
workshops, and 
joint initiatives. 

No, specific 
eligibility 
criteria apply 
(CUT will be 
the contact 
point) 

PwC Cyprus 1. Idea or concept 
stage 

2. Product 
prototype 
stage 

3. Market tests 
or customer 
trials 

RTU 
Dirty 
prototyping 

Prototyping / 
Mentoring 

Supports the 
development of 
alpha prototypes. 

Yes, open to 
all 

N/A 1. Idea or concept 
stage 

2. Product 
prototype 
stage 

RTU HPC 
Support 
Infrastructure 

High-quality 
supercomputing 
services to 

Yes, open to 
all 

N/A 1. Idea or 
concept stage 

http://cutingedge.cut.ac.cy/?page_id=8
http://cutingedge.cut.ac.cy/?page_id=8
http://cutingedge.cut.ac.cy/?page_id=8
https://www.pwc.com.cy/
https://www.rtu.lv/lv/inovacijas/dizaina-fabrika
https://www.rtu.lv/lv/inovacijas/dizaina-fabrika
https://www.rtu.lv/en/innovations/hpc-center
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support science 
and innovation. 

2. Product 
prototype 
stage 

UTT MIND Tech 
Prototyping / 
Mentoring 

Equipped with 
tools, 3D printers, 
robotics (Charly 
robot). 

Yes, open to 
all 

N/A 1. Idea or concept 
stage 

2. Product 
prototype 
stage 

3. Market tests or 
customer trials 

UTT MIND Lab 
Co-working 
Space / 
Networking 

Coworking space 
for small events, 
networking, and 
collaborative 
innovation. 

Yes, open to 
all 

N/A 1. Idea or concept 
stage 

2. Product 
prototype stage 

3. Market tests or 
customer trials 

4. Scaling and 
expanding into 
new markets 

UTT Hackathon 
Prototyping / 
Testing 

3-day hackathon 
offering free 
prototyping and 
early product 
testing support. 

Yes, open to 
all 

N/A 1. Idea or concept 
stage 

2. Product 
prototype stage 

UTT YEC Incubator 

UTT incubator 
programme for 
eligible students 
(including 
exchange 
students). 

No, specific 
eligibility 
criteria apply 
(for UTT 
students) 

Pépite France 1. Idea or concept 
stage 

2. Product 
prototype stage 

3. Market tests or 
customer trials 

UTT SATT 
Acceleration / 
Tech Transfer 

Provides 
accelerator and 
tech transfer 
support through 
partnership with 
UTT labs. 

No, specific 
eligibility 
criteria apply 
(UTT lab 
connection) 

SATT Sayens 1. Idea or concept 
stage 

2. Product 
prototype stage 

3. Market tests or 
customer trials 

UTT BPI France Funding 

Public funding 
agency 
supporting 
French 
companies in 
scaling 
innovation. 

No, specific 
eligibility 
criteria apply 

BPI France 1. Idea or 
concept stage 

2. Product 
prototype stage 

3. Market tests or 
customer trials 

4. Scaling and 
expanding into 
new markets 

UTT MIND Start 
Pre-seed 
Funding 

Pre-seed financial 
support from UTT 

No, specific 
eligibility 

Foundation 
UTT 

1. Idea or 
concept stage 

https://www.utt.fr/formations/lentrepreneuriat-a-lutt
https://www.utt.fr/formations/lentrepreneuriat-a-lutt
https://youngentrepreneurcenter.fr/
https://www.sayens.fr/en/
https://www.bpifrance.fr/
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Foundation for 
early-stage 
innovation. 

criteria apply 
(UTT based) 

2. Product 
prototype 
stage 

3. Market tests or 
customer trials 

UTT EGEE Mentoring 

Mentoring 
offered in French 
through EGEE 
NGO to eligible 
participants. 

No, specific 
eligibility 
criteria apply  
(French 
language 
only) 

EGEE NGO 1. Idea or 
concept stage 

2. Product 
prototype 
stage 

3. Market tests or 
customer trials 

UPCT Talent+Hub 

Mentoring, 
Consulting, 
Legal, Financial 
Guidance 

Technological 
hub and 
acceleration 
programme for 
startups in the 
Region of Murcia. 

No, specific 
eligibility 
criteria apply 
(Murcia 
startups only) 

N/A 1. Idea or 
concept stage 

2. Product 
prototype 
stage 

3. Market tests or 
customer trials 

UPCT CEI CMN 

Consulting / 
Awards 
 
 
 

Consulting-based 
awards 
programme, 
available only to 
UPCT project 
teams. 

No, specific 
eligibility 
criteria apply 
(UPCT 
projects only) 

N/A 1. Idea or 
concept stage 

2. Product 
prototype 
stage 

 

TUS 
Students 
Innovation 
Hub 

Funding / 
Competition 

TUS competition 
offering funding 
for student 
innovation ideas 
with mentor 
approval. 

No, specific 
eligibility 
criteria apply 
(TUS students 
only) 

N/A 1. Idea or 
concept stage 

2. Product 
prototype 
stage 

 
 
 

 Support Materials for EUt+ Startups 

To facilitate cross-border entrepreneurship within the EUt+ alliance, tailored Soft-Landing 
Manuals have been created—one for each partner country, with the support of the EITTO 
(EUt+ Innovation and Technology Transfer Office) team. These manuals have been developed 
through structured data collection from national agencies, legal frameworks, tax authorities, 
and startup support organizations, ensuring comprehensive, up-to-date, and practical 
guidance for incoming entrepreneurs. Each partner university has collaborated with local 
innovation offices, legal experts, and public stakeholders to gather the necessary information. 

 

https://www.egee.asso.fr/
https://talent.upct.es/hub/talent-hub
https://talent.upct.es/hub/cei-mare-nostrum-2
https://innovationhub.tu-sofia.bg/en/
https://innovationhub.tu-sofia.bg/en/
https://innovationhub.tu-sofia.bg/en/
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Soft-Landing Manual: Cyprus 

  

Soft-Landing Manual: Germany 
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Soft-Landing Manual: Romania 

 
 

 

Soft-Landing Manual: Ireland 
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Soft-Landing Manual: Italy 
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Soft-Landing Manual: Latvia   

 
 

Soft-Landing Manual: Bulgaria 
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Soft-Landing Manual: France 
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Soft-Landing Manual: Spain 
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 Mapping of Strategic Partnerships and External Collaborations 
 

1. Formal Collaboration Agreements Established with Key Stakeholders per 
University 

In alignment with KPI 6.1 – “Existence of an up-to-date mapping of formal cooperation 
agreements with quadruple helix actors”—the EUt+ WP6 team undertook a 
comprehensive effort to gather and consolidate data on existing strategic partnerships 
across the alliance. All EUt+ partner universities contributed by submitting detailed 
records of formal collaboration agreements established with key stakeholders from the 
quadruple helix model: higher education and research institutions, private sector firms, 
public agencies, and civil society organizations. The table below provides more 
information about the full list of formal collaborative agreements among the partners, 
supporting transparency and facilitating the forthcoming development of a digital EUt+ 
partnership map. 

University Counterparty 
Counterparty 

location 

Counterparty 
domain of 

activity 
Type of contract Purpose 

H_da 

GSI 
Helmholtzzentrum 

für 
Schwerionenforsch

ung GmbH and 

Darmstadt, 
Germany 

Antipotron and 
Ion Research 

Programme 
agreement 

GET_Involved: 
Partner Programme 
Internship, Training 

and Research 
Programme for 
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Facility for 
Antiproton and Ion 
Research in Europe 
GmbH (GSI/FAIR) 

Students and 
Researchers 

H_da 
European Space 

Agency (ESA) 
Darmstadt, 
Germany 

 Memorandum of 
Collaboration 

Potential 
collaboration in 

academic areas of 
mutual interest 
(master thesis, 
lectures, etc.) 

H_da Lab³ 
Darmstadt, 
Germany 

Incubator, lab 
space 

Contract for the 
use of equipment 

Extended services 
for founders and 

start-ups 

H_da HUB 31 
Darmstadt, 
Germany 

Accelerator; 
workshop centre; 

co-working 

Incubation 
contract 

Extended services 
for founders and 

start-ups 

H_da 

National Research 
Centre for Applied 

Cybersecurity 
ATHENE: 

 
Fraunhofer Institute 

for Secure 
Information 

Technology SIT, 
Fraunhofer Institute 

for Computer 
Graphics Research 

IGD, Technical 
University 

Darmstadt, Goethe-
University Frankfurt 

Darmstadt, 
Frankfurt/Main, 

Germany 

Cybersecurity and 
Data Protection 

Collaborative 
research 

agreement 

Joint research and 
intellectual 

property licensing, 
counselling 

H_da Fa. Merck KGaA 
Darmstadt, 
Germany 

Healthcare, Life 
Sciences and 
Electronics 

Framework 
agreement 

Framework 
agreement on 

cooperation in the 
area of research 

and development 

H_da 
Alcatel-Lucent 

Deutschland AG 
Stuttgart, 
Germany 

Telecommunicati
on Equipment 

Framework 
agreement 

Framework 
agreement on 

cooperation in the 
area of research 

and development 
activities 
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H_da Adam Opel AG 
Rüsselsheim, 

Germany 
Automobile 

Manufacturing 
Framework 

contract 

Framework 
contract on 

cooperation in the 
area of research 

and development 

H_da 
Lufthansa Technik 

AG 
Hamburg, 
Germany 

Maintenance, 
repair, and 

overhaul (MRO) 
services for 

aircraft, engines, 
and components 

Framework 
agreement 

Framework 
agreement on the 

use of  h-da's 
engine test bench 

H_da 
Evonik Industries 

AG 
Essen, Germany 

Specialty 
Chemicals 

Framework 
contract 

Framework 
contract on the 

implementation of 
research and 
development 

activities 

H_da 
Fa. Diehl Aerospace 

GmbH 
Überlingen,Ger

many 
aircraft interiors 

and avionics 
Framework 
agreement 

Framework 
agreement on 

cooperation in the 
area of research 

and development 

H_da Evonik Röhm GmbH 
Darmstadt, 
Germany 

development, 
production and 
distribution of 
methacrylate 
monomers, 

methacrylate 
polymers and 

cyanides 

Framework 
contract 

Framework 
contract on 

research and  
development work 

H_da Fa. Schott Glas Mainz, Germany 
manufacture of 
glass and glass-

ceramics 

Framework 
contract 

Framework 
contract on 

cooperation in the 
area of research 

and development 

H_da 
Continental 

Automotive GmbH 
Babenhausen, 

Germany 
automotive parts 

manufacturing 
Framework 
agreement 

Framework 
agreement on 

cooperation in the 
area of research 

and development 

H_da 
Deutsche Telekom 

AG 
Bonn, Germany 

Telecommunicati
ons provider 

Framework 
agreement 

Collaboration in the 
area of research 

and development 
project 
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H_da Schader Foundation 
Darmstadt, 
Germany 

The purpose of 
the foundation is 
to promote the 
social sciences 

through 
communication 
and cooperation 

between the 
social sciences 

and practice, as 
well as practical 

orientation in the 
social sciences. 

cooperation 
agreement 

Collaboration to 
foster innovation 

and transformation 

H_da 
Adolf Würth  GmbH 

& Co.KG 

Künzelsau-
Gaisbach, 
Germany 

Production and 
distribution of 
assembly and 

mounting 
materials 

Sponsorship 
Agreement 

 

H_da Brunel GmbH 
Bremen, 
Germany 

Global enginering 
and IT service 

provider 

Sponsorship 
Agreement 

 

H_da 
CDM Smith Consult 

GmbH 
Rüdesheim am 

Rhein, Germany 

Global 
engineering and 

construction 
company 

specialising in 
water, 

environment, 
infrastructure, 

energy, civil 
engineering and 

geotechnical 
engineering. 

Sponsorship 
Agreement 

 

H_da 
Arcadis Germany 

GmbH 
Darmstadt, 
Germany 

Global 
engineering and 

consulting 
services in the 

areas of: 
sustainable 
planning, 

engineering and 
consulting 
solutions 

Sponsorship 
Agreement 

 

H_da AVT STOYE GmbH 
Hanau, 

Germany 

Transport 
technology and 
development 

Sponsorship 
Agreement 
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H_da KINKEL + PARTNER 
Darmstadt, 
Germany 

Civil engineering 
experts for bridge 

construction, 
building 

construction, 
industrial 

construction, 
administrative 
construction, 

bridge inspection 
and structural 

inspections 

Sponsorship 
Agreement 

 

H_da 
Die Autobahn 

GmbH des Bundes 
Heidesheim, 

Germany 

Planning, 
construction, 

operation, traffic 
management, 
maintenance, 
financing and 

asset 
management of 
motorways and 

trunk roads 

Sponsorship 
Agreement 

 

H_da Dreßler Bau GmbH 
Aschaffenburg, 

Germany 

(Building) 
Construction 

company 

Sponsorship 
Agreement 

 

H_da 
G+H 

Tragwerksplanung 
GmbH 

Darmstadt, 
Germany 

Consulting 
engineers, Test 
engineers for 

structural 
analysis VPI 

Sponsorship 
Agreement 

 

H_da 

IBB 
Ingenieurgesellscha

ft für Bauen und 
Brandschutz mbH 

Darmstadt, 
Germany 

Leading provider 
of qualitative 
information in 

the construction 
sector - for both 

public and private 
tenders 

Sponsorship 
Agreement 

 

H_da igr AG 
Kaiserslautern, 

Germany 

Engineering/desig
n/planning 

services in a 
variety of areas 

of specialist 
construction and 
in environmental 

planning 

Sponsorship 
Agreement 
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H_da 
Julius Berger 

International GmbH 
Wiesbaden, 

Germany 

Comprehensive 
overall planning 

or specialised 
partial services 

for construction 
projects 

Sponsorship 
Agreement 

 

H_da 
Ingenieurbüro Jung 

GmbH 
Kleinostheim, 

Germany 

Engineering 
office offering 

holistic solutions 
in the fields of 
infrastructure, 

water 
management and 

environment 

Sponsorship 
Agreement 

 

H_da 
KREBS+KIEFER 

Ingenieure GmbH 
Mainz, Germany 

Civil engineer in 
the fields of civil 
engineering and 

building 
construction, 
geotechnics, 

traffic facilities 
and more 

Sponsorship 
Agreement 

 

H_da 
LOGO InfraConsult 

GmbH 
Frankfurt, 
Germany 

Consultancy and 
planning 

company in the 
areas of: airports, 
property & retail 
and transport & 

logistics 

Sponsorship 
Agreement 

 

H_da 
Loos + Partner 

PartGmbH 
Bad Homburg, 

Germany 

Specialists for 
structural 

engineering 

Sponsorship 
Agreement 

 

H_da 
PAUL Ingenieure 

GmbH 
Nidderau, 
Germany 

Engineering 
office specialising 
in sewerage, road 
construction and 

water supply 

Sponsorship 
Agreement 

 

H_da 
POSSEHL 

SPEZIALBAU GMBH 
Flörsheim am 

Main, Germany 

Construction 
services for 

specialised areas 
e.g. roads, 

motorways and 
airfields 

Sponsorship 
Agreement 

 

H_da 
Prof. Quick und 

Kollegen Ingenieure 
Darmstadt,Ger

many 

Civil engineering 
company 

specialising in: 
geotechnical 

Sponsorship 
Agreement 
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engineering, 
earthworks and 

foundation 
engineering, rock 
construction and 

tunnelling 

H_da 
Rhein-Neckar-
Verkehr GmbH 

Mannheim,Ger
many 

Transport 
company 

Sponsorship 
Agreement 

 

H_da 
Schäfer III. GmbH & 

Co.KG 
Biebesheim am 
Rhein, Germany 

Industrial and 
commercial 

construction, 
environmental 

remediation and 
remediation of 
contaminated 
sites, turnkey 
construction, 

recycling 

Sponsorship 
Agreement 

 

H_da Schüßler-Plan 
Düsseldorf,Ger

many 

Engineering 
services for the 
implementation 
of construction 

projects 

Sponsorship 
Agreement 

 

H_da 
WSW 

Baubetreuung 
GmbH 

Bensheim-
Auerbach, 
Germany 

Project 
development for 

construction 
projects 

Sponsorship 
Agreement 

 

H_da Yunex GmbH 
München, 
Germany 

Specialists in 
intelligent traffic 
systems, offering 
the broadest end-
to-end portfolio 
of solutions for 
adaptive traffic 

control and 
management, 
highway and 

tunnel 
automation, and 

intelligent 
solutions for V2X 

and tolling 
systems. 

Sponsorship 
Agreement 

 

H_da 
GEORG WEBER 
GmbH & Co.KG 

Michelstadt, 
Germany 

Construction 
company 

Sponsorship 
Agreement 
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H_da 
Obermeyer 

Infrastruktur 
München, 
Germany 

Integrated 
planning services 

and 
comprehensive 

consulting in 
almost all areas 
of construction 

Sponsorship 
Agreement 

 

H_da Panattoni 
Hamburg, 
Germany 

All round service 
developer, from 
the initial idea 

through planning 
and realisation to 
the completion of 

tailor-made 
logistics property 

Sponsorship 
Agreement 

 

H_da Sparkasse Dieburg 
Dieburg, 
Germany 

Banking 
Sponsorship 
Agreement 

 

H_da KocamanBau 
Weiterstadt, 

Germany 

Civil engineering: 
road and pipeline 

construction 

Sponsorship 
Agreement 

 

H_da 
GM Brandschutz 

GbR 
Darmstadt, 
Germany 

Expert company 
for fire 

prevention 

Sponsorship 
Agreement 

 

H_da 
Habermehl & 

Follmann 
Rodgau, 
Germany 

Engineering 
company: 

Consulting and 
Planning in 

mobility 

Sponsorship 
Agreement 

 

RTU 
FOKKER NEXT GEN 

N.V. 
Riga, Latvia Transport 

Cooperation 
agreement 

 

RTU 
BERERIX, 

Pilnsabiedrība 
Riga, Latvia Construction 

Cooperation 
agreement 

Technology transfer 

RTU 
Genuine Wind 

Engineering, Ltd 
Riga, Latvia Energy 

Cooperation 
agreement 

expertise 

RTU 
SmartLynx Airlines, 

SIA 
Riga, Latvia Aeronoutics 

Cooperation 
agreement 

 

RTU 

DB Engineering & 
Consulting GmbH 

pastāvīgā 
pārstāvniecība 

Latvijā 

Riga, Latvia Transport 
Cooperation 
agreement 

Cooperation with 
the institute 

RTU 
Tecnopali North 

Europe, SIA 
Riga, Latvia Transport 

Cooperation 
agreement 

Cooperation with 
the institute 
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RTU Rubbintec, SIA Riga, Latvia 
Chemistry, 
transport 

Cooperation 
agreement 

Cooperation with 
the institute 

RTU Tenax panel, SIA Riga, Latvia Construction 
Cooperation 
agreement 

 

RTU Baltic3d.EU, SIA Riga, Latvia Chemistry 
Cooperation 
agreement 

Cooperation with 
the institute 

RTU Eventech, SIA Riga, Latvia Electronics 
Cooperation 
agreement 

Cooperation with 
the institute 

RTU 
Kinetics Nail 
Systems, SIA 

Riga, Latvia Chemistry 
Cooperation 
agreement 

Cooperation with 
the institute 

RTU Sakret Plus, SIA Riga, Latvia Construction 
Cooperation 
agreement 

Cooperation with 
the institute 

RTU 
HansaMatrix 

Innovation, SIA 
Riga, Latvia Electronics 

Cooperation 
agreement 

Cooperation with 
the institute 

RTU 
Thomson Furniture, 

SIA 
Riga, Latvia Furniture 

Cooperation 
agreement 

Cooperation with 
the institute 

RTU 
Intelligent Business 

Systems, SIA 
Riga, Latvia IT 

Cooperation 
agreement 

Cooperation for 
research 

UTCN 
Ebm-Papst 

Automotive & 
Drives Romania 

Oradea, 
Romania 

Manufacturer of 
fans and electric 

motors 

Partnership 
agreement 

student 
development 

UTCN 
Modulo Decorative 

Solutions 
Turda, Cluj, 

Romania 
Interior design 

Partnership 
agreement 

broad collaboration 

UTCN 
Distribuție Energie 
Electrică România 

(DEER) 

Cluj-Napoca, 
Romania 

Energy 
distribution 

Partnership 
agreement 

broad collaboration 

UTCN 
DMP - Manufacture 

Innovation 
Timisoara, 
Romania 

Recycling 
Partnership 
agreement 

broad collaboration 

UTCN Klausen Exim 
Cluj-Napoca, 

Romania 
Lighting products 

distributor 
Partnership 
agreement 

broad collaboration 

UTCN 
Liceul Tehnologic 

Special pt. 
Deficienti de Auz 

Cluj-Napoca, 
Romania 

Education 
Partnership 
agreement 

broad collaboration 

UTCN 
ARRK Research & 

Development 
Cluj-Napoca, 

Romania 
Engineering 

Partnership 
agreement 

broad collaboration 

UTCN SoftServe Romania 
Bucharest, 
Romania 

IT 
Partnership 
agreement 

broad collaboration 

UTCN 
Asociația Festivalul 
de Film Transilvania 

Cluj-Napoca, 
Romania 

Film industry 
Partnership 
agreement 

broad collaboration 

UTCN IPSO Ilfov, Romania Agriculture 
Partnership 
agreement 

broad collaboration 
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UTCN ING Service 
Miercurea-Ciuc, 

Romania 
Roads, bridges, 

structures 
Partnership 
agreement 

broad collaboration 

UTCN 
Global Engineering 

Services & Solutions 
Sibiu, Romania Inginery 

Partnership 
agreement 

broad collaboration 

UTCN 
Modulo Decorative 

Solutions 
Turda, Cluj, 

Romania 
Constructions 

Partnership 
agreement 

broad collaboration 

UTCN Zerotak Security 
Bucharest, 
Romania 

Cyber Security 
Services 

Partnership 
agreement 

broad collaboration 

UTCN UAD Cluj-Napoca 
Cluj-Napoca, 

Romania 
Education 

Partnership 
agreement 

broad collaboration 

UTCN Imosteel 
Cluj-Napoca, 

Romania 
Metal 

constructions 
Partnership 
agreement 

broad collaboration 

UTCN IRROM Industrie 
Iclod, Cluj 
County, 
Romania 

Metallurgy 
Partnership 
agreement 

broad collaboration 

UTCN Firebyte Games 
Cluj-Napoca, 

Romania 
Mobile games 
development 

Partnership 
agreement 

broad collaboration 

UTCN INCDFP Ilfov, Romania 

National 
Research and 
Development 

Institute for Earth 
Physics 

Partnership 
agreement 

broad collaboration 

UTCN 
Romanian Tech 

Startups 
Association - ROTSA 

Cluj-Napoca, 
Romania 

Startups 
Partnership 
agreement 

broad collaboration 

UTCN Riela Comimpex 
Cluj-Napoca, 

Romania 

Manufacture of 
fabricated metal 

products 

Partnership 
agreement 

broad collaboration 

UTCN Backstage Services 
Cluj-Napoca, 

Romania 
Events 

Partnership 
agreement 

broad collaboration 

UTCN Moniterra 
Bucharest, 
Romania 

Geotechnical 
Monitoring and 

Geodetic 
Surveying 
Solutions 

Partnership 
agreement 

broad collaboration 

UTCN RISE Institute 
Oradea, 
Romania 

NGO 
Partnership 
agreement 

broad collaboration 

UTCN 
Paladin Stefano - 

Generali 
Bucharest, 
Romania 

Insurance 
Partnership 
agreement 

broad collaboration 

UTCN Star Transmission Cugir, Romania  Partnership 
agreement 

broad collaboration 



 

 
 
 
 
 
 
 
122 
 

UTCN Electroblobal 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN 
Asociatia Rotaract 

Club 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN EnergoBit 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Master Miling Tour 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Socot 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Bosch Automotive Romania  Sponsorship 
agreement 

student 
development 

UTCN EnergoBit 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN 
Infineon 

Technologies 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN SFC Energy Power 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN 
Analog Devices 

Romania 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 

UTCN Bitdefender 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN Karl Schnell Prom Baciu, Romania  Sponsorship 
agreement 

financial support 

UTCN Globant IT 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN 
Attrius 

Developments 
Iasi, Romania  Sponsorship 

agreement 
student 

development 

UTCN Conlan Sibiu, Romania  Sponsorship 
agreement 

student 
development 

UTCN Promelek XXI 
Apahida, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Tabanda Gdansk, Polonia  Sponsorship 
agreement 

financial support 

UTCN 
Moldovan 
Anamaria 

Cluj-Napoca, 
Romania 

 Sponsorship 
agreement 

financial support 
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UTCN AM Plus PM 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Balla Peter 
Pericei, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Ulma Packaging 
Apahida, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Hilti 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN 
GreenWeee 
International 

Tintesti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Peick Automation 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Finder Echipamente Turda, Romania  Sponsorship 
agreement 

financial support 

UTCN GIS Energy 
Santandrei, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Emerson 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Nutechnologies 
Dumbravita, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN 
Sistema Floor 

Heating 
Arad, Romania  Sponsorship 

agreement 
financial support 

UTCN 
Infineon 

Technologies 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Leoni Wirings 
Bistrita, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Comelf 
Bistrita, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Aqua Prociv Proiect 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 

UTCN Power Design 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 
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UTCN Socot 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 

UTCN 
Nova Power & Gas 
Solar Production 

Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN 
Prodan Technical 

Testing 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 

UTCN Prodone Odis 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 

UTCN Eptisa 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN Select IT 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN Sitline Technology 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Iulius Mall 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
business 

collaboration 

UTCN 
Asociația Junior 

Achievement 
Romania (JAR) 

Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN M Install 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 

UTCN M Install 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 

UTCN Emerson 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 
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UTCN 
Distributie Energie 
Electrică Romania 

(DEER) 

Cluj-Napoca, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Fundația Deloitte 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Iceberg Plus 
Brasov, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN 
InterSoft Start 

Solutions 
Galati, Romania  Sponsorship 

agreement 
student 

development 

UTCN 
Cad Works 

International 
Craiova, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN 
Cad Works 
Solutions 

Craiova, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN 
CES Complete 
Engineering 

Solution 

Cluj-Napoca, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Paco Impex 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Power Belt 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Fiterman Pharma Iasi, Romania  Sponsorship 
agreement 

financial support 

UTCN IFM Electronic 
Selimbar, 
Romania 

 Sponsorship 
agreement 

student 
development 
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UTCN Spectromas 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Emerson 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Emerson 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Guhring Sibiu, Romania  Sponsorship 
agreement 

financial support 

UTCN P3 Digital Services 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN 
ARRK Research & 

Development 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Fundația Autonom 
Piatra-Neamț, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN Deltamed 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 
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UTCN Homplex 
Voluntari, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Gerom Tools 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN 
Bosch Automotive 

Blaj 
Blaj, Romania  Sponsorship 

agreement 
financial support 

UTCN 
DeepMind 

Technologies 
Londra, England  Sponsorship 

agreement 
student 

development 

UTCN Guhring Sibiu, Romania  Sponsorship 
agreement 

financial support 

UTCN Finder Echipamente Turda, Romania  Sponsorship 
agreement 

financial support 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN ASA Cons Romania Turda, Romania  Sponsorship 
agreement 

student 
development 

UTCN Askia Furniture 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN 
Internationales 

Bildungs und 
Sozialwerk 

Iserlohn, 
Germany 

 Sponsorship 
agreement 

financial support 
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UTCN 
Internationales 

Bildungs und 
Sozialwerk 

Iserlohn, 
Germany 

 Sponsorship 
agreement 

financial support 

UTCN Sitline Technology 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Spectromas 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Emerson 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 

UTCN Promelek XXI 
Apahida, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Expert Proiect Zalău, Romania  Sponsorship 
agreement 

financial support 

UTCN Delgaz Grid 
Târgul Mureș, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN BCR 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN 
ARRK Research & 

Development 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 
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UTCN DaniSound 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Teraplast 
Șieu-Măgheruș, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Balla Peter - PF 
Pericei, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN 
ARRK Research & 

Development 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 

UTCN NTT Data 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Energobit 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Robert Bosch 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN 
ORG Urbanism & 
Architecture BV 

Brussels, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Dacca Group Trade 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Analog Devices 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN 
Analog Devices 

GMBH 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
student 

development 
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UTCN Rockwool Romania 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

student 
development 

UTCN Siad Romania 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Technosam 
Satu Mare, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Expert Proiect Zalău, Romania  Sponsorship 
agreement 

financial support 

UTCN Guhring Sibiu, Romania  Sponsorship 
agreement 

financial support 

UTCN 
ARRK Research & 

Development 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Pro Conect Servicii 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN TON 
Bystrice Pod 
Hostynem, 

Czech Republic 

 Sponsorship 
agreement 

financial support 

UTCN Hilti Romania 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN TBA 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 
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UTCN 
Municipalitatea 

Leuven 
Leuven, Belgia  Sponsorship 

agreement 
financial support 

UTCN 
Attrius 

Developments 
Iasi, Romania  Sponsorship 

agreement 
financial support 

UTCN Terapia 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN 
Infineon 

Technologies 
Bucuresti, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN SDC Proiect 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Elmas 
Brasov, 

Romania 
 Sponsorship 

agreement 
financial support 

UTCN Delphi Electric 
Alba Iulia, 
Romania 

 Sponsorship 
agreement 

financial support 

UTCN Terapia 
Cluj-Napoca, 

Romania 
 Sponsorship 

agreement 
financial support 
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UTCN 
Remedium 
Distribution 

Cluj-Napoca, 
Romania 

 Sponsorship 
agreement 

financial support 

UPCT 
ELECTRONICA 

SUBMARINA SAES 
Cartagena, 

Spain 

underwater 
acoustics and 

electronics 
MoA 

Research 
collaboration, 

business 
collaboration, 

financial support, 
student 

development 

UPCT BIYECTIVA 
Cartagena, 

Spain 

Artificial 
Intelligence 
(Computer 
Vision) and 

Process 
Automation 

MoA 

Research 
collaboration, 

business 
collaboration, 

student 
development 

UPCT AED 
Cartagena, 

Spain 
Automotive 

Industry 
MoA with UPCT 

and EUt 

Research 
collaboration, 

business 
collaboration, 

financial support, 
student 

development and 
schollarships 

UPCT KONERY 
Cartagena, 

Spain 

Renewable 
Energy, Energy 
Efficiency and 

Energy 
Management 

MoA 

Research 
collaboration, 

business 
collaboration, 

financial support, 
student 

development and 
schollarships 

UPCT MARNYS 
Cartagena, 

Spain 

Nutritional 
Suplements, 

Natural 
Cosmetics, 

Healtly Nutrition, 
Essential Oils 

MoA 

Research 
collaboration, 
National and 

European Calls, 
business 

collaboration, 
financial support, 

student 
development and 

schollarships 

UPCT SABIC 
Cartagena, 

Spain 

Chemicals 
company, 

commodity and 
high performance 

MoA with UPCT 
and Eut 

Financial support 
for the student 

development and 
schollarships 
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plastics and agri-
nutrients, 

UPCT NAVANTIA 
Cartagena, 

Spain 

Design and 
construction of 
high technology 

military and 
civilian vessels 

MoA 

Research 
collaboration, 

business 
collaboration, 

student 
development 

UPCT TAKASAGO 
Cartagena, 

Spain 

Manufacturer of 
flavors and 

fragrances for 
foods, beverages, 
fine fragrances, 

home and 
personal care 

products 

MoA 

Research 
collaboration, 

business 
collaboration, 

financial support, 
student 

development and 
schollarships 

UPCT FMC CORPORATION 
Lo Pagan 

(Murcia), Spain 

Identification, 
development, 

production, 
registration and 

marketing of 
pesticides for the 
management of 
weeds, insects 

and fungal 
diseases in crops. 

MoA 

Research 
collaboration, 

business 
collaboration, 

financial support, 
student 

development and 
schollarships 

UPCT MTORRES 
Fuente Alamo, 

Spain 

Automation of 
highly complex 

industrial 
processes: 

automation 
systems for 
industrial 

processes in 
sectors related to 
paper converting; 
tooling, assembly 
and machines for 
the  Aeronautics 
and Aerospace 

industries 

MoA  
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UPCT HIDROGEA Spain  

Water 
management, 

sewerage, 
sanitation and 

water treatment 
services 

MoA  

UPCT ICL Spain 

ICL develops 
innovation and 
development 
projects for a 

more rational and 
efficient use of 

fertilizers in 
agriculture 

MoA and MoA 
with Eut (pending 

to be signed) 

Research 
collaboration, 

business 
collaboration, 

financial support 

UPCT 
ESTRELLA DE 

LEVANTE 
Murcia, Spain 

Brewery sector 
(beer producer) 

MoA 

Research activities, 
technical 

assistance, 
knowledge transfer, 
dissemination, etc. 

UPCT 
AUXILIAR 

CONSERVERA 
Molina De 

Segura, Spain 
Food package 

sector 
MoA 

To develop studies 
of new materials 

and thicknesses, 3D 
technology, 
automation 

processes and 
Industry 4.0 

UPCT 
PORTH AUTHORITY 

OF CARTAGENA 
Cartagena, 

Spain 

Environmental 
management of 

the Port of 
Cartagena 

MoA 

Research, 
knowledge transfer, 
technical assistance 

and training in 
environmental 

matters 
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UPCT SOLTEC 
Molina De 

Segura, Spain 

Specialists in 
integrated 

photovoltaic 
solutions 

MoA 

Research 
collaboration, 

business 
collaboration, 

financial support, 
student 

development 

UPCT PRIMAFRIO Alhama, Spain 
International 

Logistic Operator 
MoA 

Industrial Doctoral 
Research 

TU Dublin 
Chapman Foods of 

Battlehill Ltd 

Co. Armagh, 
Northern 

Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
Guinness 

Storehouse Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 
AJ Debt Solutions 

Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 
Get Smart Media 

Ltd 
Co. Meath, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Mater Private 

Hospital 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 
Kastus Holdings 

DAC 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin Dawn Meats Group 
Co. Waterford, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Olive Feed 

Corporation Ltd 
Co. Offaly, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin NuLumenTek Ltd 
Co. Cork, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin GlobalEire Ltd 
Co. Donegal, 

Ireland 
 

Collaborative 
Research 

Agreements 
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TU Dublin GM Steel 
Co. Louth, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Transitions Optical 

Ltd 
Co. Galway, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin E.Pearson & Co. Ltd 
Co. Kildare, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Riverhill Foods Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin Linton & Robinson 
Co.Tyrone, 
Northern 

Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin CooperVision Inc 
Pleasanton CA, 

USA 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Theradep Ltd 
Co. Cork, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin Maish Coffee Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin HD Intelligence Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
ACACIA Facilities 
Management Ltd 

Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Huawei 

Technologies (Irl) 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 
McGrath's 

Limestone (Cong) 
Ltd 

Co. Mayo, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
Damen & Division 

Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin Intel Ireland Ltd 
Co. Kildare, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Bioseutica 
Lugano, 

Switzerland 
 

Collaborative 
Research 

Agreements 
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TU Dublin Tuireann Energy Ltd 
Co. Wicklow, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
OCAE Consultants 

Ltd 
Co. Meath, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Future Analytics 
Consulting Ltd. 

Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin Wunderfloor Ltd 
Co. Meath, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Smart Reactor 

Services Ltd 
Co. Galway, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin LxIT Services Ltd 
Co. Kildare, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Arcology System Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Glanaer Engineering 

Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 
Versono Medical 

Ltd 
Co. Galway, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin V-Face Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
WoodFab 
Structures 

Co. Wicklow, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin ESB Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Kemtron Gaskets 

and Seals Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 
OCAE Consultants 

Ltd 
Co. Meath, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Dawson 

Manufacturing  & 
Engineering Ltd 

Co. Armagh, 
Ireland 

 
Collaborative 

Research 
Agreements 

 



 

 
 
 
 
 
 
 
138 
 

TU Dublin 
Heritage Homecare 

Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin NuLumenTek Ltd 
Co. Cork, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
ACACIA Facilities 
Management Ltd 

Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Active Difference 

Ltd 
Co. Wicklow, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin EcoCem Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin H2Ozone 
Co. Wicklow, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Apex Medical Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin BPI Unitek Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
La Dolce Vita (NI) 

Ltd 

Co. Down, 
Northern 

Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
Cloughbane Foods 

Ltd 
Co. Tyrone, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Nevakar Inc 
Bridgewater 
New Jersey, 

USA 

 
Collaborative 

Research 
Agreements 

 

TU Dublin Talga Resources Ltd Perth, Australia  
Collaborative 

Research 
Agreements 

 

TU Dublin Roadstone Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin AmbrEyewear Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
BiopharmaChem 
Skillnet Ireland 

Co. Cork, 
Ireland 

 
Collaborative 

Research 
Agreements 
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TU Dublin Con TRAAS Ltd 
Co. Tipperary, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Emery Hill Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Glanaer Engineering 

Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin Supreme 
Evru-

Courcouronnes, 
France 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
Kemtron Gaskets 

and Seals Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin Natural Hygiene Ltd 
Co. Kildare, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Prelude Medical Ltd 
Co. Galway, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Reprise Ltd 
Co. Tipperary, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Servier (Ireland) 

Industries Limited 
Co. Wicklow, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Active Difference 

Ltd 
Co. Wicklow, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Waymarked Trails 

Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 
Valentia Slate 
Company Ltd 

Co. Kerry, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin V-Face Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin PIP Chemicals Ltd 
Belfast, 

Northern 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
ACACIA Facilities 
Management Ltd 

Dublin, Ireland  
Collaborative 

Research 
Agreements 
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TU Dublin 
Microsoft 

Corporation 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 
BiopharmaChem 
Skillnet Ireland 

Co. Cork, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
Optum Services 

(Ireland) Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 
Venture Finishing 

Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 
Mi-Analytics 
Software Ltd 

Co. Meath, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 

Grainne Coughlan, 
Create: The 

National 
Development 

Agency for 
Collaborative Art 

Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin FISC-Ireland Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Independent 
Newspapers 
(Ireland) Ltd 

Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 

Green Restoration 
Ireland Co-

operative Society 
Ltd 

Co. Carlow, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin CumminsTobin Ltd 
Co Meath, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Huawei 

Technologies (Irl) 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin Glytech Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin Diamond Glass Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
The Bartender 
Collective Ltd 

Dublin, Ireland  
Collaborative 

Research 
Agreements 
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TU Dublin Savailt Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin IMMCELL Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin Dopavision GmbH Berlin, Germany  
Collaborative 

Research 
Agreements 

 

TU Dublin 
OcuMension (Hong 

Kong) Limited 
Hong Kong, 

China 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Teagasc 
Co. Carlow, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Relex Group Helsinki, Finland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Munich Re 

Automation 
Solutions Limited 

Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Wood 

Environmental 
Management Ltd 

Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
CutCo Innovations 

Ltd 
Co. Kildare, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Chamco Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Nano Detect 
Devices Ltd 

Co. Donegal, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
Dun Laoghaire 

Rathdown County 
Council 

Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
PMS Pavement 
Management 

Systems 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin Iklens Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin Ocuvation Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 
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TU Dublin CJKonnect 
Co. Kilkenny, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Intel Ireland Ltd 
Co. Kildare, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Inclusive Clothing 
Technologies Ltd 

Co. Cork, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
Huawei 

Technologies (Irl) 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin CRIDA Madrid, Spain  
Collaborative 

Research 
Agreements 

 

TU Dublin Biogen MA Inc. 
Cambridge MA, 

USA 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Workaway Lite Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Dublin Lager 

Company 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin Utillow Ltd 
Co Meath, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Manamana 

Products Ltd 
Co. Wicklow, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Brightspark 

Consulting Ltd 
Co. Westmeath, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Donegal Yarns Ltd 
Co. Donegal, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Harcourt Architects 

Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin 

Cygnum Timber 
Frame Ltd, IJM 

Timber Engineering 
Ltd 

Co. Monaghan, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
Ernst & Young 
Services (Irl) 

Dublin, Ireland  
Collaborative 

Research 
Agreements 

 



 

 
 
 
 
 
 
 
143 
 

TU Dublin 
Liebherr Container 

Cranes Ltd 
Co. Kerry, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Pramalane Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
BiopharmaChem 
Skillnet Ireland 

Co. Cork, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin UL 
Co. Limerick, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 

GCS Groupement 
de Hopitaux de 

I'Institut Catholique 
de Lille (GHICL) 

Lille, France  
Collaborative 

Research 
Agreements 

 

TU Dublin CooperVision Inc 
Pleasanton CA, 

USA 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Aquatrace Ltd 
Co. Kildare, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
My Wetsuit Design 

Ltd 
Co. Limerick, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Active Difference 

Ltd 
Co. Wicklow, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Essilor PTE Ltd Paris, France  
Collaborative 

Research 
Agreements 

 

TU Dublin 
Head Diagnostics 

Ltd 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin Onebill Utilities Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin CJKonnect 
Co. Kilkenny, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
SMCD Partners, 
Trinity College 
Dublin (TCD) 

Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin ESB Dublin, Ireland  
Collaborative 

Research 
Agreements 
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TU Dublin 
Enviropak Supplies 

Ltd 
Co. Monaghan, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin E.Pearson & Co. Ltd 
Co. Kildare, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin IQVIA Ltd 
Reading, United 

Kingdom 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Sofa Source 
Co. 

Roscommon, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
Awe-Some 
Creations 

Co. Meath, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin Curly Crowns Ltd 
Co. Kildare, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Powerscourt Ltd 
Co. Wicklow, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Side Teams Ltd Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin 
McCormack Farms 

Ltd 
Co. Meath, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
New Millenium 

Foods 
Dublin, Ireland  

Collaborative 
Research 

Agreements 

 

TU Dublin HEAnet Dublin, Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin CJKonnect 
Co. Kilkenny, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin Curly Crowns Ltd Ireland  
Collaborative 

Research 
Agreements 

 

TU Dublin Wii Group Ltd 
Co. Limerick, 

Ireland 
 

Collaborative 
Research 

Agreements 

 

TU Dublin 
Cannon Concrete 

ltd 
Co. Galway, 

Ireland 
 

Collaborative 
Research 

Agreements 
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TU Dublin 
McGrath's 

Limestone (Cong) 
Ltd 

Co. Mayo, 
Ireland 

 
Collaborative 

Research 
Agreements 

 

TU Dublin 
Marcopolo 

Comercio S.L. 
Valladolid, 

Spain 
 

Collaborative 
Research 

Agreements 

 

TU Dublin AwayLu Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin NuLumenTek Ltd 
Co. Cork, 
Ireland 

 Licence 
Agreement 

 

TU Dublin Deutsche Bank AG 
London, United 

Kingdom 
 Licence 

Agreement 
 

TU Dublin 
BFLM Ltd t/s 

Opoplan 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin Mikel Gainza Dublin, Ireland  Licence 
Agreement 

 

TU Dublin Sidero Ltd 
Co. Westmeath, 

Ireland 
 Licence 

Agreement 
 

TU Dublin E.Pearson & Co. Ltd 
Co. Kildare, 

Ireland 
 Licence 

Agreement 
 

TU Dublin E.Pearson & Co. Ltd 
Co. Kildare, 

Ireland 
 Licence 

Agreement 
 

TU Dublin 
Kastus Holdings 

DAC 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin 
DB Service Centre 

Ltd 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin FISC-Ireland Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin 
DB Service Centre 

Ltd 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin Dawn Meats Group 
Co. Waterford, 

Ireland 
 Licence 

Agreement 
 

TU Dublin 
Genesys 

Telecommunication
s Lab Inc 

Daly City CA, 
USA 

 Licence 
Agreement 

 

TU Dublin Micron Agritech Ltd 
Co. Kildare, 

Ireland 
 Licence 

Agreement 
 

TU Dublin CrannMed Ltd 
Co. Galway, 

Ireland 
 Licence 

Agreement 
 

TU Dublin 
Nathean 

Technologies 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin Allegiant Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin BPI Unitek Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin BPI Unitek Ltd Dublin, Ireland  Licence 
Agreement 
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TU Dublin Tanco Autowrap Ltd 
Co. Carlow, 

Ireland 
 Licence 

Agreement 
 

TU Dublin 
Mooze Vegan 
Company Ltd 

Co. Monaghan, 
Ireland 

 Licence 
Agreement 

 

TU Dublin BPI Unitek Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin Micron Agritech Ltd 
Co. Kildare, 

Ireland 
 Licence 

Agreement 
 

TU Dublin BPI Unitek Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin Athenime Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin Ocumetra Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin NuLumenTek Ltd 
Co. Cork, 
Ireland 

 Licence 
Agreement 

 

TU Dublin 
BiopharmaChem 
Skillnet Ireland 

Co. Cork, 
Ireland 

 Licence 
Agreement 

 

TU Dublin 
Slainteshlan 

Teoranta (Struck 
Off) 

Dublin, Ireland  Licence 
Agreement 

 

TU Dublin 
BiopharmaChem 
Skillnet Ireland 

Co. Cork, 
Ireland 

 Licence 
Agreement 

 

TU Dublin Workaway Lite Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin Workaway Lite Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin 
ACACIA Facilities 
Management Ltd 

Dublin, Ireland  Licence 
Agreement 

 

TU Dublin Bioseutica 
Lugano, 

Switzerland 
 Licence 

Agreement 
 

TU Dublin Bioseutica 
Lugano, 

Switzerland 
 Licence 

Agreement 
 

TU Dublin Bioseutica 
Lugano, 

Switzerland 
 Licence 

Agreement 
 

TU Dublin 
Cornmarket Group 
Financial Services 

Dublin, Ireland  Licence 
Agreement 

 

TU Dublin 
Docosystems 
Solutions Ltd 

Co. Limerick, 
Ireland 

 Licence 
Agreement 

 

TU Dublin Workaway Lite Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin Sentry Fencing Ltd 
Co. Mayo, 

Ireland 
 Licence 

Agreement 
 

TU Dublin 
Ailim Healing 

Centre 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin Ocuvation Ltd Dublin, Ireland  Licence 
Agreement 

 



 

 
 
 
 
 
 
 
147 
 

TU Dublin Iklens Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin Utillow Ltd 
Co. Meath, 

Ireland 
 Licence 

Agreement 
 

TU Dublin Linton & Robinson 
Belfast, 

Northern 
Ireland 

 Licence 
Agreement 

 

TU Dublin 
Sino-Austria 

Research Institute 
Nanjing, China  Licence 

Agreement 
 

TU Dublin E.Pearson & Co. Ltd 
Co. Kildare, 

Ireland 
 Licence 

Agreement 
 

TU Dublin Workaway Lite Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin Workaway Lite Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin 
Servier (Ireland) 

Industries Limited 
Co. Wicklow, 

Ireland 
 Licence 

Agreement 
 

TU Dublin Chamco Dublin, Ireland  Licence 
Agreement 

 

TU Dublin Eriutech Ltd 
Co. Cork, 
Ireland 

 Licence 
Agreement 

 

TU Dublin Oceanaut Ltd Dublin, Ireland  Licence 
Agreement 

 

TU Dublin 
BiopharmaChem 
Skillnet Ireland 

Co. Cork, 
Ireland 

 Licence 
Agreement 

 

TU Dublin 
Olive Feed 

Corporation Ltd 
Co. Offaly, 

Ireland 
 Licence 

Agreement 
 

TU Dublin 
Olive Feed 

Corporation Ltd 
Co. Offaly, 

Ireland 
 Licence 

Agreement 
 

TU Dublin 
Anglo Beef 

Processors Ireland 
Co. Louth, 

Ireland 
 Licence 

Agreement 
 

TU Dublin Dawn Meats Group 
Co. Waterford, 

Ireland 
 Licence 

Agreement 
 

TU Dublin 
Kepak Group 

Unlimited Company 
Co. Meath, 

Ireland 
 Licence 

Agreement 
 

TU Dublin 
Diet & Health 

Solutions 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin 
Optum Services 

(Ireland) Ltd 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin 
Shapebright EDU 

Ltd 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin 
Kora Healthcare 

Company 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin 
Kora Healthcare 

Company 
Dublin, Ireland  Licence 

Agreement 
 

TU Dublin 
Enviropak Supplies 

Ltd 
Co. Monaghan, 

Ireland 
 Licence 

Agreement 
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TU Dublin 
Smart Margins AI 
Technologies Ltd 

Dublin, Ireland  Licence 
Agreement 

 

TUS FRAMATOME JSC 
Courbevoie, 

France 
Nuclear field MoU 

student 
development, 

expertise provision 

TUS 
AERO TECHNIC BG 

ltd 

Sofia, Bulgaria 

Aircraft 
maintenance 

MoA 

student 
development, 

expertise provision, 
research 

collaboration 

TU - SOFIA SAP Labs Bulgaria 

Sofia, Bulgaria 

IT sector MoU 

student 
development, 

expertise provision, 
research 

collaboration, 
financial support 

TUS 

Lozen Tech Park Ltd 

Sofia, Bulgaria 
Civil Engineering 
and Architecture 

MoU 

student 
development, 

business 
collaboration 

TUS 

Lozen Tech Park Ltd 

Sofia, Bulgaria 
Civil Engineering 
and Architecture 

MoU 

student 
development, 

business 
collaboration 

TUS 
Green Innovation 

JSC 
Sofia, Bulgaria 

Hydrogen 
technologies 

MoU 

student 
development, 

business 
collaboration 

TUS 
Vaniko Ltd 

Blagoevgrad, 
Bulgaria 

Technologies and 
machines 

Cooperation 
agreement 

business 
collaboration 

TUS 
Schneider Electric 

Bulgaria Ltd 

Sofia, Bulgaria 

Electrification 
Cooperation 
agreement 

student 
development, 

business 
collaboration 

TUS 

Sirma Solutions JSC 

Sofia, Bulgaria 

IT sector 
Cooperation 
agreement 

student 
development, 

business 
collaboration 

TUS 

Musala Soft Jsco 

Sofia, Bulgaria 

IT sector 
Cooperation 
agreement 

student 
development, 

business 
collaboration 

TUS 
Euro American 

Solar Ltd 

Sofia, Bulgaria 

IT sector 
Cooperation 
agreement 

student 
development, 

expertise provision, 
research 
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collaboration, 
financial support 

TUS 

Sectron Ltd 

Sofia, Bulgaria 

Communication 
Cooperation 
agreement 

student 
development, 

business 
collaboration 

TUS 
Robert Bosch Ltd 

Sofia, Bulgaria 
Technologies 

Cooperation 
agreement 

business 
collaboration 

TUS 

Genmark 
Automation, Inc 

Sofia, Bulgaria 

Technologies 
Cooperation 
agreement 

Research 
collaboration, 

student 
development, 

business 
collaboration, 

financial support 

TUS ABB Jürgen 
Dormann 

Foundation for 
Engineering 
Education 

Sofia, Bulgaria 

Scholarship 
programme 

Amendment 
agreement 

financial support 

TUS Ericsson 
Telecommunication 

Bulgaria Ltd 

Sofia, Bulgaria 
Communication MoU 

Student 
development 

TUS 

Cyber one Ltd 

Sofia, Bulgaria 

Cybersecurity 
industry 

Cooperation 
agreement 

student 
development, 

business 
collaboration, 

financial support 

TUS 

Moto Pfohe Ltd 

Sofia, Bulgaria 
Automotive 

dealer 
Cooperation 
agreement 

student 
development, 

business 
collaboration 

TUS 

Balkantel Ltd 

Sofia, Bulgaria 

Communication 
Cooperation 
agreement 

student 
development, 

business 
collaboration 

TUS 
Karoll Knowledge 

Foundation 

Sofia, Bulgaria 

Foundation 
Cooperation 
agreement 

student 
development, 

business 
collaboration 

TUS 

Kozloduy NPP 
Kozloduy, 
Bulgaria 

Nuclear power 
plant 

Cooperation 
agreement 

Research 
collaboration, 

student 
development, 

business 
collaboration, 

financial support 
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TUS Hewlett - Packard 
Global Delivery 

Bulgaria Center Ltd 
Sofia, Bulgaria IT sector MoU 

Student 
development 

UTT ARTIFEEL Paris, France 
Security and 
monitoring 

contract research 
agreement 

contract research 
agreement 

UTT CENTRALE LILLE 
Villeneuve 

D’ascq, France 
Mechanical 
engineering 

contract research 
agreement 

service provision 

UTT MOBILE PROCESS Metz, France 
Mobile app 

development 
contract research 

agreement 
student 

development 

UTT 
SAFRAN AIRCRAFT 

ENGINE 
Paris, France 

Aerospace 
engineering 

contract research 
agreement 

contract research 
agreement 

UTT ANDRA 
Chatenay 

Malabry, France 
Nuclear waste 

treatment 
contract research 

agreement 
contract research 

agreement 

UTT CEA SACLAY 
Gif Suryvette, 

France 

Alternative 
Energies and 

Atomic Energy 

contract research 
agreement 

service provision 

UTT 
INSTITUT Français 
DU TEXTILE ET DE 
L'HABILLEMENT 

Paris, France 
textile and 

clothing sectors 
contract research 

agreement 
contract research 

agreement 

UTT PETIT BATEAU Troyes, France 
textile and 

clothing sectors 
contract research 

agreement 
contract research 

agreement 

UTT 
TRIANON 

RESIDENCE 
Lutterbach, 

France 
property 

management 
contract research 

agreement 
contract research 

agreement 

UTT WOODOO Paris, France 
alternative 
materials 

contract research 
agreement 

contract research 
agreement 

UTT ENGIE 
Nanterre, 

France 

electricity 
generation and 

distribution, 
natural gas, 

nuclear, 
renewable 

energy 

contract research 
agreement 

contract research 
agreement 

UTT AEXDO Cachan, France 
remediation of 
contaminated 
sites and soils 

contract research 
agreement 

contract research 
agreement 

UTT 
FORGES DE 

COURCELLES 
Nogent, France 

manufacturing of 
forged 

automotive parts 

contract research 
agreement 

student 
development 

UTT CEA SACLAY 
Gif, Suryvette, 

France 

Alternative 
Energies and 

Atomic Energy 

contract research 
agreement 

contract research 
agreement 

UTT ORANGE LABS 
Issy Les 

Moulineaux, 
France 

Internet and 
mobile services 

contract research 
agreement 

contract research 
agreement 

UTT 
VULCAIN 

ENGINEERING 
Neuillysurseine, 

France 
Consulting in 
engineering 

contract research 
agreement 

contract research 
agreement 
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UTT 
HOPITAL EUROPEEN 

MARSEILLE 
Marseille, 

France 
Health and care 

contract research 
agreement 

contract research 
agreement 

UTT SOLODI LACOSTE 
Bucheres, 

France 

Textile and 
clothing 

manufacturing 

contract research 
agreement 

contract research 
agreement 

UTT 

UNION 
MUTUALISTE DU 

GROUPE 
HOSPITALIER 

MUTUALISTE DE 
GRENOBLE 

Grenoble, 
France 

Health and care 
contract research 

agreement 
contract research 

agreement 

UTT 
UNIVERSITE DE 

LILLE 
Lille, France HEI 

contract research 
agreement 

contract research 
agreement 

UTT 
INSTITUT Français 
DU TEXTILE ET DE 
L'HABILLEMENT 

Paris, France 
textile and 

clothing sectors 
contract research 

agreement 
contract research 

agreement 

UTT 
ANTON PAAR 

TRITEC 
Corecelles, 
Switzerland 

high-precision 
laboratory 

instruments 

contract research 
agreement 

service provision 

UTT OPTA LP 
Rosieres Pres 

Troyes, France 
Health and care 

contract research 
agreement 

contract research 
agreement 

UTT 
SAFRAN AIRCRAFT 

ENGINE 
Paris, France 

Aerospace 
engineering 

contract research 
agreement 

contract research 
agreement 

UTT THALES 
Elancourt, 

France 
Security and 

defense 
contract research 

agreement 
contract research 

agreement 

UTT MGIB Epinal, France Logistic planning 
consultancy 
agreement 

expertise provision 

UTT EPF Cachan, France HEI 
contract research 

agreement 
contract research 

agreement 

UTT ECA GROUP Brest, France 
Security and 

defense 
contract research 

agreement 
contract research 

agreement 

UTT 
EURO CONTRÔLE 

PROJECT 
Aix En Proven 

CE, France 

System 
engineering 

support 

contract research 
agreement 

contract research 
agreement 

UTT VALAUBIA Troyes, France 
Waste 

management 
contract research 

agreement 
contract research 

agreement 

UTT 

DIRECTION 
GENERALE DE LA 

SECURITE CIVILE ET 
DE LA GESTION DE 

CRISE 

Paris, France 
Security and 

defense 
contract research 

agreement 
contract research 

agreement 

CUT Water board of 
Lemesos 

Cyprus Water sector MoU Broad collaboration 

CUT Water board of 
Lemesos 

Cyprus Water sector MoU Broad collaboration 

CUT Sewerage Board of 
Limassol - Amathus 

Cyprus Water sector MoU Broad collaboration 
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CUT Limassol 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT Ministry of Energy, 
Commerce and 

Industry 

Cyprus Energy, 
Commerce & 

Industry 

MoU Broad collaboration 

CUT Yeroskipou 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT Ayios Athanasios 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT Cyprus Police Cyprus Police MoU Broad collaboration 

CUT Cyprus Organization 
of Standardization 

Cyprus Certifications MoU Broad collaboration 

CUT 
CYTA 

Cyprus Telecommunicati
ons 

MoU Broad collaboration 

CUT Limassol Buses Cyprus Transport MoU Broad collaboration 

CUT Ministry of 
Transport, 

Communications 
and Works - 

Department of 
Public Works  

Cyprus Transport MoU Broad collaboration 

CUT Ministry of Interior 
- Technical Services 

Cyprus Technical works MoU Broad collaboration 

CUT Rialto Theater Cyprus Culture MoU Broad collaboration 

CUT Kato Polemidia 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT CYPRUS 
EMPLOYERS AND 
INDUSTRIALISTS 

FEDERATION 

Cyprus Industry support MoU Broad collaboration 

CUT Paphos Municipality Cyprus Municipality MoU Broad collaboration 

CUT Cyprus Tourism 
Organization 

Cyprus Tourism MoU Broad collaboration 

CUT Cyprus News 
Agency 

Cyprus Media MoU Broad collaboration 

CUT Limassol Chamber 
of Commerce & 

Industry 

Cyprus Industry support MoU Broad collaboration 

CUT State General 
Laboratory - 

Republic of Cyprus 

Cyprus Medical MoU Broad collaboration 

CUT Palodia 
Municipality 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Energy Service - 
Ministry of Energy, 

Cyprus Energy MoU Broad collaboration 
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Commerce & 
Industry 

CUT Cyprus 
Broadcasting 
Corporation 

Cyprus Media MoU Broad collaboration 

CUT Yermasogeia 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT Cyprus Community 
Media 

Cyprus Media MoU Broad collaboration 

CUT REMEDICA Cyprus Medical MoU Broad collaboration 

CUT Nursing Services - 
Ministry of Health 

Cyprus Medical MoU Broad collaboration 

CUT Agricultural 
Research Institute 

Cyprus Agriculture MoU Broad collaboration 

CUT Cyprus Shipping 
Chamber 

Cyprus Shipping MoU Broad collaboration 

CUT Mesa Geitonia 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT Lanitis Green 
Energy Group 

Cyprus Energy MoU Broad collaboration 

CUT Limassol Tourism 
Board 

Cyprus Tourism MoU Broad collaboration 

CUT Cyprus Energy 
Agency 

Cyprus Energy MoU Broad collaboration 

CUT Community Council 
Omodos 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Maritime Institute 
of Easter 

Mediterannean 

Cyprus Shipping MoU Broad collaboration 

CUT Community Council 
of Akrotiri 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT CYPRUS BUREAU OF 
SHIPPING (CBS) 

Cyprus Shipping MoU Broad collaboration 

CUT NeMe Arts Center Cyprus Culture MoU Broad collaboration 

CUT SOVEREIGN BASE 
AREAS 

ADMINISTRATION 

Cyprus UK 
Administration 

MoU Broad collaboration 

CUT EURONEWS Cyprus Media MoU Broad collaboration 

CUT Embassy of the 
United States of 

America 

Cyprus Embassy MoU Broad collaboration 

CUT Environmental 
Commissioner 

Cyprus 

Cyprus Environment MoU Broad collaboration 

CUT Cyprus Red Cross Cyprus NGO - Medical MoU Broad collaboration 
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CUT Artos Cultural and 
Research 

Foundation 

Cyprus Culture MoU Broad collaboration 

CUT ASBISc 
ENTERPRISES PLC 

Cyprus IT MoU Broad collaboration 

CUT Center for 
Preventive 
Paediatrics 

Cyprus Medical MoU Broad collaboration 

CUT Ministry of 
Transport, 

Communications 
and Works - 

Department of 
Electrical and 

Mechanical Services 

Cyprus Transport, 
Communications 

& Works 

MoU Broad collaboration 

CUT UNIFIRE 
EXTINGUISHERS LTD 

Cyprus Firefighting 
equipment 

MoU Broad collaboration 

CUT Cyprus Center for 
Environmental 
Research and 

Education (CYCERE) 

Cyprus Environment MoU Broad collaboration 

CUT CYPRUS 
RADIOTELEVISION 

AUTHORITY 

Cyprus Media MoU Broad collaboration 

CUT HONEYMELL Cyprus Honeymaking MoU Broad collaboration 

CUT Community Council 
of Kyperounta 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Community Council 
Foini 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Cyprus Human 
Resource 

Management 
Association 

Cyprus Association MoU Broad collaboration 

CUT THE CYPRUS 
INSTITUTE 

Cyprus Research MoU Broad collaboration 

CUT Community Council 
of Lania 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Firefighters of the 
World 

Cyprus NGO - 
Firefighters 

MoU Broad collaboration 

CUT Ministry of 
Agriculture, Rural 
Development and 

Environment  

Cyprus Agriculture, Rural 
Dev & 

Environemnt 

MoU Broad collaboration 

CUT 
Engino.Net Limited 

Cyprus Children toys - 
Robotics 

MoU Broad collaboration 

CUT 
Lanitis Brothers 

Cyprus Food and 
Beverages 

MoU Broad collaboration 

https://www.cyhrma.org/el/
https://www.cyhrma.org/el/
https://www.cyhrma.org/el/
https://www.cyhrma.org/el/
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CUT Famagusta 
Chamber of 

Commerce and 
Industry 

Cyprus Industry support MoU Broad collaboration 

CUT Community Council 
of Arsos 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Community Council 
of Pelendri 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Ayia Napa 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT Athienou 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT Latsia Municipality Cyprus Municipality MoU Broad collaboration 

CUT Lefkara 
Municipality 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT NATIONAL CENTRE 
FOR SOCIAL 
RESEARCH 

Cyprus Research MoU Broad collaboration 

CUT Ministry of 
Agriculture, Rural 
Development and 
the Environment - 

Department of 
Agriculture 

Cyprus Agriculture MoU Broad collaboration 

CUT Community Council 
of Pissouri 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Cyprus Energy 
Regulatory 
Authority 

Cyprus Energy MoU Broad collaboration 

CUT House of 
Representatives 

Cyprus Parliament MoU Broad collaboration 

CUT Ammochostos 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT Kerynia 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT AAI SCIENTIFIC 
CULTURAL 

SERVICES LTD 

Cyprus Research MoU Broad collaboration 

CUT Ygeia Policlinic Cyprus Medical MoU Broad collaboration 

CUT Community Council 
of Eptagonia 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Institute for Mass 
Media 

Cyprus Media MoU Broad collaboration 

CUT Cyprus Recycling 
Organization 

Cyprus Environment MoU Broad collaboration 
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CUT Department of 
Environment 
(Cyprus Gov) 

Cyprus Environment MoU Broad collaboration 

CUT 
Paradeisiotis LTD 

Cyprus Food and 
Beverages 

MoU Broad collaboration 

CUT E-SPACE 
EDUCATION 

Cyprus Education MoU Broad collaboration 

CUT Community of 
Lofou 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Materia Group Cyprus Materials MoU Broad collaboration 

CUT Youth Board of 
Cyprus 

Cyprus Support Youth MoU Broad collaboration 

CUT Department of 
Labour Inspection 

(Cyprus Gov) 

Cyprus Labour inspection MoU Broad collaboration 

CUT Ministry of Defense Cyprus Defense MoU Broad collaboration 

CUT Ypsonas 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT Water board of 
Larnaca 

Cyprus Water sector MoU Broad collaboration 

CUT Department of 
Fisheries and 

Marine Research 
(Cyprus Gov) 

Cyprus Marine MoU Broad collaboration 

CUT NIPD GENETICS Cyprus Medical MoU Broad collaboration 

CUT Cyprus Central Bank Cyprus Banking MoU Broad collaboration 

CUT THERAMIR Cyprus Medical MoU Broad collaboration 

CUT Ministry of 
Education, Sport 

and Youth 

Cyprus Education, Sport 
& Youth 

MoU Broad collaboration 

CUT German Oncology 
Center- Cyprus 

Cyprus Medical MoU Broad collaboration 

CUT Hellenic Space 
Agency 

Cyprus Aerospace MoU Broad collaboration 

CUT Ministry of Health Cyprus Health MoU Broad collaboration 

CUT 
Ministry of Exterior 

Cyprus Conenction to 
the world 

MoU Broad collaboration 

CUT ISLAND OIL 
HOLDINGS LTD 

Cyprus Oil & Gaz MoU Broad collaboration 

CUT Hellenic Bank Cyprus Banking MoU Broad collaboration 

CUT Bank of Cyprus Cyprus Banking MoU Broad collaboration 

CUT Cyprus Post Cyprus Post services MoU Broad collaboration 

CUT TERRA CYPRIA Cyprus Environment MoU Broad collaboration 
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CUT Electricity Authority 
of Cyprus  

Cyprus Energy MoU Broad collaboration 

CUT Cyprus Port 
Authority 

Cyprus Port MoU Broad collaboration 

CUT CYFIELD LTD Cyprus Construction MoU Broad collaboration 

CUT CYPRUS MARINE 
AND MARITIME 

INSTITUTE 

Cyprus Maritime MoU Broad collaboration 

CUT OXYGONO NGO Cyprus NGO - Democracy MoU Broad collaboration 

CUT VERSOLAR 
INVESTMENTS 

Cyprus Energy MoU Broad collaboration 

CUT ARIS DELOITTE Cyprus Incubator MoU Broad collaboration 

CUT Aradippou 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT Larnaka 
Municipality 

Cyprus Municipality MoU Broad collaboration 

CUT EY Cyprus Finance & Audit MoU Broad collaboration 

CUT Friends of the Earth 
Cyprus 

Cyprus Environment MoU Broad collaboration 

CUT Water 
Development 
Department 

Cyprus Water sector MoU Broad collaboration 

CUT Community Council 
of Palodia 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT Cyprus Circular 
Economy 

Cyprus Environemnt MoU Broad collaboration 

CUT Community Council 
of Cambos 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT INTERSTELLAR 
SCIENCE 

EDUCATION AND 
CULTURAL 
INSTITUTE 

Cyprus Education & 
Research 

MoU Broad collaboration 

CUT ERGO HOME 
ENERGY LTD 

Cyprus Energy MoU Broad collaboration 

CUT MEDITERRANEAN 
INSTITUTE OF 

GENDER STUDIES 

Cyprus Research MoU Broad collaboration 

CUT SOFTONE 
TECHNOLOGIES AE 

Cyprus IT MoU Broad collaboration 

CUT Department of 
Lands and Surveys - 
Ministry of Interior 

Cyprus Administrtion MoU Broad collaboration 

CUT CYPRUS RESEARCH 
CENTRE Ministry of 

Cyprus Research MoU Broad collaboration 
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Education and 
Culture 

CUT EXNESS 
PRODUCTION 

LIMITED 

Cyprus Trading MoU Broad collaboration 

CUT G.A.P 
VASSILOPOULOS 

LTD 

Cyprus Transport MoU Broad collaboration 

CUT CYENS Centre of 
Excellence 

Cyprus Research MoU Broad collaboration 

CUT FONCIMED Cyprus Medical MoU Broad collaboration 

CUT Community of 
Vouni 

Cyprus Municipality 
(Rural) 

MoU Broad collaboration 

CUT GRANT EXPERT Cyprus Consulting MoU Broad collaboration 

CUT Imperio Properties Cyprus Real Estate MoU Broad collaboration 

CUT PwC Cyprus (EUt+) Cyprus Finance & Audit MoU Broad collaboration 

CUT Deputy Ministry of 
Culture 

Cyprus Culture MoU Broad collaboration 

CUT 
Alliance Francaise 

Cyprus Connection to 
France 

MoU Broad collaboration 

CUT Primus Global - FX 
Primus 

Cyprus Trading MoU Broad collaboration 

 
 

2. Digital Innovation Hubs 

In addition to these agreements, each university also submitted a list of Digital Innovation 
Hubs (DIHs) operating within or connected to their ecosystem. This dual data collection effort 
provides critical insight into the scope and diversity of external engagements within EUt+, 
laying the groundwork for deeper collaboration and joint initiatives. 

Partner 
University 

Digital 
Innovation Hub 

Website Short Description 

UTCN 

The European 
Digital Innovation 

Hub in Transilvania 
(TDIH) 

https://transilvani
adih.ro/en/home

page-en/ 

TDIH supports the digital transformation of SMEs 
and public institutions in the Transylvania region, 
focusing on key sectors such as Industry 4.0 and 

Digital Health. It offers access to advanced 
technologies including AI, Big Data, and HPC, and 

promotes innovation in areas like Smart Cities, 
agriculture, and creative industries. 

UTCN 
Digital Innovation 

Hub for Society 
(DIH4S) 

https://dih4societ
y.ro/ 

DIH4S aims to foster the digital transformation of 
society and industry, particularly by offering support 

to small and medium-sized enterprises (SMEs) in 
adopting new technologies. 

https://transilvaniadih.ro/en/homepage-en/
https://transilvaniadih.ro/en/homepage-en/
https://transilvaniadih.ro/en/homepage-en/
https://dih4society.ro/
https://dih4society.ro/
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CUT DiGiNN Cyprus 
https://www.digi

nn.eu 

DiGiNN Cyprus is a comprehensive Digital Innovation 
Hub that serves as a one-stop-shop for companies 
and public sector organizations embarking on their 
digital transformation journey. Coordinated by the 

Cyprus University of Technology (CUT), DiGiNN 
brings together leading national actors in digital 
technologies—including Centres of Excellence, 

incubators, and industrial bodies—to offer services 
such as expert mentoring, access to advanced 

infrastructure, support in securing funding, and 
integration into innovation ecosystems. The hub 
aims to foster entrepreneurship, upskilling, and 
innovation by providing tailored guidance and a 

collaborative environment for startups and SMEs 
across Cyprus and beyond. 

CUT 

Robotics, Control, 
and Decision 

Systems (RCDS) 
laboratory and 

Digital Innovation 
Hub (DIH) 

https://www.rcds
lab.org 

The RCDS Laboratory is at the heart of the RCDS DIH. 
It provides the foundation (people, expertise, 

infrastructure) upon which all the services of the 
Digital Innovation Hub are built. The laboratory 
operates out of two facilities (one focusing on 

marine and maritime robotics and another one 
dealing with mobile, aerial and underground 

robotics) at the campus of the Cyprus University of 
Technology. 

UTT 

Accelerate 
digitalisation of 
manufacturing 

sector in Grand Est 
(EDIH Grand Est) 

https://european-
digital-

innovation-
hubs.ec.europa.e

u/edih-
catalogue/edih-

ge-website 

EDIH Grand Est is a regional initiative in France 
aimed at accelerating the digitalisation of the 

manufacturing sector, particularly for SMEs and 
midcaps in the Grand Est region. It brings together 
public and private stakeholders to provide strategic 

support, training, and innovation services that 
enhance industrial competitiveness through digital 

transformation. 

RTU 
Digital Accelerator 

of Latvia (DAoL) 

https://european-
digital-

innovation-
hubs.ec.europa.e

u/edih-
catalogue/daol 

DAoL is a European Digital Innovation Hub that 
supports SMEs and public institutions in adopting 

advanced digital technologies. It offers services like 
digital assessments, training, and access to 

innovation resources, helping drive Latvia’s digital 
transformation. 

RTU 
Elektronikas un 

datorzinatnu 
instituts (EDIH) 

https://www.edi.l
v/en/digital-

innovation-hub/ 

EDIH is a Latvian Digital Innovation Hub focused on 
advancing digital transformation through applied 

research in electronics, computer science, and smart 
technologies. It supports SMEs and public entities 
with expertise in AI, IoT, and embedded systems. 

UNICAS 

Consorzio di 
Ricerca per 
l’Energia, 

‘Automazione e le 
Tecnologie 

https://european-
digital-

innovation-
hubs.ec.europa.e

u/edih-

C.R.E.A.T.E. is an Italian research consortium and 
Digital Innovation Hub supporting digital transition in 

the energy, automation, and electromagnetic 
sectors. It provides advanced technological services 

https://www.diginn.eu/
https://www.diginn.eu/
https://www.rcdslab.org/
https://www.rcdslab.org/
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/edih-ge-website
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/edih-ge-website
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/edih-ge-website
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/edih-ge-website
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/edih-ge-website
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/edih-ge-website
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/edih-ge-website
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/daol
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/daol
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/daol
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/daol
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/daol
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/daol
https://www.edi.lv/en/digital-innovation-hub/
https://www.edi.lv/en/digital-innovation-hub/
https://www.edi.lv/en/digital-innovation-hub/
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/create-consorzio-di-ricerca-lenergia-lautomazione-e-le-tecnologie
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/create-consorzio-di-ricerca-lenergia-lautomazione-e-le-tecnologie
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/create-consorzio-di-ricerca-lenergia-lautomazione-e-le-tecnologie
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/create-consorzio-di-ricerca-lenergia-lautomazione-e-le-tecnologie
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/create-consorzio-di-ricerca-lenergia-lautomazione-e-le-tecnologie
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dell’Elettromagneti
smo (C.R.E.A.T.E.) 

catalogue/create-
consorzio-di-

ricerca-lenergia-
lautomazione-e-

le-tecnologie 

and fosters collaboration between academia, 
industry, and public institutions. 

UNICAS 
Network for 

European Security 
and Trust (NEST) 

https://european-
digital-

innovation-
hubs.ec.europa.e

u/edih-
catalogue/nest 

NEST is a Digital Innovation Hub focused on 
supporting SMEs and public institutions in the 
adoption of advanced digital technologies to 

enhance cybersecurity, data protection, and trust. It 
offers expertise, infrastructure, and services aimed 

at fostering secure digital transformation across 
various sectors. 

UNICAS 

Research and 
innovation 
Organization for 
the disseMination 
of knowledge on 
advanced 
tEchnologies Digital 
Hub (R.O.M.E. 
Digital Hub) 

https://european-
digital-
innovation-
hubs.ec.europa.e
u/edih-
catalogue/rome-
digital-hub 

R.O.M.E. Digital Hub is dedicated to accelerating the 
digital transformation of SMEs and Public Sector 
Organizations in Central and Northern Italy. It offers 
services in key areas such as High-Performance 
Computing, Cybersecurity, Artificial Intelligence, and 
Advanced Digital Skills, helping organizations adopt 
innovative technologies and strengthen their 
competitiveness. 

 
 

 EUt+ Innovation Talks 
 

1. Innovation Talk #1: Entrepreneurship in Sustainable Energy 

• LinkedIn Link: 
https://www.linkedin.com/events/7247522171336421377/comments/  

 

• Participants Statistics: 
 

   

https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/create-consorzio-di-ricerca-lenergia-lautomazione-e-le-tecnologie
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/create-consorzio-di-ricerca-lenergia-lautomazione-e-le-tecnologie
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/create-consorzio-di-ricerca-lenergia-lautomazione-e-le-tecnologie
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/create-consorzio-di-ricerca-lenergia-lautomazione-e-le-tecnologie
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/create-consorzio-di-ricerca-lenergia-lautomazione-e-le-tecnologie
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/nest
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/nest
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/nest
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/nest
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/nest
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/nest
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/rome-digital-hub
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/rome-digital-hub
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/rome-digital-hub
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/rome-digital-hub
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/rome-digital-hub
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/rome-digital-hub
https://european-digital-innovation-hubs.ec.europa.eu/edih-catalogue/rome-digital-hub
https://www.linkedin.com/events/7247522171336421377/comments/
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2. Innovation Talk #2: From UTT to Y Combinator 

• LinkedIn Link: 
https://www.linkedin.com/events/7262782079204036608/comments/  

 

• Participants Statistics: 
 

https://www.linkedin.com/events/7262782079204036608/comments/
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3. Innovation Talk #3: Entrepreneurship: From Theory to Practice 

• LinkedIn Link: 
https://www.linkedin.com/events/7271792562229678081/comments/  

 

• Participants Statistics: 

  
 

  
 

https://www.linkedin.com/events/7271792562229678081/comments/
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4. Innovation Talk #4: The Long Road of Healthcare Innovation – Travel Tips and 
Tricks 

• LinkedIn Link: 
https://www.linkedin.com/video/live/urn:li:ugcPost:7283075108720525313/  

 

• Participants Statistics: 
 

   

https://www.linkedin.com/video/live/urn:li:ugcPost:7283075108720525313/
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5. Innovation Talk #5: Digital Innovation and the Potential of AI for 
Sustainability  

• LinkedIn Link: 
https://www.linkedin.com/events/7297189815182073856/comments/  

 

• Participants Statistics: 

   

https://www.linkedin.com/events/7297189815182073856/comments/
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6. Innovation Talk #6: Benefits of an international team in entrepreneurship  

• LinkedIn Link: 
https://www.linkedin.com/events/7303045068532166658/comments/  
 

• Participants Statistics: 

   

https://www.linkedin.com/events/7303045068532166658/comments/
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7. Innovation Talk #7: Tackling the Impact Challenge  

• LinkedIn Link: 
https://www.linkedin.com/events/7316375341420204032/comments/  
 

• Participants Statistics: 

   

   

https://www.linkedin.com/events/7316375341420204032/comments/
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8. Innovation Talk #8: Sustainable business models-benefit for established 
firms and startups  

• LinkedIn Link:  

• https://www.linkedin.com/posts/eut_eut-ahrend-652025-activity-
7325519120567865344-
jSts?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn
9JIoPok1QhvjZGc5QXYFZKg  

 

• Participants Statistics: 

   
 

https://www.linkedin.com/posts/eut_eut-ahrend-652025-activity-7325519120567865344-jSts?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eut-ahrend-652025-activity-7325519120567865344-jSts?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eut-ahrend-652025-activity-7325519120567865344-jSts?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eut-ahrend-652025-activity-7325519120567865344-jSts?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
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9. Innovation Talk #9: Transforming Ideas into Reality: From Student to 
Entrepreneur 

• LinkedIn Link: 
https://www.linkedin.com/events/7330957447991308293/comments/  

 

• Participants Statistics: 

  

  

https://www.linkedin.com/events/7330957447991308293/comments/
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 Training & Sessions 

Training on Open Science and Intellectual Property (IP) 

 
This annex includes the template of the certificate of attendance from the training session on 
Open Science and Intellectual Property (IP) held during the EUt+ Darmstadt Week. The list 
documents attendees from various EUt+ partner universities who engaged in the session, 
ensuring transparency and serving as a record of involvement in the training activity. 
 

Certificate of Attendance Template 
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 Flyers Showcasing EUt+ Innovation and Collaboration 
Opportunities 

 

1. Flyers for Connecting Researchers, Research Institutes & Industry Across 
Europe 
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2. Flyers for Empowering Students, Researchers and Research Institutes Across 
Europe 
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 EUt+ Tech Showcase Days Reports 

A. Tech Showcase Day – Universitatea Tehnică din Cluj-Napoca (UTCN) Report 

• Title: “#Entrep_Bootcamp2024 Pitching Finals and Tech Showcase” 
• Organized by: Universitatea Tehnică din Cluj-Napoca (UTCN) 
• Date: 19/07/2024 

1. Introduction 
From July 15-19, 2024, the Technical University of Cluj-Napoca (TUCN) organized the 
#Entrep_Bootcamp2024 summer camp as part of the EUt+ alliance initiative. The event 
brought together students from nine EUt+ partner universities, who were intentionally mixed 
into interdisciplinary and multicultural teams. This event brought together students from nine 
EUt+ partner universities, who were intentionally mixed into interdisciplinary and 
multicultural teams. The goal was to foster collaboration across diverse academic 
backgrounds and cultural perspectives to encourage innovation and creative problem-solving. 

The Entrep_Bootcamp2024 aimed to address the challenges and opportunities associated 
with the Rural-Urban Hub concept around Cluj-Napoca. This concept focuses on creating 
stronger connections between rural and urban areas, addressing issues such as infrastructure, 
education, sustainable agriculture, and community development. The summer camp 
specifically targeted the community of Sălicea, offering students the chance to immerse 
themselves in real-world problems faced by rural areas while proposing entrepreneurial 
solutions for improvement. 

Through workshops, direct interactions with local entrepreneurs, and site visits, students 
analyzed the needs of the Rural-Urban Hub and proposed sustainable solutions. This initiative 
aligns with the EUt+ alliance's core principle of “Think Human First,” ensuring that the 
proposed technologies and innovations prioritize human and societal benefits, contributing 
to long-term growth and sustainability for the region. 

After a week of engaging with these complex challenges, students presented their innovative 
solutions to a panel of experts during a Tech Showcase event. This report outlines the key 
highlights, projects presented, feedback from the jury, and recommendations for future 
events. 
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2. Event Overview 

The #Entrep_Bootcamp2024 Tech Showcase took place as the culmination of a week-long 
summer camp, where student teams pitched their solutions to address rural development 
challenges. The event was structured around six teams, each presenting their entrepreneurial 
ideas to a jury composed of 13 business and community leaders, industry experts, and 
representatives from the academic and local entrepreneurial ecosystems. 
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The jury members played a vital role not only in evaluating the students' pitches but also in 
fostering an environment that encouraged dialogue, collaboration, and the exploration of 
real-world applications for the presented solutions. By asking insightful questions, offering 
constructive feedback, and sharing their expertise, the jury contributed to bridging the gap 
between theoretical ideas and practical implementation. 

Jury Members and Roles 

The jury was composed of key figures from a range of industries, academia, and the local 
community. For GDPR reasons, the list of judges' names will not be presented here. 

Throughout the Tech Showcase, the jury actively encouraged discussions about turning the 
presented ideas into viable business ventures. By emphasizing partnerships between 
students, industry, and local communities, the jury facilitated conversations about securing 
funding, industry collaboration, and leveraging academic expertise to transform innovative 
ideas into real-world solutions. 
 
Projects presented 

Project Name Problem Addressed Solution Key Features 

Internet 
Awareness 
App 

Lack of awareness 
about the benefits 
of the internet in 
rural areas. 

A mobile app that 
educates users on 
how to leverage the 
internet for personal 
and financial 
growth. 

- Educates users about the 
internet's potential for 
earning money. 
- Provides opportunities to 
connect with urban 
communities and earn 
income. 
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Unity Village 
Disconnect between 
local villagers and 
newcomers. 

A one-stop platform 
offering services to 
foster interaction 
between villagers 
and urban 
newcomers. 

- Help the Farmer camp. 
- Organize farm festivals. 
- Rental farmhouses for 
tourism. 
- Community dining hall. 
- Cultural events and a 
“Fun Day on the Farm.” 

Farm-to-Table 
Connection 

Difficulty for farmers 
to reach local 
consumers. 

A platform 
connecting farmers 
with urban 
consumers for direct 
sales of fresh 
produce. 

- Enables farmers to sell 
directly to local buyers. 
- Promotes local, 
sustainable agriculture. 
- Strengthens the rural-
urban connection through 
food distribution. 

Private School 
Project 

Educational gap 
between urban and 
rural populations. 

A private school 
project that bridges 
the gap by 
integrating local 
cultural knowledge 
into the curriculum 
and engaging 
students in hands-on 
learning. 

- Involves local 
populations in children’s 
education. 
- Uses real-life situations 
to teach students. 
- Educates locals on 
modern technologies and 
sustainability. 

Rural Bridge 

Gap between urban 
and rural 
communities, 
particularly in food 
sourcing and farm 
experiences. 

A platform that 
connects urban 
consumers with 
rural farmers, 
offering fresh 
produce and 
immersive rural 
experiences. 

- “Farm-to-Table” fresh 
produce delivery. 
- Organizes immersive 
farm experiences for 
urban residents. 
- Strengthens sustainable 
agriculture and rural 
tourism for a connected 
future. 
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4. Impact 

Following the Tech Showcase event, the jury members were invited to participate in a survey 
aimed at gathering their feedback on various aspects of the #Entrep_Bootcamp2024. Out of 
the 13 jury members, 8 provided their responses. This feedback is instrumental in evaluating 
the success of the event and its alignment with the overarching goals of the EUt+ alliance, 
which seeks to promote entrepreneurship, innovation, and stronger ties between academia 
and industry. 

The survey covered several key aspects, such as overall satisfaction with the event, the 
relevance of the content to the jury’s industries and investment interests, the quality of the 
teams' presentations, and the level of innovation and creativity in the proposed solutions. It 
also evaluated the jury’s awareness and interest in the EUt+ alliance both before and after the 
event. This feedback is crucial for understanding how the event impacted the jury’s perception 
of EUt+ initiatives and its potential for fostering future collaborations. 
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By gathering these insights, the EUt+ alliance can continuously improve its initiatives, ensuring 
they remain relevant to both students and industry stakeholders. Additionally, this feedback 
helps in shaping future events and exploring new avenues for collaboration that could turn 
the showcased ideas into actionable, real-world solutions. 

5. Key Takeaways 

The #Entrep_Bootcamp2024 Pitching Finals and Tech Showcase successfully highlighted 
innovative entrepreneurial solutions while fostering engagement between academia, industry 
experts, and local communities. 
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Key Takeaways: 
• The event was well-received by both the jury and the participants, with a majority 

expressing high levels of satisfaction and a willingness to engage further with EUt+ 

initiatives. 

• The projects were seen as innovative and relevant to rural development and 

entrepreneurial challenges, with many focused on sustainable solutions that bridge 

urban-rural gaps. 

• There is strong interest in future events, particularly those that focus on innovation in 

education, emerging technologies, and industry-academia collaboration. 
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B. Tech Showcase Day – Università degli Studi di Cassino e del Lazio 
Meridionale (UNICAS) Report 

Title: “Cybersecurity: Scenarios and services for companies” 
Organized by: Università degli Studi di Cassino e del Lazio Meridionale  
Date: 02/10/2024 
 

1. Introduction 

The University of Cassino and Southern Lazio, in collaboration with the National Competence 
Center for Cyber Security, Cyber 4.0, organized a Tech Showcase Day on October 2, 2024, titled 
"Cyber Security – Scenarios and Services for Companies.". Experts from the sector and 
researchers provided insights on the importance of digital security for companies and on 
improvement actions that can be implemented through support projects for businesses 
transitioning to secure digital environments, funded by the PNRR under Mission 4, Component 
2, Investment 2.3, managed by the Cyber 4.0 center. 

The event was organized by the Technology Transfer Office of the University of Cassino, which 
since 2022 has been collaborating with the National Cyber Security Center, Cyber 4.0. It aims 
to serve as a contact point between the various entrepreneurial entities in the region and the 
competence center, focusing on the provision of technology transfer services and the 
management of partnerships for project proposals. 

The event was designed as a meeting point for local entities, including small and medium-
sized enterprises and service providers, to discuss cybersecurity and highlight the importance 
of project initiatives aimed at strengthening digital security in businesses. It also served as an 
opportunity to present the EUt+ project in its entirety and to showcase the research, 
development, and consultancy capabilities of the universities within the Alliance. These 
universities are well-positioned to support companies through consultancy, assessment 
services, and advanced research activities related to cybersecurity projects. 

The Tech Showcase Day was organized as a morning session featuring technical presentations 
by researchers from all the universities in the Alliance. They presented their research skills in 
the field of cybersecurity, highlighting both the collective potential of the EUt+ Alliance and 
the diverse areas of expertise and activities that companies can access through the University 
of Cassino. 

The purpose of the Tech Showcase Day was to facilitate connections between the University 
of Cassino and local companies, as well as all the universities in the EUt+ Alliance and Italian 
businesses. This event created opportunities to establish collaborations, consultancy, and 
research relationships between Italian companies and EUT+ universities. It showcased the 
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technologies and levels of expertise held by each member of the alliance. Discussions also 
highlighted the possibility of using the National Recovery and Resilience Plan (PNRR) in Italy 
to strengthen companies’ approach to the issue of cybersecurity through investments from 
the PNRR plan. Additionally, knowledge exchange among partners was encouraged, as the 
event helped form a group of researchers dedicated to cybersecurity within the Alliance itself. 

From an organizational perspective, the event, being held in Italy and aimed at Italian 
companies, took place in person at the University of Cassino, while all researchers from the 
Alliance joined via an online session. This approach helped reduce event organization costs 
and facilitated the participation of all alliance members. This operational mode certainly 
brought significant advantages, although some challenges, including technical ones, had to be 
overcome, as the impact of online presentations is undeniably different from that of having 
foreign researchers physically present to interact directly with companies. 

2. Event Overview 

Several stakeholders from the Lazio Region, particularly from the cities of Frosinone and 
Cassino, participated in the event. These included the Frosinone Latina Chamber of 
Commerce, the enterprise Informare of the Frosinone Chamber of Commerce, the industry 
association Unindustria Cassino, the CNA Frosinone (National Confederation of Artisans and 
Small and Medium Enterprises - Frosinone), and Federlazio Frosinone (Federation of Lazio 
Businesses). The presence of the Chamber of Commerce and associations of industries, 
artisans, and small businesses highlighted the strong interest of the entire local 
entrepreneurial ecosystem in cybersecurity and the importance of the University of Cassino 
being part of a European university alliance. This role positions the university as a driving force 
for promoting synergies between the business reality of Lazio and Europe’s leading research 
centers. 

Several professors and researchers from the University of Cassino, along with delegates from 
all the universities in the EUT+ Alliance, addressed the technical aspects of cybersecurity. 
Additionally, there was an important presentation by the CFO of Cyber 4.0 on funding 
opportunities from the PNRR for Italian businesses. 

The experts from the Competence Center for Cyber Security, Cyber 4.0 explained the support 
services for companies that they can provide through PNRR funding. Examples of services that 
can be financed include: 

• organizational and technical assessments;  

• preparation for audits and support for certification on international cybersecurity 
standards; 
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• testing of frontier technologies using the center’s DemoLab or similar facilities provided 
by its partners, such as the University of Cassino; 

• specialized basic training, tailored academic courses, awareness and education 
initiatives, capacity building projects, online and offline informational or training 
activities, and distance learning; 

• product, process, legal, regulatory, and organizational advisory services to introduce 
security technologies supporting the digital transition of businesses and f 
administrations; 

• consultancy on intellectual property and patents; 

• support to facilitate access to funding, with a particular focus on participation 
in international, national, and regional public calls, matchmaking with national and 
international investor communities, opportunity scouting, and networking activities. 

These services highlight the potential for leveraging the expertise of all the Alliance’s 
universities in participating in funded projects for Italian companies. Therefore, the event was 
particularly significant as a Tech Showcase Day, bringing together the needs of Italian 
businesses on a specific topic like cybersecurity with the extensive research, development, 
and consultancy expertise offered by the EUT+ Alliance. This aligns perfectly with the 
objectives of Work Package 6, particularly Task 6.2, under which the Tech Showcase Day was 
organized, focusing on strengthening connections with the business ecosystem. 
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3. Impact 

Over 100 companies at the regional and national levels were invited to the event. 
Approximately 40 people attended in person, with additional participants joining online, 
representing around 20 entities, including small and medium-sized enterprises, service 
companies, and banks. 

Regarding the impact the event had on the region, there was a strong immediate interest, 
expressed both in interpersonal conversations during the event and through phone and email 
exchanges in the following days. The University of Cassino, through its TTO, invited all 
participants via follow-up actions to express their genuine interest in participating in 
consultancy and design activities in the field of cybersecurity within the action lines 
highlighted by the National Cyber 4.0 Center. 

As a result of this follow-up, in the first months after the event, four companies, including one 
major player in the cybersecurity sector, initiated relationships with the University of Cassino 
to finalize some project ideas. The TTO is also encouraging these companies to explore the 
possibility of developing research projects or seeking consultancy from other universities 
within the Alliance to expand the potential impact of these actions within their businesses. 

Another significant impact of the Tech Showcase Day within the EUT+ Alliance is that the 
researchers invited to the event are now organizing to create an ERG (European Research 
Group) on cybersecurity supporting the Work Package 5 and specifically task TA6.2. This 
initiative will allow them to focus particularly on cybersecurity by establishing a dedicated 
research group within the alliance. 

During the event, a satisfaction survey prepared by the TTO was distributed to assess the 
immediate impact of the event on cybersecurity awareness. The results of this survey are 
presented below. 
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4. Communication material produced and pictures of the event 
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5. Key Takeaways 

This event showcased the strong capacity of the EUt+ Alliance to engage and attract the 
interest of the business community. However, several improvements could enhance its future 
impact. One key recommendation is to ensure the physical presence of researchers from the 
various partner universities, enabling direct, interpersonal interactions with companies. 
Additionally, aligning presentations more closely with industry-relevant topics would 
strengthen the value of the engagement. 

A promising approach could be the organization of a “Tech Showcase Day,” preceded by a 
needs-assessment questionnaire sent to participating companies. This would help identify 
specific challenges or interests, allowing researchers to tailor their presentations and highlight 
relevant technical expertise and potential solutions. 

To further increase the visibility and relevance of EUt+ to the business sector, more consistent 
and strategic follow-up is needed. This could include promoting the advantages of a pan-
European academic network for joint project proposals, supporting companies with 
international operations, and assisting businesses aiming to expand into foreign markets. 
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C. Tech Showcase Day – Riga Technical University (RTU) Report 

Title: “RTU Science and Innovation Festival UNICORN” 
Organized by: Riga Technical University 
Date: 18/12/2024 
 
1. Introduction 

Riga Technical University (RTU) hosted the RTU Science and Innovation Festival – UNICORN on 
December 18, 2024, from 11:00 AM to 4:00 PM at its Ķīpsala campus. This vibrant and forward-
thinking event was designed to inspire both current and prospective students to explore the exciting 
world of science, technology, and innovation through creativity and collaboration. 

The highlight of the festival was the TechShowcase, structured in a Shark Tank-style format, where 
students, researchers, and innovators presented their cutting-edge business ideas and scientific 
projects. Notably, scientists from various EUt+ (European University of Technology) partner 
universities also participated, bringing a truly international and multidisciplinary dimension to the 
event. The central theme of the festival revolved around innovation from multiple perspectives—
spanning technological advancement, entrepreneurship, and practical applications of scientific 
research. 

An expert jury panel and a diverse audience made up of investors, banking professionals, and 
business leaders were present to evaluate the presentations. They posed insightful questions and 
provided constructive feedback, offering participants a valuable opportunity to refine their ideas and 
potentially connect with future collaborators or investors. 

Prior to the festival, an open call for applications invited students, scientists, and innovators to submit 
their project proposals for a chance to present at the TechShowcase. This approach encouraged broad 
participation and helped surface a wide range of innovative ideas. 

The event also served as an important networking platform, bringing together key stakeholders from 
academia, industry, and the investment community. It facilitated meaningful dialogue and 
partnerships aimed at fostering innovation and accelerating idea development. Additionally, the event 
functioned as a dynamic space to highlight the ongoing work and objectives of the EUt+ Alliance, 
showcasing the research, development, and consultancy strengths of its member universities. 

Overall, the RTU Science and Innovation Festival – UNICORN was a celebration of creativity, 
knowledge-sharing, and future-forward thinking, reaffirming RTU's commitment to being at the 
forefront of scientific and technological progress in Europe. 
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2. Event Overview 

On December 18, 2024, Riga Technical University (RTU) hosted the Shark Tank-style 
TechShowcase as part of the RTU Science and Innovation Festival UNICORN, in collaboration 
with the European University of Technology (EUt+). The event took place from 12:00 to 15:00 
EET at RTU Ķīpsala campus and served as a platform for showcasing innovative ideas from 
researchers and students across Europe. 

The event began with opening remarks by Elīna Mikelsone, Head of the RTU Design Factory, 
who welcomed participants, guests, and jury members. She emphasized the importance of 
innovation-driven education and the unique opportunity the festival provides to foster 
collaboration between academia, industry, and aspiring entrepreneurs. In addition, Santa 
Krastina, Project Lead of the Innovation and Ecosystem development unit, introduced the 
programme and what is planned during the event. 

Following the opening, Kārlis Valtins, Deputy Secretary General of the European University of 
Technology, introduced the EUt+ University Alliance. His presentation highlighted the 
objectives and collaborative efforts of the alliance, which brings together eight European 
technical universities to foster interdisciplinary research, innovation, and entrepreneurship. 

The next segment featured deep-tech idea presentations from EUt+ researchers, showcasing 
cutting-edge research and innovation from partner universities: 

• 13:05–13:20 – Daiga Konrāde (Riga Technical University, Latvia) presented her 
research and development efforts, highlighting innovative solutions with potential for 
commercialization. 

• 13:20–13:35 – Maria G. Antoniou (Cyprus University of Technology, Cyprus) shared 
insights into her work, which merges scientific rigor with practical application, 
particularly in the field of environmental technology. 

• 13:35–13:50 – Filippo Milano and Alessandro Sardellitti (Cassino University, Italy) 
delivered a joint presentation that explored emerging technological solutions 
grounded in engineering and applied science. 

The final segment of the event was the idea pitch session (13:50–14:30), where students, 
researchers, and other innovators took the stage to present their entrepreneurial and 
scientific ideas to a panel of experts. Each pitch was followed by a brief Q&A and feedback 
session led by a jury composed of investors, banking professionals, and business experts. 
This dynamic and interactive format provided valuable exposure and constructive critique for 
the participants. 
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The networking session that followed allowed attendees to connect, exchange ideas, and 
explore potential collaborations. Participants had the opportunity to engage with jury 
members, EUt+ representatives, and other innovators in a more informal setting. 

Throughout the event, the atmosphere was energetic, inclusive, and forward-looking. The 
TechShowcase successfully highlighted the talent and innovation emerging from the EUt+ 
network, as well as RTU's strong role in promoting entrepreneurial thinking and cross-border 
academic cooperation. 

The Shark Tank event was not only a platform for presenting breakthrough ideas but also a 
celebration of the collaborative spirit that defines the EUt+ Alliance and the RTU Science and 
Innovation Festival UNICORN. 

 

   

   



 

 
 
 
 
 
 
 
205 
 

   

3. Impact 

Following the conclusion of the Tech Showcase segment of the RTU Science and Innovation 
Festival UNICORN, industry representatives in attendance were invited to participate in a 
structured feedback survey. The primary objective of this survey was to gather insights and 
evaluations on several key dimensions of the event, including the quality and originality of the 
presentations, the relevance of the ideas to current industry needs, the effectiveness of the 
event format, and the overall level of engagement between academia and the business 
community. 

Out of the nine invited industry experts—a group that included investors, financial institution 
representatives, and professionals from various sectors—five completed the survey, offering 
a valuable sample of informed perspectives. The responses provided constructive feedback 
and highlighted both the strengths of the event and areas for potential improvement.  

This feedback plays a critical role in evaluating the effectiveness of the event, particularly in 
the context of its alignment with the broader mission of the European University of 
Technology (EUt+) Alliance. One of the core strategic priorities of EUt+ is to foster a culture 
of innovation and entrepreneurship while building strong, mutually beneficial relationships 
between universities and the industry sector. The Shark Tank-style format, with its emphasis 
on practical application, audience interaction, and real-time feedback, was seen by 
respondents as a promising method for nurturing such connections. 

Moreover, the survey results will contribute to the ongoing refinement and development of 
future Tech Showcase events, ensuring that they continue to serve as a meaningful bridge 
between academic research and real-world industry challenges. By actively involving 
external stakeholders in this feedback process, RTU and its EUt+ partners demonstrate a 
commitment to continuous improvement, co-creation, and shared innovation ecosystems 
that benefit both students and society at large. 
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The survey covered several key aspects, such as overall satisfaction with the event, the 
relevance of the content to the jury’s industries and investment interests, the quality of the 
teams' presentations, and the level of innovation and creativity in the proposed solutions. It 
also evaluated the jury’s awareness and interest in the EUt+ alliance both before and after 
the event. 
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5 Communication material produced and pictures of the event 
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5. Key Takeaways 

The Shark Tank-style TechShowcase was a successful event that brought together innovative 
students, researchers, and business sector representatives. The event fostered meaningful 
exchange, with participants from both academia and industry expressing strong interest in 
further collaboration and learning more about opportunities within the EUt+ Alliance. 

A key takeaway was the value of connecting early-stage innovation with real-world expertise. 
For participants, the event offered visibility, feedback, and networking, while industry 
representatives gained access to fresh ideas and potential partnerships. 

Following the event, RTU engaged with interested students and researchers to involve them 
in upcoming innovation activities. In parallel, RTU met with industry participants to explore 
future cooperation. Several companies expressed willingness to act as mentors or speakers, 
and SEB Bank has shown particular interest in developing a closer relationship with RTU—an 
encouraging step toward wider collaboration with the EUt+ network. 
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D. Tech Showcase Day – Hochschule Darmstadt – University of Applied Sciences 
Darmstadt (h_da) Report 

Title: “The Future with AI – Innovations Shaping Our World” 
Organized by: Hochschule Darmstadt – University of Applied Sciences Darmstadt 
Date: 03/06/2025 
 
1. Introduction 

The University of Applied Sciences Darmstadt organized a Tech Showcase Day on June 3, 2025, 
titled "The Future with AI – Innovations Shaping Our World". EUt+ researchers provided 
insights on their research with AI in various fields and how those innovations will shape our 
personal settings and the business world in the future. 

The event was organized by the Transfer & Start-up unit of the Servicecenter for Research and 
Technology Transfer of the University of Applied Sciences Darmstadt. It aims to serve as a 
contact point between the various entrepreneurial entities in the region and the university’s 
researchers, focusing on the provision of technology transfer services and the management 
of partnerships for project proposals. 

The event was held in combination with another major event, the finals of the EUt+ Incubation 
Programme. This expanded the offer for companies in the region: In addition to current 
research topics in the field of AI, they were able to get to know the ideas of young 
entrepreneurship teams from the EUt+ alliance. As a result, the event highlighted various 
approaches to the development of innovations and built bridges between academia and 
business. The atmosphere was very international and offered excellent opportunities to 
present the EUt+ alliance and to network on European level. 

The event took place during one of the EUt+ on-site weeks to make it easier for researchers 
and interested parties to attend. In addition, the on-site setting was intended to strengthen 
networking. Nevertheless, there was also the opportunity to give a presentation digitally, 
which was used by one of the researchers. 

By combining the Tech Showcase with the finals of the EUt+ Incubation Programme, synergies 
could be exploited: Joint advertising in advance and joint implementation saved costs for 
advertising material and room rental. 
 
2. Event Overview 

The event began with the EUt+ Incubation Programme Finals and later moved on to the Tech 
Showcase. The aim of the arrangement was to enable company representatives to take part. 
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Following a presentation of the opportunities for companies and other institutions to 
cooperate with the EUt+ alliance, three researchers presented their current projects and 
(interim) results. 

The event showcased the following researchers: 

• Patrick Bauer, M.Sc, Darmstadt University of Applied Sciences and Technical University 
Troyes:  AI-based Automatic Hazard Detection in Lunar Surface Images 

• Dr. P.J. Wall, Technical University Dublin: AI for Global Development and the Sustainable 
Development Goals (SDGs) 

• Andreas Prodromou, Cyprus University of Technology: Entrepreneur-in-Residence, SPECTER 
 
The intentionally broad topic of the tech showcase, “The Future with AI – Innovations Shaping 
Our World” allowed many different perspectives of AI to be presented. This gave all 
participants a good overview of what kind of innovations can be expected in the future, 
promoted interdisciplinary exchange and fostered discussions among participants. 

As it was a joint event focused on entrepreneurship and research, among the attendees were 
many students from the EUt+ partner universities, professors from Darmstadt University of 
Applied Sciences and delegates from the partners’ universities, as well as representatives of 
regional enterprises or business associations. 
 
3. Impact 

The event was joined by over 100 guests. Originally, 35 representatives from companies and 
business associations had been invited. Five attended the event. Among the participants was 
a representative of the Chamber of Commerce and Industry Darmstadt Rhine Main Neckar, 
which represents about 65.000 enterprises in southern Hesse. Innovectis GmbH, a start-up 
and IP rights managing agency, also joined us. 

During the event, a satisfaction survey was shared with the guests in order to gather their 
feedback concerning the event’s organization, the relevance of the overall topic, the quality 
and innovative character of the researchers’ presentations, as well as their perspective on the 
EUt+ alliance. Furthermore, they could indicate which topics they would like to see addressed 
in future events. Nine participants provided their feedback. The results are a good indicator 
for the organization of future events. 

As a result of the event, it was suggested that a cooperation be established with the Darmstadt 
Rhine-Main-Neckar Chamber of Industry and Commerce. As an organization of regional 
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companies, the IHK is an important point of contact in particular for small and medium-sized 
companies and could therefore help the Alliance to gain more visibility among them. 
Below, the results of the survey: 
 

 
 
 

 
 

Very satisfied
56%

Satisfied
44%

Neutral
0%

Unsatisfied
0%

Very unsatisfied
0%

How satisfied were you with the "TechShowCase - The Future 
with AI - Innovations Shaping Our World" event overall?

Very satisfied Satisfied Neutral Unsatisfied Very unsatisfied
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Very satisfied
78%

Satisfied
22%

Neutral
0%

Unsatisfied
0%

Very unsatisfied
0%

How would you rate the organisation and execution of the 
event?

Very satisfied Satisfied Neutral Unsatisfied Very unsatisfied

Highly relevant
56%

Relevant
44%

Neutral
0%

Irrelevant
0%

Very irrelevant
0%

How relevant was the topic of Artificial Intelligence to your 
industry or investment interests?

Highly relevant Relevant Neutral Irrelevant Very irrelevant



 

 
 
 
 
 
 
 
215 
 

 
 
 

 
 



 

 
 
 
 
 
 
 
216 
 

 
 
 

 
 



 

 
 
 
 
 
 
 
217 
 

 
 
 

 
 
 
 
 
 



 

 
 
 
 
 
 
 
218 
 

 
4. Communication material produced and pictures of the event 

   
 

   
 
 
5. Key Takeaways 
 
The Tech Showcase successfully presented various innovations in the field of AI and built 
bridges between scientists from the EUt+ Alliance itself, students and business. The feedback 
provided in the survey showed high overall satisfaction levels and high willingness to 
participate in further EUt+ events. 

While the researchers' presentations were very well received, the research topics were 
predominantly classified as innovative, but not “highly innovative”. This could indicate a 
certain saturation with AI-related topics or a need to select a more specific topic. 
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In the survey, innovative education and funding opportunities for start-ups in particular were 
requested as topics for future events. However, it should be noted that many people from the 
start-up sector took part in the event. 

This leads to one key takeaway: Even though synergies could be exploited by combining the 
two events, it became clear that the needs of the target groups of the two events are not 
completely the same. It is therefore advisable to hold the events separately in order to be 
even more attractive for the respective target groups.  
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E. Tech Showcase Day – Université de Technologie de Troyes (UTT) Report 

 
Title: “AI & Sustainable Industry Innovation” 
Organized by: University of Technology of Troyes  
Date: 17/06/2025 
 
1. Introduction 

On 17 June 2025, the University of Technology of Troyes (UTT) hosted a Tech Showcase Day 
dedicated to AI & Sustainable Industry Innovation within the framework of the EUt+ alliance. 
The event aimed to connect researchers, SMEs, industrial stakeholders, and regional actors 
around the challenges and opportunities offered by artificial intelligence for building a more 
sustainable industry. 

By combining keynote presentations, scientific talks, industrial testimonies, and networking 
activities, the Tech Showcase provided a platform to demonstrate EUt+ scientific expertise, 
share industrial feedback, and explore opportunities for collaboration. It highlighted the role 
of AI not only as a technological enabler but also as a driver for responsible and sustainable 
innovation, directly aligned with EUt+ values. 
 
2. Event Overview 

The event gathered ~25 participants from academia, industry, and regional innovation 
ecosystems (participants list attached), with the active involvement of the Chamber of 
Commerce and Industry of Troyes and Aube. 

Programme highlights: 

• Opening keynote by Marc Platini (Grand Est Développement) on “AI for Industry: from 

theory to practice.” 

• Industrial testimonies from local companies, sharing concrete use cases of AI 

deployment and lessons learned. 

• Scientific expertise presentations from EUt+ researchers, showcasing diverse 

applications of AI: 

o Assoc. Prof. Asparuh Markovski (TU Sofia) – Applications of AI in Technics and 

Medicine 

o Prof. Hichem Snoussi (UTT) – Computer vision for monitoring contaminated soils 



 

 
 
 
 
 
 
 
221 
 

o Assoc. Prof. Alessandro Bria (UNICAS) – Bridging Industrial Needs and Academic AI 

o Prof. Fernando Terroso Sáenz (UPCT) – TICKET: A Parking Lot Information System 

for Greater Energy Sustainability 

o Prof. Francisco J. Ortiz Zaragoza (UPCT) – Human-centered AI for Active Aging: 

ADDIM project 

• Presentation of support mechanisms from the EDIH Grand Est on funding and 

assistance for digital innovation of local companies. 

• Visits of UTT technological platforms (Factory of the Future, CapSec – Sensors & 

Security in Industry). 

• Networking session enabling exchanges between researchers, companies, and 

innovation stakeholders. 

 

3. Impact 

The event attracted a diverse audience of SMEs, industrial representatives, researchers, and 
institutional partners. It successfully positioned EUt+ as a reference actor at the intersection 
of AI and sustainable industry. 

• Engagement: Active participation from regional companies and strong interest from 

SMEs in practical AI solutions. 

• Visibility: The event received communication coverage through UTT’s official news 

channel and partner networks (e.g., Chamber of Commerce of Troyes on LinkedIn), 

increasing awareness of EUt+ initiatives in the Grand Est region. 

• Collaboration opportunities: Several companies expressed interest in follow-up 

meetings with UTT and EUt+ researchers to explore potential projects and funding 

opportunities, including within the EDIH framework. 

• Academic impact: EUt+ researchers were able to present their expertise to a non-

academic audience, strengthening the link between scientific excellence and industrial 

needs. 
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4.  Communication material produced and pictures of the event 
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5. Key Takeaways 

• AI and sustainability are strategic topics that resonate strongly with regional industry 

stakeholders, particularly SMEs looking for accessible and impactful solutions. 

• The EUt+ dimension brought significant added value by demonstrating the 

complementary expertise of partner universities and their relevance for European 

industrial challenges. 

• The involvement of regional actors such as the Chamber of Commerce and EDIH Grand 

Est reinforced the credibility of the event and its anchoring in local innovation 

ecosystems. 

• The format combining academic talks, industrial feedback, and technological 

platform visits proved highly effective for stimulating dialogue and concrete 

collaboration prospects. 

• Follow-up actions are essential to transform the contacts established into lasting 

partnerships, including consultancy, joint research, and EU project proposals.  
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Annex XV. Agreements with Companies, SMEs etc. 
 
 

1. Agreement with PwC Cyprus 

   
 
 
 

   
 
 



 

 
 
 
 
 
 
 
225 
 

 
 

   
 

   
 
 

   
  



 

 
 
 
 
 
 
 
226 
 

2. Agreement with FreshBlood  
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3. Agreement with Schwarz Global Services 

 

   



 

 
 
 
 
 
 
 
228 
 

 

  

  
 



 

 
 
 
 
 
 
 
229 
 

4. Agreement with IREROBOT LTD 
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5. Agreement with SORVUS MEDIA 
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6. Agreement with CYENS Centre of Excellence 
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Annex XVI. Communication 
 

Promotion of the EUt+ Incubation Programme 

1) https://www.linkedin.com/posts/eut_eutplus-eut-europeanuniversity-activity-
7282687365632983040-
7gSl?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsB
bNhn9JIoPok1QhvjZGc5QXYFZKg  

2) https://www.facebook.com/photo/?fbid=579704921598082&set=a.1062048256
14763  

3) https://www.facebook.com/events/2097103540730715/?acontext=%7B%22eve
nt_action_history%22%3A[%7B%22surface%22%3A%22search%22%7D%2C%7B
%22mechanism%22%3A%22surface%22%2C%22surface%22%3A%22groups_hig
hlight_units%22%7D]%2C%22ref_notif_type%22%3Anull%7D  

4) https://www.facebook.com/photo/?fbid=604217685813472&set=pcb.60422254
2479653  

 

CUT Student Innovation Fair (part of the EUt+ Incubation Programme) 

1) https://www.facebook.com/photo/?fbid=656278703940703&set=a.1062048256
14763 

2) https://www.facebook.com/photo/?fbid=660370150198225&set=pcb.66037159
0198081 

3) https://www.youtube.com/watch?v=e8YWktkfdf0&t=188s  
 

Final Competition Dissemination 

1) https://www.instagram.com/p/DJT0gYNB0yo/  
2) https://www.instagram.com/reel/DKeq0xMoA0J/?utm_source=ig_web_copy_lin

k&igsh=MzRlODBiNWFlZA==  
3) https://www.linkedin.com/posts/eut_eutplus-europeanuniversity-activity-

7338928518916956161-
340L?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsB
bNhn9JIoPok1QhvjZGc5QXYFZKg 

4) https://www.instagram.com/reel/DKeq0xMoA0J/?utm_source=ig_web_copy_lin
k&igsh=MzRlODBiNWFlZA== 

5) https://www.instagram.com/p/DLR8yjgod7t/?utm_source=ig_web_copy_link&ig
sh=MzRlODBiNWFlZA== 

https://www.linkedin.com/posts/eut_eutplus-eut-europeanuniversity-activity-7282687365632983040-7gSl?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-eut-europeanuniversity-activity-7282687365632983040-7gSl?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-eut-europeanuniversity-activity-7282687365632983040-7gSl?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-eut-europeanuniversity-activity-7282687365632983040-7gSl?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.facebook.com/photo/?fbid=579704921598082&set=a.106204825614763
https://www.facebook.com/photo/?fbid=579704921598082&set=a.106204825614763
https://www.facebook.com/events/2097103540730715/?acontext=%7B%22event_action_history%22%3A%5b%7B%22surface%22%3A%22search%22%7D%2C%7B%22mechanism%22%3A%22surface%22%2C%22surface%22%3A%22groups_highlight_units%22%7D%5d%2C%22ref_notif_type%22%3Anull%7D
https://www.facebook.com/events/2097103540730715/?acontext=%7B%22event_action_history%22%3A%5b%7B%22surface%22%3A%22search%22%7D%2C%7B%22mechanism%22%3A%22surface%22%2C%22surface%22%3A%22groups_highlight_units%22%7D%5d%2C%22ref_notif_type%22%3Anull%7D
https://www.facebook.com/events/2097103540730715/?acontext=%7B%22event_action_history%22%3A%5b%7B%22surface%22%3A%22search%22%7D%2C%7B%22mechanism%22%3A%22surface%22%2C%22surface%22%3A%22groups_highlight_units%22%7D%5d%2C%22ref_notif_type%22%3Anull%7D
https://www.facebook.com/events/2097103540730715/?acontext=%7B%22event_action_history%22%3A%5b%7B%22surface%22%3A%22search%22%7D%2C%7B%22mechanism%22%3A%22surface%22%2C%22surface%22%3A%22groups_highlight_units%22%7D%5d%2C%22ref_notif_type%22%3Anull%7D
https://www.facebook.com/photo/?fbid=604217685813472&set=pcb.604222542479653
https://www.facebook.com/photo/?fbid=604217685813472&set=pcb.604222542479653
https://www.facebook.com/photo/?fbid=656278703940703&set=a.106204825614763
https://www.facebook.com/photo/?fbid=656278703940703&set=a.106204825614763
https://www.facebook.com/photo/?fbid=660370150198225&set=pcb.660371590198081
https://www.facebook.com/photo/?fbid=660370150198225&set=pcb.660371590198081
https://www.youtube.com/watch?v=e8YWktkfdf0&t=188s
https://www.instagram.com/p/DJT0gYNB0yo/
https://www.instagram.com/reel/DKeq0xMoA0J/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://www.instagram.com/reel/DKeq0xMoA0J/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://www.linkedin.com/posts/eut_eutplus-europeanuniversity-activity-7338928518916956161-340L?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-europeanuniversity-activity-7338928518916956161-340L?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-europeanuniversity-activity-7338928518916956161-340L?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-europeanuniversity-activity-7338928518916956161-340L?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.instagram.com/reel/DKeq0xMoA0J/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://www.instagram.com/reel/DKeq0xMoA0J/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://www.instagram.com/p/DLR8yjgod7t/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://www.instagram.com/p/DLR8yjgod7t/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
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6) https://www.instagram.com/p/DLZaf9NI0rJ/?utm_source=ig_web_copy_link&ig
sh=MzRlODBiNWFlZA== 

7) https://eut.cut.ac.cy/%cf%84%ce%bf-%cf%84%ce%b5%cf%80%ce%b1%ce%ba-
%ce%b5%ce%bc%cf%80%ce%bd%ce%ad%ce%b5%ce%b9-
%ce%ba%ce%b1%ce%b9-
%ce%ba%ce%b1%ce%b8%ce%bf%ce%b4%ce%b7%ce%b3%ce%b5%ce%af-
%cf%84%ce%b7%ce%bd-
%ce%ba%ce%b1%ce%b9/?fbclid=IwY2xjawL4NTpleHRuA2FlbQIxMQABHqRqm39
V5crcdZmD4pnJw0asQ3rYieFI4rgG3-
DWSuc81JBBCa_g7Na2PChq_aem_x1sSpEIct1-s3skyQWnZmg 

8) https://www.facebook.com/photo/?fbid=704559935779246&set=pcb.70455484
9113088 

9) https://www.linkedin.com/posts/yubizz_and-the-winner-is-rhythm-touch-
ugcPost-7335967620476661761-
zPXD?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsB
bNhn9JIoPok1QhvjZGc5QXYFZKg  

 

CUT Summer Bootcamp for Winning Team (part of the EUt+ Incubation Programme) 

1) https://impact.h-da.de/en/eut-incubation-
program?fbclid=IwY2xjawL4M5lleHRuA2FlbQIxMABicmlkETFOcW5KQkQ2VGJT
SXF6ckEyAR7npKUUZb6-
EW072qCsFwmQ1uizEjuV2zfSV34Z6jOJDHxRmmLcKHtYihu_eQ_aem_hf_HvQa
2EPr8OwJacBzcqA  

2) https://www.instagram.com/p/DLzb6j_I74F/?utm_source=ig_web_copy_link&
igsh=MzRlODBiNWFlZA== 

3) https://www.instagram.com/reel/DLmDDSjosE1/?utm_source=ig_web_copy_l
ink&igsh=MzRlODBiNWFlZA==  

4) https://www.facebook.com/photo?fbid=735331356035437&set=a.106204825
614763  

5) https://www.facebook.com/photo/?fbid=729436479958258&set=pcb.729443
096624263  

 

EUt+ Masterclasses 

1) https://www.linkedin.com/posts/eut_eutincubationprogram-entrepreneurship-
eutplus-activity-7295754608629456897-
FEJd?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNh
n9JIoPok1QhvjZGc5QXYFZKg 

https://www.instagram.com/p/DLZaf9NI0rJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://www.instagram.com/p/DLZaf9NI0rJ/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://eut.cut.ac.cy/%cf%84%ce%bf-%cf%84%ce%b5%cf%80%ce%b1%ce%ba-%ce%b5%ce%bc%cf%80%ce%bd%ce%ad%ce%b5%ce%b9-%ce%ba%ce%b1%ce%b9-%ce%ba%ce%b1%ce%b8%ce%bf%ce%b4%ce%b7%ce%b3%ce%b5%ce%af-%cf%84%ce%b7%ce%bd-%ce%ba%ce%b1%ce%b9/?fbclid=IwY2xjawL4NTpleHRuA2FlbQIxMQABHqRqm39V5crcdZmD4pnJw0asQ3rYieFI4rgG3-DWSuc81JBBCa_g7Na2PChq_aem_x1sSpEIct1-s3skyQWnZmg
https://eut.cut.ac.cy/%cf%84%ce%bf-%cf%84%ce%b5%cf%80%ce%b1%ce%ba-%ce%b5%ce%bc%cf%80%ce%bd%ce%ad%ce%b5%ce%b9-%ce%ba%ce%b1%ce%b9-%ce%ba%ce%b1%ce%b8%ce%bf%ce%b4%ce%b7%ce%b3%ce%b5%ce%af-%cf%84%ce%b7%ce%bd-%ce%ba%ce%b1%ce%b9/?fbclid=IwY2xjawL4NTpleHRuA2FlbQIxMQABHqRqm39V5crcdZmD4pnJw0asQ3rYieFI4rgG3-DWSuc81JBBCa_g7Na2PChq_aem_x1sSpEIct1-s3skyQWnZmg
https://eut.cut.ac.cy/%cf%84%ce%bf-%cf%84%ce%b5%cf%80%ce%b1%ce%ba-%ce%b5%ce%bc%cf%80%ce%bd%ce%ad%ce%b5%ce%b9-%ce%ba%ce%b1%ce%b9-%ce%ba%ce%b1%ce%b8%ce%bf%ce%b4%ce%b7%ce%b3%ce%b5%ce%af-%cf%84%ce%b7%ce%bd-%ce%ba%ce%b1%ce%b9/?fbclid=IwY2xjawL4NTpleHRuA2FlbQIxMQABHqRqm39V5crcdZmD4pnJw0asQ3rYieFI4rgG3-DWSuc81JBBCa_g7Na2PChq_aem_x1sSpEIct1-s3skyQWnZmg
https://eut.cut.ac.cy/%cf%84%ce%bf-%cf%84%ce%b5%cf%80%ce%b1%ce%ba-%ce%b5%ce%bc%cf%80%ce%bd%ce%ad%ce%b5%ce%b9-%ce%ba%ce%b1%ce%b9-%ce%ba%ce%b1%ce%b8%ce%bf%ce%b4%ce%b7%ce%b3%ce%b5%ce%af-%cf%84%ce%b7%ce%bd-%ce%ba%ce%b1%ce%b9/?fbclid=IwY2xjawL4NTpleHRuA2FlbQIxMQABHqRqm39V5crcdZmD4pnJw0asQ3rYieFI4rgG3-DWSuc81JBBCa_g7Na2PChq_aem_x1sSpEIct1-s3skyQWnZmg
https://eut.cut.ac.cy/%cf%84%ce%bf-%cf%84%ce%b5%cf%80%ce%b1%ce%ba-%ce%b5%ce%bc%cf%80%ce%bd%ce%ad%ce%b5%ce%b9-%ce%ba%ce%b1%ce%b9-%ce%ba%ce%b1%ce%b8%ce%bf%ce%b4%ce%b7%ce%b3%ce%b5%ce%af-%cf%84%ce%b7%ce%bd-%ce%ba%ce%b1%ce%b9/?fbclid=IwY2xjawL4NTpleHRuA2FlbQIxMQABHqRqm39V5crcdZmD4pnJw0asQ3rYieFI4rgG3-DWSuc81JBBCa_g7Na2PChq_aem_x1sSpEIct1-s3skyQWnZmg
https://eut.cut.ac.cy/%cf%84%ce%bf-%cf%84%ce%b5%cf%80%ce%b1%ce%ba-%ce%b5%ce%bc%cf%80%ce%bd%ce%ad%ce%b5%ce%b9-%ce%ba%ce%b1%ce%b9-%ce%ba%ce%b1%ce%b8%ce%bf%ce%b4%ce%b7%ce%b3%ce%b5%ce%af-%cf%84%ce%b7%ce%bd-%ce%ba%ce%b1%ce%b9/?fbclid=IwY2xjawL4NTpleHRuA2FlbQIxMQABHqRqm39V5crcdZmD4pnJw0asQ3rYieFI4rgG3-DWSuc81JBBCa_g7Na2PChq_aem_x1sSpEIct1-s3skyQWnZmg
https://eut.cut.ac.cy/%cf%84%ce%bf-%cf%84%ce%b5%cf%80%ce%b1%ce%ba-%ce%b5%ce%bc%cf%80%ce%bd%ce%ad%ce%b5%ce%b9-%ce%ba%ce%b1%ce%b9-%ce%ba%ce%b1%ce%b8%ce%bf%ce%b4%ce%b7%ce%b3%ce%b5%ce%af-%cf%84%ce%b7%ce%bd-%ce%ba%ce%b1%ce%b9/?fbclid=IwY2xjawL4NTpleHRuA2FlbQIxMQABHqRqm39V5crcdZmD4pnJw0asQ3rYieFI4rgG3-DWSuc81JBBCa_g7Na2PChq_aem_x1sSpEIct1-s3skyQWnZmg
https://eut.cut.ac.cy/%cf%84%ce%bf-%cf%84%ce%b5%cf%80%ce%b1%ce%ba-%ce%b5%ce%bc%cf%80%ce%bd%ce%ad%ce%b5%ce%b9-%ce%ba%ce%b1%ce%b9-%ce%ba%ce%b1%ce%b8%ce%bf%ce%b4%ce%b7%ce%b3%ce%b5%ce%af-%cf%84%ce%b7%ce%bd-%ce%ba%ce%b1%ce%b9/?fbclid=IwY2xjawL4NTpleHRuA2FlbQIxMQABHqRqm39V5crcdZmD4pnJw0asQ3rYieFI4rgG3-DWSuc81JBBCa_g7Na2PChq_aem_x1sSpEIct1-s3skyQWnZmg
https://www.facebook.com/photo/?fbid=704559935779246&set=pcb.704554849113088
https://www.facebook.com/photo/?fbid=704559935779246&set=pcb.704554849113088
https://www.linkedin.com/posts/yubizz_and-the-winner-is-rhythm-touch-ugcPost-7335967620476661761-zPXD?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/yubizz_and-the-winner-is-rhythm-touch-ugcPost-7335967620476661761-zPXD?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/yubizz_and-the-winner-is-rhythm-touch-ugcPost-7335967620476661761-zPXD?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/yubizz_and-the-winner-is-rhythm-touch-ugcPost-7335967620476661761-zPXD?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://impact.h-da.de/en/eut-incubation-program?fbclid=IwY2xjawL4M5lleHRuA2FlbQIxMABicmlkETFOcW5KQkQ2VGJTSXF6ckEyAR7npKUUZb6-EW072qCsFwmQ1uizEjuV2zfSV34Z6jOJDHxRmmLcKHtYihu_eQ_aem_hf_HvQa2EPr8OwJacBzcqA
https://impact.h-da.de/en/eut-incubation-program?fbclid=IwY2xjawL4M5lleHRuA2FlbQIxMABicmlkETFOcW5KQkQ2VGJTSXF6ckEyAR7npKUUZb6-EW072qCsFwmQ1uizEjuV2zfSV34Z6jOJDHxRmmLcKHtYihu_eQ_aem_hf_HvQa2EPr8OwJacBzcqA
https://impact.h-da.de/en/eut-incubation-program?fbclid=IwY2xjawL4M5lleHRuA2FlbQIxMABicmlkETFOcW5KQkQ2VGJTSXF6ckEyAR7npKUUZb6-EW072qCsFwmQ1uizEjuV2zfSV34Z6jOJDHxRmmLcKHtYihu_eQ_aem_hf_HvQa2EPr8OwJacBzcqA
https://impact.h-da.de/en/eut-incubation-program?fbclid=IwY2xjawL4M5lleHRuA2FlbQIxMABicmlkETFOcW5KQkQ2VGJTSXF6ckEyAR7npKUUZb6-EW072qCsFwmQ1uizEjuV2zfSV34Z6jOJDHxRmmLcKHtYihu_eQ_aem_hf_HvQa2EPr8OwJacBzcqA
https://impact.h-da.de/en/eut-incubation-program?fbclid=IwY2xjawL4M5lleHRuA2FlbQIxMABicmlkETFOcW5KQkQ2VGJTSXF6ckEyAR7npKUUZb6-EW072qCsFwmQ1uizEjuV2zfSV34Z6jOJDHxRmmLcKHtYihu_eQ_aem_hf_HvQa2EPr8OwJacBzcqA
https://www.instagram.com/p/DLzb6j_I74F/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://www.instagram.com/p/DLzb6j_I74F/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://www.instagram.com/reel/DLmDDSjosE1/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://www.instagram.com/reel/DLmDDSjosE1/?utm_source=ig_web_copy_link&igsh=MzRlODBiNWFlZA
https://www.facebook.com/photo?fbid=735331356035437&set=a.106204825614763
https://www.facebook.com/photo?fbid=735331356035437&set=a.106204825614763
https://www.facebook.com/photo/?fbid=729436479958258&set=pcb.729443096624263
https://www.facebook.com/photo/?fbid=729436479958258&set=pcb.729443096624263
https://www.linkedin.com/posts/eut_eutincubationprogram-entrepreneurship-eutplus-activity-7295754608629456897-FEJd?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutincubationprogram-entrepreneurship-eutplus-activity-7295754608629456897-FEJd?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutincubationprogram-entrepreneurship-eutplus-activity-7295754608629456897-FEJd?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutincubationprogram-entrepreneurship-eutplus-activity-7295754608629456897-FEJd?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
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2) https://www.linkedin.com/posts/eut_eutplus-incubationprogram-entrepreneurship-
activity-7297917592348815360-
AsHM?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbN
hn9JIoPok1QhvjZGc5QXYFZKg 

3) https://www.linkedin.com/posts/eut_eutplus-incubationprogram-startups-activity-
7300035762190741504-
stje?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn
9JIoPok1QhvjZGc5QXYFZKg 

4) https://www.linkedin.com/posts/eut_eutplus-marketingmasterclass-
entrepreneurship-activity-7300116962649505792-
lMN1?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbN
hn9JIoPok1QhvjZGc5QXYFZKg 

5) https://www.linkedin.com/posts/eut_eutplus-startupfinancing-entrepreneurship-
activity-7304772127491067904-
FfaJ?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn
9JIoPok1QhvjZGc5QXYFZKg 

6) https://www.linkedin.com/posts/eut_intellectualproperty-entrepreneurship-
startups-activity-7305516992017371136-
cDvg?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNh
n9JIoPok1QhvjZGc5QXYFZKg 

7) https://www.linkedin.com/posts/eut_eutplus-entrepreneurship-startupsuccess-
activity-7307367923935830018-
f9Qg?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNh
n9JIoPok1QhvjZGc5QXYFZKg 

8) https://www.linkedin.com/posts/eut_masterclass-8-global-impact-sustainability-
activity-7309841097831178240-
vfyD?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNh
n9JIoPok1QhvjZGc5QXYFZKg  

9) https://www.linkedin.com/posts/eut_masterclass-9-mastering-presentation-skills-
activity-7313126414168289281-X-
B2?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9
JIoPok1QhvjZGc5QXYFZKg  

 
 

EUt+ Innovation talks 

1) https://www.linkedin.com/posts/eut_we-are-excited-to-introduce-eut-innovation-
activity-7247524606503260161-
OBbF?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbN
hn9JIoPok1QhvjZGc5QXYFZKg 

https://www.linkedin.com/posts/eut_eutplus-incubationprogram-entrepreneurship-activity-7297917592348815360-AsHM?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-incubationprogram-entrepreneurship-activity-7297917592348815360-AsHM?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-incubationprogram-entrepreneurship-activity-7297917592348815360-AsHM?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-incubationprogram-entrepreneurship-activity-7297917592348815360-AsHM?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-incubationprogram-startups-activity-7300035762190741504-stje?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-incubationprogram-startups-activity-7300035762190741504-stje?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-incubationprogram-startups-activity-7300035762190741504-stje?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-incubationprogram-startups-activity-7300035762190741504-stje?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-marketingmasterclass-entrepreneurship-activity-7300116962649505792-lMN1?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-marketingmasterclass-entrepreneurship-activity-7300116962649505792-lMN1?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-marketingmasterclass-entrepreneurship-activity-7300116962649505792-lMN1?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-marketingmasterclass-entrepreneurship-activity-7300116962649505792-lMN1?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-startupfinancing-entrepreneurship-activity-7304772127491067904-FfaJ?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-startupfinancing-entrepreneurship-activity-7304772127491067904-FfaJ?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-startupfinancing-entrepreneurship-activity-7304772127491067904-FfaJ?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-startupfinancing-entrepreneurship-activity-7304772127491067904-FfaJ?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_intellectualproperty-entrepreneurship-startups-activity-7305516992017371136-cDvg?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_intellectualproperty-entrepreneurship-startups-activity-7305516992017371136-cDvg?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_intellectualproperty-entrepreneurship-startups-activity-7305516992017371136-cDvg?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_intellectualproperty-entrepreneurship-startups-activity-7305516992017371136-cDvg?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
https://www.linkedin.com/posts/eut_eutplus-entrepreneurship-startupsuccess-activity-7307367923935830018-f9Qg?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn9JIoPok1QhvjZGc5QXYFZKg
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2) https://www.linkedin.com/posts/eut_activity-7262783029562019841-
zQsG?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNh
n9JIoPok1QhvjZGc5QXYFZKg 

3) https://www.linkedin.com/posts/eut_eutplus-eut-europenuniversity-activity-
7271792564217823233-
i1VX?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNh
n9JIoPok1QhvjZGc5QXYFZKg  

4) https://www.linkedin.com/posts/eut_activity-7283074442019110912-
pa6v?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNh
n9JIoPok1QhvjZGc5QXYFZKg 

5) https://www.linkedin.com/posts/eut_follow-the-innovation-talks-5-digital-activity-
7297189817941954562-
t_Sj?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNhn
9JIoPok1QhvjZGc5QXYFZKg 

6) https://www.linkedin.com/posts/eut_follow-the-innovation-talks-6-on-benefits-
activity-7303045070625099776-
HjKY?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNh
n9JIoPok1QhvjZGc5QXYFZKg  

7) https://www.linkedin.com/posts/eut_eutplus-eut-europeanuniversity-activity-
7320816791843221504-
_n3U?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbN
hn9JIoPok1QhvjZGc5QXYFZKg  

8) https://www.linkedin.com/posts/eut_eut-innovation-talks-8-sustainable-business-
activity-7322544672835358720-
kj0a?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbNh
n9JIoPok1QhvjZGc5QXYFZKg  

9) https://www.linkedin.com/posts/eut_eut-innovation-talk-transforming-ideas-
activity-7338852141714841602-
pE2D?utm_source=share&utm_medium=member_desktop&rcm=ACoAABTyVcsBbN
hn9JIoPok1QhvjZGc5QXYFZKg  
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Flyers Showcasing WP6 Services 

The flyers are available here: LINK 
    

Podcasts 

Episode 4: https://www.youtube.com/watch?v=fI0zY0aMW8c  
Episode 9: https://www.youtube.com/watch?v=dbRsMNlFMGs  
Episode 10: https://www.youtube.com/watch?v=e8YWktkfdf0&t=188s  
Episode 12: https://www.youtube.com/watch?v=w_W5wZuswqo  
 

Newsletters 

• Newsletter - Issue 7, December 2023: Launch of EUt+ Accelerate Phase → LINK 

• Newsletter - Issue 10, May 2024: Pitching Event: Innovative Ideas for Sustainable 
Innovation → LINK 

• Newsletter -Issue 14, October 2024: EUt+ Podcast: Entrepreneurship and Innovation 
→ LINK 

• Newsletter - Issue 15, November 2024: Cassino week → LINK 

• Newsletter - Issue 16, December 2024: 1) EUt+ Incubation Programme; 2) EUt+ 
Innovation Talks #4: The Long Road of Innovation in Healthcare → LINK 

• Newsletter - Issue 17, January 2025: 1) EUt+ Incubation Programme Launching with 
Inspiration and Creativity!; 2) EUt+ Innovation Talks #5: "Digital Innovation and the 
Potential of Artificial Intelligence for Sustainability"; 3) EUt+ Entrepreneurship School: 
Promoting Innovation and Entrepreneurship. → LINK 

• Newsletter - Issue 18, February 2025: 1) EUt+ Innovation Talks #6; 2) Entrepreneurship 
in Progress: Masterclasses & EUt+ Incubation Programme. → LINK 

• Newsletter - Issue 20, April 2025: 1) Winners in Innovation Head to the Final in 
Darmstadt; 2) Podcast; 3) EUt+ Incubation Programme – Meet the Student Teams that 
Stood Out! 4) Innovation and Entrepreneurship: The Power of Collaboration in EUt+. 
→ LINK 

• Newsletter - Issue 22, June 2025: 1) From Cyprus to Europe: Driving Innovation 
through EUt+; 2) EUt+ Start-up Challenge: Innovation & Entrepreneurship in Bulgaria 
→ LINK 
 

https://www.youtube.com/watch?v=fI0zY0aMW8c
https://www.youtube.com/watch?v=dbRsMNlFMGs
https://www.youtube.com/watch?v=e8YWktkfdf0&t=188s
https://www.youtube.com/watch?v=w_W5wZuswqo
https://us2.campaign-archive.com/?e=%5bUNIQID%5d&u=451fe85351fba44a18082858f&id=4a963e24db
https://us18.campaign-archive.com/?e=__test_email__&u=71f035acc03f68db6956cdc1d&id=4de9ff8ebb
https://us18.campaign-archive.com/?e=__test_email__&u=71f035acc03f68db6956cdc1d&id=555a89daf6
https://us18.campaign-archive.com/?e=__test_email__&u=71f035acc03f68db6956cdc1d&id=8c6523fbbf
https://us18.campaign-archive.com/?e=__test_email__&u=71f035acc03f68db6956cdc1d&id=359be01446
https://us18.campaign-archive.com/?e=__test_email__&u=71f035acc03f68db6956cdc1d&id=52e2083537
https://us18.campaign-archive.com/?e=__test_email__&u=71f035acc03f68db6956cdc1d&id=54cdace98e
https://us18.campaign-archive.com/?e=__test_email__&u=71f035acc03f68db6956cdc1d&id=9c0b40b0de
https://us18.campaign-archive.com/?e=__test_email__&u=71f035acc03f68db6956cdc1d&id=984070d28b

